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C3 hosted its 21st Annual Gallery Walk on October 30th — my first 
as a new member — in the where-it’s-all-happening West Town. 
Emily Ackerman, Senior Editor and Business Manager of Chicago 
Gallery News, led us through a cold drizzle of snowy rain.

The group gathered at Chicago Truborn at 1741 W. Chicago 
where we were welcomed by owner and curator Sara Dulkin. 
Dressed as a creepy ghoul to honor the season, Sara explained that 
the gallery’s purpose is to keep art welcoming to all and affordable 
to many. As she gave us an overview of several pieces on display, 
we noticed most of them were already tagged as sold. 

We then bundled up to walk to ARC Gallery and Educational 
Foundation at 1463 W. Chicago, a woman-run not-for profit 
cooperative gallery established in 1973. We received an overview 
of the current exhibit “Emerging,” exploring artists who delayed 
their creative efforts into their twenties or even later in life.

Our next visit was One After 909, a contemporary art gallery 
at 906 N. Ashland focusing on emerging and established Chicago 
artists. Stano Grezdo, Director and co-owner, graciously greeted us 
by opening wine bottles as he saw us file through the front door. 
He explained the current exhibition “Cosmic Codes” featuring 
Chicago-based artist, Michiko Itatani. By looking closely at some of 
the pieces the viewer can discern intricate designs that are actually 
Japanese calligraphy, demonstrating the artist’s love of writing.

At our final stop, 1709 W. Chicago, we viewed three galleries: 
Western Exhibitions, Volume and Document.  We were met by 
Scott Speh of Western Exhibitions, Sam Vinz of Volume (which he 
co-owns with Claire Warner), and Aron Dent of Document. The 
gallery owners all once had space in the same West Loop building, 
and chose to collaborate on one monumental, tall-ceilinged space 
(a former CrossFit location). They note the area has more parking 
and is attracting new audiences.

The evening ended with a wine and cheese reception that also 
included light snacks. By my guess, the 21st Gallery Walk was much like 
the first — a welcoming group, supporting creative lifestyles in all ways.
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president’s 
letter

by Kathleen Kearns

The C3 Mission 
Chicago Creative 

Coalition brings 

creatives together   

to collaborate, 

network and learn at amazing 

monthly programs.

Connect with C3 online
 facebook.com/C3chicagoconnect

 c3chicagocreative

 linkedin.com/groups/1895594

 C3Chicago

ChicagoCreative.org

Board of Directors 
2019–2020 
President Kathleen Kearns 

Vice President Linda Levy

Secretary Michael Tanimura

Treasurer Carolyn Aronson

Programs George Berlin, Linda Levy

Membership Michael Tanimura

Newsletter Cindy McEwen,  

Brent Brotine

Communications Cindy McEwen

Internet Jason Feinberg

New Media Danielle Tanimura, 

Kaitlyn Keely

Marketing and PR Open

Education/Intern Coordinator Open

Special Events Open         

We have several open positions 

and can always use volunteers for 

programs and special events. If  

you are interested in joining the  

board or getting involved, please 

contact Kathleen Kearns at  

k.kearns@kearnsdesign.com.

C3 Board meetings are open to all. 

They’re held the first Tuesday of the 

month from September–May at 6 p.m. 

Join us. 

C3 Newsletter
Printing Marilyn Jones,  

Consolidated Printing

Newsletter Staff Brent Brotine,  

Cindy McEwen

We welcome editorial submissions 

(including opinion pieces) that may 

be of interest to our readers. E-mail 

your articles or ideas to Brent Brotine 

at brent@brotine.com. Please note that 

we reserve the right to edit or reject 

any articles submitted to C3. Note 

that this newsletter does not return 

unsolicited materials. The views and 

opinions expressed in this newsletter 

are those of the author(s), not those of 

Chicago Creative Coalition.

