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Our February 20th meeting at Columbia College found 40 C3 members and guests in 
rapt attention as Chicago photographer and director Alex Garcia shared his philosophy 
on building creative businesses. Alex is a professor with the School of Visual Arts in New 
York, a previous lecturer at Northwestern’s Medill School, and a partner in Chicago’s Three 
Story Media visual storytelling production company (along with his wife Laura and brother 
Eugene).

Two quotes are behind Alex’s real-world view: “Everyone has a plan until they get punched 
in the mouth” and “It’s all blah blah blah until the check clears.” These stem from his experience 
leaving the Chicago Tribune staff for what was to be a lucrative 3-year contract with a hospital 
network — until a new CMO came on board and threw Alex under the bus before he could even 
start. So he preaches the following rules to freelance creatives:

1. Get Real. Avoid thinking such untruths as “I have so much talent it won’t take me as 
much time as others” or “Once I make it big it will be smooth sailing.”

2. Deepen Your Personal Network. It takes 20 times before someone buys into your 
offering, so keep up with networking meetings, online networks and  association 
events.

3. Multiply Your Value With a Team. Find the people who can cover you on multiple 
levels as needed.

4. Diversify Your Clientele. You’re asking for trouble if 80% of your business is in one 
basket.

5. Leverage Your Talents. Find your “AND” — photographer AND designer, writer AND 
producer, whatever combination can help make you irreplaceable.

6. Keep Growing Your Business Sense. Hunt other sources of revenue, avoid being a 
commodity, and be sure to stay visible through social media, speaking and blogging.

7. Volunteer. Alex believes that good things usually come from giving back.
You can contact Alex at alex@alexandergarcia.com.
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Communicating Your Value to Prospective Clients
by Brent Brotine 
photos by Kaitlyn Keely

F E B R UA R Y  P R O G R A M

WORKBOOK
This program is sponsored in part by the 

Workbook. Thank you!
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The C3 Mission 
Chicago Creative 

Coalition brings 

creatives together   

to collaborate, 

network and learn at amazing 

monthly programs.
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We have several open positions 

and can always use volunteers for 
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you are interested in joining the  

board or getting involved, please 

contact Kathleen Kearns at  

k.kearns@kearnsdesign.com.

C3 Board meetings are open to all. 
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month from September–May at 6 p.m. 

Join us. 
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any articles submitted to C3. Note 

that this newsletter does not return 

unsolicited materials. The views and 

opinions expressed in this newsletter 

are those of the author(s), not those of 

Chicago Creative Coalition.

Chicago Creative Coalition

c/o Carolyn Aronson

747 W. Brompton, Apt 2

Chicago, IL 60657

e-mail: C3@ChicagoCreative.org
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C3 board members gathered 
January 4, to review past 
projects and programs and 
generate new ideas on how to 
boost membership, continue 
our already-outstanding 
programming, and improve 
communication throughout 
C3 and the broader creative 
community.

The day-long retreat 
facilitated by Stacey Saunders, 
Saunders Consulting, and Irv 
Michaels, Michaels Consulting, 
Ltd. led us through exercises 
to start our engines for the 
upcoming year and beyond. 
The activities had us look at 
what’s working well, what 
is not, and discuss possible 
solutions to challenges 
we’ve already faced. Stacey, 
whose background is in 
organizational development 
and productivity, began the 
day with activities that helped 

us both as individuals and as 
an organization to identify 
our superpowers. Irv's area of 
expertise is business planning, 
focused on our financial goals 
and processes to achieve them.

A few superpowers deter-
mined were our programing, 
sense of goodwill and hard-
working. A few areas to work on: 
clarity of purpose, mentorship, 
self-promotion, and member 
benefits to name a few.

Moving forward we will 
continue to incorporate 
career development into 
programming for both 
seasoned members and 
up-and-coming creatives. 
In addition to monthly 
educational programs with 
activities for members and 
guests to mix and mingle.