Chicago Creative Coalition

c/o Carolyn Aronson

747 W. Brompton, Apt 2

Chicago, IL 60657

e-mail: C3@ChicagoCreative.org

© 2020 Chicago Creative Coalition

I was taught from an early 
age to pursue goals, work 
hard, and hopefully, I will 
reach my goals. What I’ve 
learned, though, sometimes 
goals are out of our control. 
There are circumstances, or 
other people’s actions, cash 
flow, or the weather, among 
many other variables that 
circumvent goals. When I’m 
feeling burned out and not 
reaching goals, it’s time to set 
a new course and put better 
systems in place, not just work 
hard—work smarter. For me, 
it’s quite enlightening to admit 
that life isn’t meant to be about 
building up levels of resilience 
just so I can feel capable of 
taking on challenges. My life 
should be about creating 
inviting experiences so that I 
feel energized, not depleted. 
I have to remind myself that if 
my work/life experiences are 

running my battery low, then I 
must be busy doing the wrong 
things, and something has 
to change. Which brings me 

back to systems. Systems help 
me decide where to focus my 
energy. 

However, I also need to have 
a sense of direction to know 
what I am trying to accomplish. 

This became quite clear when 
I started using monday.com 
for project management. In 
my magical thinking, I thought 

the system would solve all of 
my production challenges. 
Having a method for creating 
project timelines wasn’t 
enough, I also had to commit 
to a specific output to achieve 

our objectives of getting 
projects completed. Still a work 
in progress, and being able to 
adapt and change is key.

My desire to not just work 
hard but work better extends 
to C3 as well. Our hard-
working Board of Directors will 
gather in January for a board 
retreat. A big question, among 
others, is—are we devoting 
our time to the things 
that matter most to us as 
individuals? Where, when, and 
how to focus and spend our 
energy as a board and for what 
purpose? The importance of 
adaptability in how we work 
as an organization and how 
we work as individuals should 
create win-win outcomes 
for everyone involved. Stay 
posted as we explore the 
possibilities for C3 to adapt 
and evolve. 

Live & Work Smarter
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F R O M  T H E  B OA R D

Keep on Truckin’
by Michael Tanimura

At long last: it has been determined by the Internal Revenue 
Service that Chicago Creative Coalition is a public charity, and 
exempt from federal income tax under code 501(c)(3). This means 
we are qualified to receive tax deductible donations, bequests and 
grants; donors are allowed to deduct their applicable contributions 
against federal income tax, within bounds as allowed by law.

This change in federal tax status comes just in time for our 
Board retreat. It has the potential to be a significant factor in 
determining the organization’s direction and future.

The retreat is meant to give Board members a structure and the 
time to focus on what our mission is; who our audience is; and how 
revenue will be generated to support the mission. Decisions will be 
made with the realization that we are operating in an OK, Boomer 
milieu, and that most C3 Board members squarely (Boomer pun 
intended) fit the older demographic. If you have suggestions or 
opinions on how we should proceed, send them on to  
mike@sicreative.com.

In another positive note, Columbia College is very interested in 
hosting our Advanced Basics for Creative Businesses programs 
in January, February and March. They are hoping to have them in 
the new Student Center at 754 S. Wabash. We hope to have firm 
dates and room locations soon.

Exciting time are ahead for C3. Come on out to events and join 
in! (OK, Boomer.)

U P CO M I N G  P R O G R A M S 

Roaring into the 20s!
by George Berlin

Our programs for the new year are gonna be the 
cat’s pajamas — the real bee’s knees, dollface! 

So dust out from from your dingy dive and learn 
how to make the REAL cabbage — it’ll be duck 
soup! (that’s “easy-peasy” for you Boomers...)

It all starts with a fine program on January 28 about how to run 
a lean business that’ll have you rolling in the dough.

You’ll be hitting on all eight in no time — with a biz  strategy 
pro leading you through a Lean Business Plan lickety-split, see? 
He’ll put the screws on ya, and get to the bottom of how you’re 
gonna run your outfit in the future.

You’re no palooka — so act like a wise head and come out to 
our next program on how to Find and Communicate your Value. 
No, we ain’t talkin’ about dropping a dime to tell people how great 
you are on the blower, you boob!

We’re gonna have a few amazing folks chin about knowing 
what makes youse something special — a Big Cheese! And  how to 
get someone to understand that without, ya know,  having to “fill 
him with daylight” if you catch my drift.

Then, we gots a swell program on to how to move them 
services  you’re so great at um, “providing” even if doing sales gives 
you the heebie-jeebies!

So put on your glad rags and get ready to make some REAL 
cheddar — cuz You’re Always Selling in March! We’ll have all kinds 
of experts in getting the C-Notes,  and the square dope on what it 
takes to reel in the big sugar.