The day wrapped up with 
an extensive list of short- and 
long-term goals, new initiatives, 

and a sense of collaboration. 
The board has divided into 
small working groups to tackle 
a variety of areas of priority to 
refine our superpower.

Many thanks to Irv Michaels 
and Stacey Saunders for 
facilitating the board retreat. 
Stacey Saunders has agreed 
to work with us post-retreat to 
guide us through the project 
process. And thanks to the 
board members for their 
continued dedication as they 
dive into redefining C3.

Listed are areas of focus & 
priorities board members are 
currently working on or plan to 
in the near future:

•  Increase membership target 
Millennials & Gen X, Y

•  Define board responsibilities 
and operating structure

•  Rethink/update vision/mission

•  Update/new website

•  Clear organization focus

•  Opportunities to network

•  Get 3rd party support for 
administrative needs

•  Increase brand presence & 
digital messaging

•  Focused smaller group 
education activities

•  Mentorships

•  Public arts services

•  Host a fundraising art event

•  Hosting collaborative 
meetings with other arts 
group

•  Opportunities now that we 
are a 501(c)(3): Sponsorships & 
Grant procurement initiatives

What is our Super Power?
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F R O M  T H E  B OA R D

Board Retreat, Not Board Retreating
by Michael Tanimura

Under the able direction of Stacey Saunders (SaundersConsulting.net) and Irv Michaels 
(MichaelsConsultingLtd.com) your C3 Board of Directors had some hard discussions about 
where the organization was and where it needed to be. We were challenged by our 
consultants to set some action items — with due dates, of course — that would help C3 be 
more focused as an organization around accomplishing our Mission. 

One of those items is the structure of the Board itself. We are in the process of reviewing 
board positions, roles and duties, with the goal of creating a structure that best supports 
the organization’s mission, generally manifested through programs and events. We will 
also be looking to fill the board and committees with energetic, qualified people, so do 
expect a call from a current board member soon! 

Also of importance is creating standard operating procedures for board meetings, 
communications, programs and events, so that institutional knowledge stays with C3, not 
just in the heads of current board members. 

We are going to again review our mission and vision statements, which will help define C3, and 
those we are most interested in targeting for membership, sponsorship, donations and grants.

The C3 website will be redesigned, so that it, too, best supports our mission, members, 
and activities. 

All-in-all, a relaxing time was had by no one at the retreat; but it portends a more 
efficient organization, better able to support your creative needs.

U P CO M I N G  P R O G R A M S 

Spring is Springing at C3
by George Berlin

We’ve been getting our 
business together this year 
and it’s only getting better 
this spring!

Everyone loved Brad 
Farris back in the frozen winter who helped 
us get our biz plans on track and freshen 
up on the fundamentals.

Then we had great programs on finding 
and communicating  our value and how to 
SELL that value to clients! You know, the 
good stuff.

In April we’ll be joining forces with 
IWOC for a “they do the words/we do 
the images” social media event to help 
everyone look sharp in all your profiles. Our 
own Victor Powell will be on hand to snap 
a nice pic for your bio. Bring your website or 
bio and have an IWOC writer give it a little 
polish, too.

Then we’re going to kick more butts 
in May with a great upcoming  program 
on The Soul of Freelancing. Join me and 
Lindsey Meyers, the tour guide from our 
much loved Wabash Arts Corridor mural 
walk and one bad-ass entrepreneur, as 
we get down and dirty about running a 
creative business and life.

You know what to do, and how to do 
it. But what about the kind of person you 
have to be to work for yourself and hunt 
down all those projects, know where to 
find them, and how to handle it all? 

Then, it’s the Annual Meeting! 
Come on out for a soon to be revealed 
ridiculously fun adventure with your 
favorite band of creative professionals and 
maybe even join up or volunteer to help 
out. This thing doesn’t run itself ;-)

After that, we’ll, it’s summertime again! 
That means delicious grilled delights as we 
kick around what programs you'd like to see 
in the following year. Join us and have your 
voice heard at the C3 Program Planning 
Spectacular. 

Can we outdo the circus tent and gourmet 
ice cream from last year? Come see!

Consolidated says 

Disrupt your 
marketing plan.

We’re here to help your business reach the next level  
of success
Understanding your business challenges allows us to 
support you. We find out what you need and then we work 
out the best way to do it. We can handle every element, a 
true one-stop shop for your organization. In fact, when you 
were thinking print was dead, we were getting results for  
our clients.

Consolidated offers your company integrated printing 
solutions. We deliver superior print production, fast  
turn-around times and dependable service. We also offer 
mail fulfillment and can create branded web portals enabling 
your employees the ease of repeat ordering.

Dedicated. Focused. Passionate. That’s Consolidated.

71% ignore online ads
You probably allocated all your marketing dollars to a 
digital spend. Now you’re wondering…did your email 
campaign get trapped by a spam filter? Was your online ad 
seen? Did your click through rate fail now that people are 
afraid of unknown links due to fraud?

Why print 
works

55% will take 
action from a 
printed piece 

versus the same 
info online

15% increase in 
brand awareness 

when print 
is added to a 

marketing plan

66% of direct 
mail is opened

17% increase in 
purchase intent 
when utilizing a  
print strategy

Factoid Sources: Paper Facts by TwoSides, InfoTrends, Publishing Executive, The Print Campaign Analysis Prepared for MPA by Milward Brown

integrated printing solutions

Experienced.  Dedicated.  Focused.  Passionate.
That’s Consolidated.

Strengthen your marketing plan.
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Meeting
every need.
Every budget.
Offset and digital
Ad Books, Banners, Booklets, 
Bumper Stickers, Business Cards, 
Calendars, Custom Identification 
Badges, Envelopes, Folders, Holiday 
Cards, Invitation Sets, Labels, 
Letterhead, Menus, Multi-part Forms, 
Newsletters, Postcards

Signage
Banners, Backlit Bus Kiosk, Diecuts, 
Posters

Direct mail
Full Mail Capabilities, Personalization, 
Postal Documentation & Reports, 
Licensed NCOA Agent 

Bindery services
Collating, Foil Stamping, Hand & 
Automatic Collating, Folding & 
Inserting, Laminating, Perfect 
Binding, Perforating, Poly-bagging, 
Saddle Stitching, Shrinkwrap, 
Scoring, Spiral Binding

A few of our promotional items
Bags, Caps, Mouse Pads, Mugs, Pens, 
Sweatshirts, Safety Vests, Decals,  
T Shirts, Water Bottles

Good people doing really good work. Let’s work together.
Call 773.631.2800, email info@consolidatedprinting.net 
or visit our website consolidatedprinting.net and let’s  
get to work!

5942 N Northwest Highway Chicago IL 60631

Partial list of services

Let’s work together! 10% Off your first 
production job when you mention this mailer.
Restrictions apply, give us a call for details.
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Creating a Meaningful  
Business Plan

J A N UA R Y  P R O G R A M

J A N UA R Y  E V E N T

Should creatives have the same kind of 
written business plan as more left brain 
people? According to Brad Farris, principal 
advisor at Anchor Advisors consulting firm, 
absolutely! At our January 28 meeting at 
Columbia College, he showed an eager 
audience of 35 C3 members and guests 
how simple the process is.

Brad handed out a worksheet showing 
how putting together a plan is a matter of 
numbers. We all have a 1,000 hour pie to 
slice up every year — 50 weeks x 40 hours, 
divided in half to account for billable hours 
vs. non-billable. 

We listed the tasks we do, along with 
their average fee minus our average cost to 
have an income-per-activity figure. Then 
we decided how many of each activity we 
wished to do monthly, and computed what 
it would pay annually.

Next, we listed the activities that make 
these money-making tasks a reality. These 
usually center on lead-generation — 
finding people who have a need, budget, 
time frame and decision authority.

Brad says you should think about how 
many leads you usually need to gain one 
project — say it’s 10. And you want to do 

one similar project per month. That means 
need to plan for 120 conversations per year.