Don’t be a rube — join us and let’s make some swanky 
sawbucks in the next decade. Drag your peepers over to the 
Chicago Creative Coalition website and sign up, pronto!

In this season of gratitude, a heaping helping goes to two C3ers 
who are stepping down from their long-time roles. Mary Wagner 
has been the layout and design glue behind our Newsletter, 
and Nate Marks has served on the board in multiple roles from 
Education to Marketing to Vice President and President. Both 
are taking a well-deserved pause from their activities, and C3 is 
exceedingly thankful for their efforts over the years.

And although Mary and Nate will be hard to replace, we still 
need to do so. If you would like to step into their very big shoes 
with your own InDesign skills and/or board endeavors, please 
raise your hand and contact Kathleen Kearns (or any other board 
member.)

Applause, Applause to Mary and Nate
by Brent Brotine
photos by Ann Gersham

501(c)(3)GRANTED
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Live from the West Loop, It’s C3!
S E P T E M B E R  P R O G R A M

While C3 isn’t exactly getting into the talk 
show business, we are definitely interested 
in getting the skinny how video content 
can spark anyone’s social media presence. 
That’s what brought an audience of nearly 
20 C3 members and guests to Zacuto 
Studios at 401 West Ontario on September 
25th, as president Kathleen Kearns hosted 
a live-streamed TV-format discussion on 
elevating brand image through long-form 
video.

Zacuto Studios is a recently-launched 
facility with three permanent sets — 
“contemporary”, “mid-century” and 
“urban loft” — designed for interview 
and discussion shows. With ready-to-go 
cameras, lighting and audio, their services 
are ideal for companies, influencers and 
consultants who want to build their 
reputations through video programming 
on Facebook, YouTube or other streaming 
media.

Kathleen welcomed three guests:
•  Social media specialist JD Gershbein, 

noted speaker on personal branding, 
networking, and entrepreneurship. JD 
also hosts a live webcast The Electric 
Narrative.

•  Marketing consultant Mark J Carter, 
with an encore presentation on 
building rewarding relationships. Mark 
is the creator of Idea Climbing™, a 
collaborative problem-solving process.

•  Well-known Chicago executive Roger 
Quagliano, who heads sales for Zacuto 
and develops content for a variety 
of mediums designed to optimize 
messaging reach and ROI.

All three are proponents of serialized 
content that keeps an audience interested 
in your brand. They recommended 
producing content in major sessions, then 
breaking it up into chunks and smaller 
pieces that can be released weekly or 
monthly in sequence. This is also the 
most economical way to approach video 
production.

Mark easily gets people to sit for video 
interviews and conversations simply by 
asking them “would you mind looking 
smart for x amount of time?” He does pre-
interviews with guests so he can develop 
a theme for the conversation, making it 
improvised but focused. JD believes that 
making a connection with viewers is a very 
different skill from being a dynamic public 
speaker; he stresses the need to measure 
words carefully when on camera and think 
clearly about what you’re going to say to 
appear relatable and authentic.

According to Roger, the greater the 
commitment you can make to produce 
video segments, the lower the overall 
price per production session. For example, 
scheduling a monthly block of production 
that could include multiple shows within 
the timeframe would cost about 15% less 
per session than would be charged for a 
one-time production block.

For creatives, JD recommends that 
people move their portfolios into video. 
A visual piece that features satisfied 
clients talking about you — what you do, 
what you’re best at and what results you 
produced — has the power to help make 
up the minds of most prospects today.

LIKE WHAT YOU SEE?   INK Printed digitally on Xerox 700.   PAPER This newsletter is printed on Classic Crest 70# text.   PROCESS The digital press uses waste-free toner and no fuser oil. The process is 100% chemical free. Printed courtesy of Consolidated Printing.

by Brent Brotine 
photos by Kaitlyn Keely and Cindy McEwen

www.OwlishCommunications.com    |   www.MarkJCarter.com   |   www.ZacutoStudios.com

4



Supporting Creativity
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Creativity — the ability to take knowledge, 
imagination, insight and inspiration and 
bring something new into the world — has 
value. Whether that new thing is a work of 
art or commerce, inhabits the digital world 
or lives in meat-space, it has the ability to 
affect the world, and those in it.

Chicago Creative Coalition is always 
looking or ways to enhance people’s ability 
to be creative, to more easily and efficiently 
tap into what is inside us all that allows 
imagination to become ideas, acquire form, 
and become reality.