Lastly, we all completed a time budget, 
breaking the hours per week into activities 
that make things happen, activities we 
get paid for, and general administration/
personal needs. Brad recommends not 
trying to be a hero and getting help on 
the non-billable tasks others can do for us; 
he pays a woman in Lithuania $7/hour to 
handle his own calendar and organization 
needs.

You can connect with Brad through 
anchoradvisors.com.

by Brent Brotine 
photos by Kaitlyn Keely

C3 welcomed the new decade in our own distinctive way with our "Reconnect, Rekindle, Retreat" 
mixer on January 22nd. Members and guests gathered at The Cabin at Old Irving on North Pulaski, 
a unique blend of old-school Chicago nostalgia, Northwoods inspiration and a modern edge.

The outside has the Old Style sign many long-time Chicagoans are used to seeing at 
neighborhood bars. Inside, The Cabin was filled with neighborhood locals and city explorers 
enjoying a taste of Chicago culture. Owner Harry Nyholm was a regular at the bar for 14 years who 

purchased it when it came up for sale. He kept the antique 
cooler, added a fireplace and created a more welcoming 
space.

We enjoyed tavern-style pizza from the iconic La Villa 
Italian restaurant that has been featured on the PBS show, 
CheckPlease! Kaitlyn Keely spoiled us with her homemade 
chocolate chip and mint chocolate chip cookies. Pretzels and 
chocolates were placed on the high top tables and long patio 
table, encouraging attendees to snack and mingle. And to top 
off the evening, there were four lucky winners of raffle prizes 
(drum roll please …)

 • Creative Genius George Berlin

 • Molly Zakrajsek

 • Tammy Taylor, guest of Paul Minnihan

 • Margaret Carioti

C3 Greets 2020 with a Mixer for Creatives at The Cabin
by Alicia Dale, photos by Kaitlyn Keely
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H O L I DAY  PA R T Y

Dashing Through 
Dearborn Street

Our 2019 Holiday Party found 18 
merrymakers, both C3 members and 
guests, at a new location thanks to Linda 
Levy: the hospitality suite at 600 N. 
Dearborn. And the hospitality was in full 
bloom with a spread including mushroom/
truffle pate, chicken salad, spaghetti, 
jambalaya, fruit, broccoli salad, two kinds 
of deviled eggs, two kinds of meatballs, 
and two kinds of chicken wings. Sweets not 
to be left out included chocolate covered 
pretzels, many kinds of cookies, tiramisu 
and more.

Our ever-popular white elephant gift 
exchange had a Bob Ross theme (the 
kitschy artist from PBS TV’s The Joy Of 
Painting) across several gifts — a chia head, 
cereal, and paint set. Other items included 
salt and pepper shakers, toy light-up front 
loader, tabletop fountain, kitchen spiralizer 
tool, tequila mini bottles with shot glasses, 
Man Bites Dog card game, mug, hat with 
light on the front, dead-themed books, and 
an Incredibles® figures set.

Claudia Hine opened a package of Mr. 
Zog’s Sex Wax® surfboard wax, thought it 
was something else entirely and quickly 
wrapped it back up. The most-traded gift 
was a handmade, laser-cut wood light by 

by Cindy McEwen and Brent Brotine 
photos by T. J. Hine and Cindy McEwen

As Kathleen Kearns and Mike Tanimura 
covered in their articles, our Board Retreat 
on January 4th was a very productive 
afternoon that will pay huge benefits to 
C3 membership. It’s important to add that 
while we have a long list of action items, 
there’s still plenty of time and room to alter 
our course based on member feedback. So 

please review these two articles — paying 
attention to Kathleen’s list of areas of 
priorities — and give C3 your feedback as to 
which items are most relevant to your needs.

In particular, now that C3 is a 501(c)(3) 
organization, we have new possibilities 
in terms of fundraising. If you are active 
in other 501(c)(3) associations who have 
programs and initiatives you think would 
also be a good fit for C3, we welcome your 
suggestions. We are moving ahead on the 
retreat recommendations at each board 

meeting, so feel free to talk to any board 
member and share your ideas for a more 
dynamic C3 in 2020.