At its core, that is what C3 programming 
involves. Because we believe the pursuit 
of the creativity latent in all individuals is a 
meaningful task, we pursue it with all the 
limited resources at our disposal.

And because it is important, we 
welcome individuals and organizations 
to support our efforts with resources of 
their own. In exchange, they can get their 
brand, products and services in front of the 
very Chicago-area creatives who will be 
changing the world.

C3 sponsors can be help underwrite 
the events themselves. There is even a 
category of sponsorship where C3 will build 
a program around a sponsor’s interest — as 
long as it supports C3’s mission of enriching, 
educating and inspiring creative lives.

To find out more about how you or your 
company can collaborate in the pursuit 
of this most human of endeavors, contact 
Michael Tanimura, mike@sicreative.com, 
773.477.7118.

Consolidated 
Consolidates by 
O’Hare
by Brent Brotine
photos provided by Consolidated

After many years in Norwood Park, 
Consolidated Printing has moved to a 
new location immediately west of O’Hare: 
1715 Elmhurst Road in Elk Grove Village. 
Owner and President Marilyn Jones 
reports that the new digs are three times 
the size, giving Consolidated plenty of 
room to expand their award-winning 
green printing services. Marilyn invites 
all C3ers to stop by and check out their 
enhanced space; contact her at marilyn@
consolidatedprinting.net or at the same 
phone number as always, 773.631.2800.

Sponsorship Opportunities

To support creativity,  C3 offers both 
members and non-members an 
opportunity to place products and services 
before our membership through several 
sponsorship programs including Individual 
Program Sponsor, Name-Your-Program 
Sponsor and an Annual Sustaining Sponsor. 
Industy-Exclusive Sponsorships are also 
available. Contact Michael Tanimura for 
more information, mike@sicreative.com. 

by Michael Tanimura

Consolidated says 

Disrupt your 
marketing plan.

We’re here to help your business reach the next level  
of success
Understanding your business challenges allows us to 
support you. We find out what you need and then we work 
out the best way to do it. We can handle every element, a 
true one-stop shop for your organization. In fact, when you 
were thinking print was dead, we were getting results for  
our clients.

Consolidated offers your company integrated printing 
solutions. We deliver superior print production, fast  
turn-around times and dependable service. We also offer 
mail fulfillment and can create branded web portals enabling 
your employees the ease of repeat ordering.

Dedicated. Focused. Passionate. That’s Consolidated.

71% ignore online ads
You probably allocated all your marketing dollars to a 
digital spend. Now you’re wondering…did your email 
campaign get trapped by a spam filter? Was your online ad 
seen? Did your click through rate fail now that people are 
afraid of unknown links due to fraud?

Why print 
works

55% will take 
action from a 
printed piece 

versus the same 
info online

15% increase in 
brand awareness 

when print 
is added to a 

marketing plan

66% of direct 
mail is opened

17% increase in 
purchase intent 
when utilizing a  
print strategy

Factoid Sources: Paper Facts by TwoSides, InfoTrends, Publishing Executive, The Print Campaign Analysis Prepared for MPA by Milward Brown

integrated printing solutions

Experienced.  Dedicated.  Focused.  Passionate.
That’s Consolidated.

Strengthen your marketing plan.
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integrated printing solutions

Meeting
every need.
Every budget.
Offset and digital
Ad Books, Banners, Booklets, 
Bumper Stickers, Business Cards, 
Calendars, Custom Identification 
Badges, Envelopes, Folders, Holiday 
Cards, Invitation Sets, Labels, 
Letterhead, Menus, Multi-part Forms, 
Newsletters, Postcards

Signage
Banners, Backlit Bus Kiosk, Diecuts, 
Posters

Direct mail
Full Mail Capabilities, Personalization, 
Postal Documentation & Reports, 
Licensed NCOA Agent 

Bindery services
Collating, Foil Stamping, Hand & 
Automatic Collating, Folding & 
Inserting, Laminating, Perfect 
Binding, Perforating, Poly-bagging, 
Saddle Stitching, Shrinkwrap, 
Scoring, Spiral Binding

A few of our promotional items
Bags, Caps, Mouse Pads, Mugs, Pens, 
Sweatshirts, Safety Vests, Decals,  
T Shirts, Water Bottles

Good people doing really good work. Let’s work together.
Call 773.631.2800, email info@consolidatedprinting.net 
or visit our website consolidatedprinting.net and let’s  
get to work!

5942 N Northwest Highway Chicago IL 60631

Partial list of services

Let’s work together! 10% Off your first 
production job when you mention this mailer.
Restrictions apply, give us a call for details.
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Meeting
every need.
Every budget.
Offset and digital
Ad Books, Banners, Booklets, 
Bumper Stickers, Business Cards, 
Calendars, Custom Identification 
Badges, Envelopes, Folders, Holiday 
Cards, Invitation Sets, Labels, 
Letterhead, Menus, Multi-part Forms, 
Newsletters, Postcards

Signage
Banners, Backlit Bus Kiosk, Diecuts, 
Posters

Direct mail
Full Mail Capabilities, Personalization, 
Postal Documentation & Reports, 
Licensed NCOA Agent 

Bindery services
Collating, Foil Stamping, Hand & 
Automatic Collating, Folding & 
Inserting, Laminating, Perfect 
Binding, Perforating, Poly-bagging, 
Saddle Stitching, Shrinkwrap, 
Scoring, Spiral Binding

A few of our promotional items
Bags, Caps, Mouse Pads, Mugs, Pens, 
Sweatshirts, Safety Vests, Decals,  
T Shirts, Water Bottles

Good people doing really good work. Let’s work together.
Call 773.631.2800, email info@consolidatedprinting.net 
or visit our website consolidatedprinting.net and let’s  
get to work!

5942 N Northwest Highway Chicago IL 60631

Partial list of services

Let’s work together! 10% Off your first 
production job when you mention this mailer.
Restrictions apply, give us a call for details.

Consolidated says 

Disrupt your 
marketing plan.

We’re here to help your business reach the next level  
of success
Understanding your business challenges allows us to 
support you. We find out what you need and then we work 
out the best way to do it. We can handle every element, a 
true one-stop shop for your organization. In fact, when you 
were thinking print was dead, we were getting results for  
our clients.

Consolidated offers your company integrated printing 
solutions. We deliver superior print production, fast  
turn-around times and dependable service. We also offer 
mail fulfillment and can create branded web portals enabling 
your employees the ease of repeat ordering.

Dedicated. Focused. Passionate. That’s Consolidated.

71% ignore online ads
You probably allocated all your marketing dollars to a 
digital spend. Now you’re wondering…did your email 
campaign get trapped by a spam filter? Was your online ad 
seen? Did your click through rate fail now that people are 
afraid of unknown links due to fraud?
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66% of direct 
mail is opened

17% increase in 
purchase intent 
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Factoid Sources: Paper Facts by TwoSides, InfoTrends, Publishing Executive, The Print Campaign Analysis Prepared for MPA by Milward Brown
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Collating, Foil Stamping, Hand & 
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Inserting, Laminating, Perfect 
Binding, Perforating, Poly-bagging, 
Saddle Stitching, Shrinkwrap, 
Scoring, Spiral Binding
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Bags, Caps, Mouse Pads, Mugs, Pens, 
Sweatshirts, Safety Vests, Decals,  
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Good people doing really good work. Let’s work together.
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get to work!
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Partial list of services

Let’s work together! 10% Off your first 
production job when you mention this mailer.
Restrictions apply, give us a call for details.

We are your local, high quality printer for any printing 
needs you may have. We will be there to help you get 
the results you are looking for. Please give us call today 
(773.631.2800) We are here to make you look good!

Always here to help! 

5942 N. Northwest Hwy
Chicago IL 60631
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portfolio  
profile

Cindy McEwen  

Cynthia McEwen
Cynthia McEwen Design 
312.243.3244 
mcewendesign.com

1 Design for A Bead in the 
Hand audio book cover 

2 Monster friends — 
handmade lampwork glass 
beads with bead stands perfect 
for your desktop

3 Brochure cover for Autism 
Home Support Services

4 Neckpiece created using 
her own handmade glass 
beads, sterling silver and glass 
beads

5 Ad for the book Advanced 
Flameworking II: Dichroic Coated 
Glass by Milon Townshend 

6 Branding and marketing 
materials for Pasjoli restaurant 
in Santa Monica, CA

7 Design for window graphics 
at the Lincoln Avenue Autism 
Home Support Center

2

5

6

7

4

3

1

Grab the whole family and  
get ready for your next adventure. 
Join Autism Home Support Services on October 13 at Pump 
It Up in Schaumburg for an afternoon filled with fun, games, 
and most importantly — bouncy houses! Come enjoy a day out 
with other                    families of children with autism  
                                          spectrum disorder.