Board Retreat Epilogue
by Brent Brotine 
photo by Cindy McEwen

George Berlin who was unable to come. 
Querube Della Cella Lyons chose it from 
the start, had it stolen away, and got it back 
when Jason Feinberg stole it back for her, 
ultimately to the dismay of Alicia Dale who 
was trying to hold onto it. The winner of 
the dreaded ceramic clown, which George 
took home last year, was Kaitlyn Keely — 
we’ll see if it returns in 2020.

After the gifting, we sat down to play 
Telephone Pictionary. Everybody starts 
with blank paper and 
writes down a phrase. 
It’s passed to the person 
on the right who reads 
the phrase, folds it so 
it’s unseen, and draws 
something depicting the 

phrase. The paper is passed to the next 
person who folds over the drawing and 
writes down a phrase representing the 
picture. This continues around a circle until 
the papers returns to their original owners, 
when everyone reveals how the phrases 
and pictures changed over time.

Adding to the fun of the evening was 
an unexpected element — Victor Powell’s 
granddaughter Christyna, age 7, joined 

the party. She thoroughly enjoyed the 
gifting, stole a gift of her own, ably 
participated in the Telephone Pictionary 
game and gave us a little singing 
entertainment at the end. She helped 
bring out the child in all of us. 

Our thanks to all who made this 
year’s party happen.
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portfolio  
profile

Nate Marks 

Nate Marks 
nate@designmarks.biz

Nate graduated from the 
Institute of Design with a 
degree in Visual Design. After 
two years of working for 
other companies he began 
freelancing and then started 
his own business. After closing 
his business due to the Great 
Recession, a friend pushed 
him to find new outlets for his 
artistic talents. He has been 
in over a dozen group shows 
(mainly with C3) and two 
featured artist shows.

1 “Day of the Heron” acrylic 
painting, 40" x 30", 2018

2 “Wetland (series) number 
001” acrylic painting , 40" x 30", 
2021

3 ”Tied to Chicago” acrylic 
painting, 40" x 30", 2016

4 “Bonine House” acrylic 
painting 20" x 60", 2009

5 Nate began thinking about 
the current political situation 
and in May 2019 began writing 
novels. One novel is complete 
and the other 3 are in varying 
stages of development. He is 
looking for a publisher.

2
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member 
news

1 Mary Wagner and David 
Pickert rang in 2020 in London. 
The entire city was decked out 
in wonderful lights and holiday 
decor that was a marvel to 
behold. Their favorite display 
was the Carnaby Street area 
which was adorned and lit up 
with theatrical underwater 
scenes and sea creatures. 

2 Creative Genius George 
Berlin was on the move this 
winter, beginning with a 
starring role in December’s 
Aspen Snowmass Light Festival. 
George and his team unveiled a 
20-foot tall light sculpture, and 
projected dazzing snowflake 
images on ski runs. Then in 
January, he traveled to Sydney 
to prepare for summer’s Vivid 
Sydney light festival where he 
will join six other projection 
artists from around the world. 
He enjoyed trips around 
Sydney Harbour and all the 
delicious food.

1

2

3 Stephen Starr spent 
the December holidays with 
three of his five sisters in 
Colorado. A highlight and a 
recommendation for art lovers 
— the Art Hotel in downtown 
Denver is a delight! The hotel 
is a renovated structure — the 
cornerstone of the Golden 
Triangle Creative District 
and next to the Denver Art 
Museum. Before you head out 
to your favorite ski resort or to 
hike that 14-er, treat yourself 
to an overnight there. Their 
website is thearthotel.com.

4 Alicia Dale designed a 
solo creative retreat to St. 
Petersburg, Florida in January. 
She stayed at the 50s-themed 
Bay Palms Waterfront Resort, 
took daily long walks on the 4

3

New Member

Robin Subar
Robin Subar Photography
847.767.1244
robin@robinsubar.com

beach, and discovered a secret 
garden that was Instagram-
worthy. One highlight was 
tasting plant-based ice cream 
at Plant Love in downtown St. 
Pete. Alicia highly recommends 
such retreats and plans to make 
them an annual part of her 
planning process. 