844-247-7222
AutismHomeSupport.com

©2018 Autism Home Support Services, Inc

Pump Up the Fun 
with AHSS

Hop, skip, and jump over 
for a Pumped Up day! 
Saturday, October 13
0:00–0:00pm
Pump It Up
1230 N Roselle Rd.
Schaumburg, IL 60195

After 15 years, the next big book from Milon 
Townsend, Advanced Flameworking, Vol. II –  
Dichroic Coated Glass, is 130 pages and 
thousands of color photos illustrating methods 
and madness for using dichroic glass in your 
own artwork. 

Milon not only debunks myths about how to 
heat and use dichroic coated glass, he presents 
new techniques specifically for the boro worker 
pulled from a decade of kiln-forming glass. 

The book is available directly at  
www.thebluemoonpress.com or 
from your favorite glass supplier. 

Questions or comments? Contact 
Milon at milon@rochester.rr.com.

Volume II

M i l o n  T o w n s e n d

ADichroic 
Coated 
Glass

d v a n c e d  F l a m e w o r k i n g

©2017 Milon Townsend

when Choosing 
an ABA Provider

24Questions
to Ask

2732 Main Street
Santa Monica, CA 90405

Pasjoli is a no-tipping restaurant.  
No substitutions, please. 

Consuming raw or undercooked meat, poultry, seafood, shellfish, or egg  
may increase the risk of foodborne illness.

hors d’œuvres
FROID
salade d’endives black walnut, grapefruit, comté 19
salade salanova fines herbes, shallot, sherry vinaigrette 16
crabe et chou-fleur blue crab, cauliflower cream, sorrel 26
thon à la Provençale marinated tuna, tomato concassé, yogurt 28
tartare de bœuf traditional, nasturtium, country toast     26
pâté en croûte Madeira, pickled carrot, mustard 22

CHAUD
quenelle scallop, caviar beurre blanc 36
joues de veau veal cheeks, roasted carrots, sauce blanquette 25
ragoût d’oignons caramélisés caramelized onion, gruyère, pâte brisée     22

~ 
beurre de baratte house-cultured French butter, warm baguette     8

PETITS PLATS À PARTAGER
foie de poulet à la Strasbourgeoise chicken liver, brioche, truffle 

39
caviar traditionnel golden osetra caviar, brown butter potato chips, smoked sturgeon 

85/oz

 plats principaux
VIANDES
coquelet farci et Champagne whole young chicken, Champagne chicken jus, byaldi 46
tournedos au poivre tenderloin, cognac and peppercorn jus, potato purée 54
carré d’agneau du Rhône rack of lamb, olive and lamb jus, artichokes and grapes 52

POISSONS ET FRUIT DE MER
vivaneau snapper, melted leek, broccoli ragout 45
turbot meunière turbot, brown butter, lemon, French beans 46
crevettes et palourdes spot prawns and clams, bloomsdale spinach, sauce Nantua  49

PLATS VÉGÉTARIENS
omelette aux truffes fines herbes, black truffle, Pierre Robert 39
champignons roasted hen of the woods, white beans, buckwheat crêpe 36

PLATS À PARTAGER
canard à la Rouennaise à la presse (Escoffier 3476)

whole roast duck, salad of salanova lettuce and duck leg, gratin dauphinois
150 for two

accompagnements
asperges asparagus, Bayonne ham, béarnaise 18
purée de pommes de terre potato purée 12
gratin dauphinois potato gratin, gruyère 16
haricots verts amandine French beans, almonds, preserved lemon 12

LE DîNER

SANTA MONICA

pasjoli.com
2732 Main Street  |  Santa Monica, CA 90405

424.330.0020  |  info@pasjoli.com

Votre Canard  

est le Numéro

SANTA MONICA

001011
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member 
news

1 T. J. Hine (along with fellow 
C3 members Carolyn Aronson 
and Laura Marie Sanchez) 
participated in Festival of the 
Arts, a juried art show that took 
place in October at St. John’s 
Episcopal Church in Chicago. 
The show celebrated new and 
local talent in visual, culinary, 
and horticultural art with a 
focus on sustainable, recycled, 
and upcycled materials. 
T. J. showed a new line of 
tabletop frames he made from 
reclaimed wood.

2 A long weekend trip to 
Santa Monica in October 
was a food extravaganza for 
Cindy McEwen and husband 
Gary Adcock. Cindy spent 
several months branding and 
producing materials for new 
restaurant Pasjoli, helmed by 
chef Dave Beran formerly of 
Next in Chicago. She and Gary 
enjoyed the specialty pressed 
duck at the French bistro so she 
could see all her work in action. 
They also spent an evening 

1

6

2

dining at Dialogue, chef Dave’s 
Michelin-starred degustation 
restaurant. They returned to 
Chicago stuffed and happy.

3 Keep an eye out while 
watching HBO’s original 
comedy series Silicon Valley 
and you’ll see Mary Wagner’s 
artwork Falling Through Space 
And Time featured on the set. 
The large-scale drawing is ink 
on paper, 60x60 inches, which 
makes it fairly easy to spot on 
the wall.

4 Kathleen Kearns just 
launched a new website for 
Paul Minnihan of Minnihan 
Painting. Kudos to the Kearns 
Design team including 
Mike Tanimura, Tuff Kay 
and Tom Stuenkel.  https://
minnihanpainting.com

5 Creative Genius George 
Berlin continued the World 
Tour of his Projection Mapping 
Epic EarthRise: Apollo, a space 
saga inspired by the 50th 
anniversary of the moon 
landing. Lunar Toons debuted 

5

at BLINK Cincinnati in October, 
watched by 1.5 million guests 
over 4 days. Previously in 
September, Moonbeams 
debuted on the Palace of 
Parliament at iMapp Bucharest, 
and Dreaming of the Infinite was 
shown on Odawara Castle in 
Japan. www.georgeberlin.com/
earthrise

6 Alicia Dale volunteered for 
Hostelling International USA 
this summer, showing Chicago 
visitors all the city has to offer. 
She helped tourists navigate 
the Red Line by taking them to 
Ping Tom Park in Chinatown, 
and experience the downtown 
Farmers Market by explaining 
how Americans don’t negotiate 
and pay the stated price.

4

3
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747 W. Brompton, Apt 2 • Chicago, IL 60657

creative’s 
corner

Name: Carolyn Potts
Occupation: Creative Marketing 
Consultant/Coach
Current Project: Presented my 
Marketing and Mindfulness talk to 
the winners of the ROAM media 
awards in December 2019  https://
roammedia.com/
Dream Client: Positive, proactive, 
and talented visual content 
creators who are coachable 
and who give back to their 
communities
Hobbies/Interests: International 
travel (see below) and local 
Chicago theater (e.g. Remy 
Bumbo, Rivendell, Steppenwolf)
Three Words that Best 
Describe Me: Curious, creative, 
communicator
Gadget I Can’t Live Without: My 
presses: French and garlic
Favorite Movies: I’m sucker for 
old classics (e.g. most of Frank 
Capra’s films) and also love 
foreign films (Ida is one of my 
faves)
Favorite CDs/Recording Artists: 
Most Jazz and World Beat
Book I’m Reading Right Now: 
Machines Like Us by Ian McEwan, 
my favorite author

C3 Talks with Carolyn Potts 
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Programs and seminars for personal and 
professional development
For-members-only workshops that spark new 
ideas and promote networking
Member exhibitions that generate awareness, 
commissions and sales
C3 website showcase that has search engine 
preference and directs traffic to your own site
Social events and outings that strengthen 
Chicago’s creative community
Publicity opportunities through the newsletter, 
website and e-list

Committee and Board appointments that build 
leadership skills 
Free member classifieds plus discounts on 
newsletter display ads 
Quarterly newsletter featuring member success 
stories and event recaps
Mentoring opportunities such as internships and 
special events 
Private e-list where members exchange ideas 
and provide assistance

Favorite Web Site: www.google.
com/flights 
My Fantasy Is: There will be 
overwhelming bipartisan support 
to end the madness
I’d Give Anything to Meet: The 
Obamas
Prized Possession: Peace of 
mind and good health.
My Inspiration Comes From: My 
daily Transcendental Meditation 
practice 
Favorite Food: Good sushi
Favorite Restaurant: My fave 
Italian restaurant just got sold; 

now I’ll have to start over. I’ll enjoy 
the hunt.
Favorite TV Show: The Late Show 
with Stephen Colbert
Favorite Radio Station(s)/Air 
Personalities: I’m a WBEZ/NPR 
addict. On Being (Krista Tippett), 
Freakonomics, Fresh Air, Hidden 
Brain, Invisibilia, On the Media, 
Radiolab, Re:sound, Science Friday, 
TED Radio Hour, 1A, and The Moth 
(I’m a huge fan of The Moth. I 
attend their live events regularly)
Places I’ve Traveled: In 
summer 2019 I went to Italy, 
Czech Republic, and Ireland. 

Past trips include Iceland, New 
Zealand, Australia, Germany, the 
Netherlands, Switzerland, Greece, 
Dubai, England, Jamaica and 
Mexico. see hobbies interests :)
The One Thing Nobody Knows 
About Me: I went to Burning Man 
in 2000
Favorite Way to Chill Out: 
Meditate, yoga, and good wine 
with pals
If I Won the Lottery, I’d: Be 
totally shocked to know how I’d 
won since I’ve never bought a 
ticket

C3 Membership Benefits

747 W. Brompton, Apt 2 • Chicago, IL 60657

creative’s 
corner

Occupation: Project Manager,  
Art Director, Graphic Designer

Current Project: Bringing food 
packaging into compliance with 
new FDA regs

Family/Kids/Pets: Tony, my 
wonderful husband, and Bronson 
our flat coated retriever

Hobbies/Interests: travel, 
gardening, crafts

Favorite Movies: big classics, like 
Ben Hur, The Godfather, Gone With 
the Wind, Wizard of Oz

Favorite CDs/Recording Artists: 
I recently discovered I like to listen 
to music from Broadway shows 
while I work.

Book I’m Reading Right Now: 
Nine Lives: Mystery, Magic, Death 
and Life in New Orleans, by Dan 
Baum. It’s a combination of 
biographies of nine everyday 
people and the story of their city. I 
don’t read much fiction any more.

Favorite Web Site: I don’t 
have one, but I’m into an app 
called Trivia Buff, which is an 
unorganized list of history trivia or 
odd facts. I just read and read …

C3 Talks with Barbara Counterman
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C3 Membership Benefits
Programs and seminars for personal and 
professional development
For-members-only workshops that spark new 
ideas and promote networking
Member exhibitions that generate awareness, 
commissions and sales
C3 website showcase that has search engine 
preference and directs traffic to your own site
Social events and outings that strengthen 
Chicago’s creative community
Publicity opportunities through the newsletter, 
website and e-list

Committee and Board appointments that build 
leadership skills 
Free member classifieds plus discounts on 
newsletter display ads 
Quarterly newsletter featuring member success 
stories and event recaps
Mentoring opportunities such as internships and 
special events 
Private e-list where members exchange ideas and 
provide assistance

My Fantasy Is: I’m living in Paris 
(or Rome or Barcelona or …) and 
riding around on my Vespa to my 
job teaching English, then later 
get together with my hubby and 
dog to meet friends and relatives 
to enjoy the peace and pleasure 
of a good meal and good 
conversation and good laughs.

I’d Give Anything to Meet:  
My ancestors around the time 
they decided to move to the US 
in the late 1800s. I’d love to know 
how they came to the decision 
and what they thought of things 
after they arrived.

Prized Possession: My mother’s 
rings. They made a tiny tinkling 
sound on her hand, so I always 
knew she was close by. I like to 
think she still is.

My Inspiration Comes From:  
I’m always seeing patterns in 
shape and color. I like to look 
for hidden meanings and secret 
codes. I’m inspired by history, 
architecture and language.

Favorite TV Show: The IT Crowd, 
The Crown, I’m in a Brit phase.

Places I’ve Traveled: all over the 
US, Spain, Italy, France, Germany, 

England, Scotland, Netherlands, 
Belgium, Switzerland, Austria 
and Portugal.

The One Thing Nobody 
Knows About Me: I speak 
several foreign languages. In 
college I studied Russian and 
Spanish (at the same time!) and 
have taken courses in French as 
well. I’ve forgotten a lot but it 
comes back when I brush up.

If I Won the Lottery, I’d: 
love to become the shark on 
my own Shark Tank program, 
listening to people’s dreams 
and investing in new ideas
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