5 The Jean Banchet Awards 
for Culinary Excellence, 
presented by the Cystic Fibrosis 
Foundation of Chicago, was 
a new experience for Cindy 
McEwen and husband Gary 
Adcock on January 19. It is the 
only Chicago-based awards 
ceremony recognizing local 
talent. Gary did interviews, 
post-production and graphics 
for a video on Ina Pinkney, 
Chicago's Breakfast Queen, 

who received the Culinary 
Achievement Award for her 
life-long contributions to 
our restaurant scene. See the 
video at vimeo.com/386876336. 
And congratulations to all the 
winners.

5
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creative’s 
corner

Name: Victor Powell
Company: Powell Creative 
Services
Occupation: Photographer/
Creative Director
Current Project: American 
Bar Association 2020 Spirit of 
Excellence Award (4th Year)
Dream Client: The ones that 
come to me for my creative vision
Family/Kids/Pets: 5 Kids, 10 
grand kids, 2 great grand kids & 
2 cats
Hobbies/Interests: Writing & 
coaching others

C3 Talks with Victor Powell 
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Programs and seminars for personal and 
professional development
For-members-only workshops that spark new 
ideas and promote networking
Member exhibitions that generate awareness, 
commissions and sales
C3 website showcase that has search engine 
preference and directs traffic to your own site
Social events and outings that strengthen 
Chicago’s creative community
Publicity opportunities through the newsletter, 
website and e-list

Committee and Board appointments that build 
leadership skills 
Free member classifieds plus discounts on 
newsletter display ads 
Quarterly newsletter featuring member success 
stories and event recaps
Mentoring opportunities such as internships and 
special events 
Private e-list where members exchange ideas 
and provide assistance

Three Words that Best Describe 
Me: Understanding, Insightful, & 
Creative
Gadget I Can't Live Without: My 
Smart Phone (took years to get 
me here though)
Favorite Movies: Finding Forester
Favorite CDs/Recording Artists: 
Stevie Wonder
Book I'm Reading Right Now: 
Positivity
Favorite Web Site: Amazon (lets 
me find what I need and then 
ships it to me)

My Fantasy Is: Enough wealth to 
not have to work, but still work 
like I choose
I’d Give Anything to Meet: God
Prized Possession: A camera 
from the person that saw my 
talent and changed my life to set 
me on this path
My Inspiration Comes From: 
The infinite possibilities in life
Favorite Food: I am an 
adventurous eater, so no favorites
Favorite Restaurant: See above
Favorite TV Show: Law & Order

Places I've Traveled: Dubai
Three Things in my Medicine 
Cabinet: I have no medicine 
cabinet
I Always Find this Funny: That 
kids say the darndest things
Favorite Way to Chill Out: 
Binging a great TV series (without 
commercials)
If I Won the Lottery, I’d: Pay off 
the mortgage, set up a trust for 
my grandkids and travel twice a 
month for a year 

C3 Membership BenefitsLIKE WHAT YOU SEE?

INK Printed digitally on  
Xerox 700.

PAPER This newsletter is 
printed on Classic Crest  
70# text.

PROCESS The digital press 
uses waste-free toner and no 
fuser oil. The process is 100% 
chemical free. 

Printed courtesy of  
Consolidated Printing.
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creative’s 
corner

Occupation: Project Manager,  
Art Director, Graphic Designer

Current Project: Bringing food 
packaging into compliance with 
new FDA regs

Family/Kids/Pets: Tony, my 
wonderful husband, and Bronson 
our flat coated retriever

Hobbies/Interests: travel, 
gardening, crafts

Favorite Movies: big classics, like 
Ben Hur, The Godfather, Gone With 
the Wind, Wizard of Oz

Favorite CDs/Recording Artists: 
I recently discovered I like to listen 
to music from Broadway shows 
while I work.

Book I’m Reading Right Now: 
Nine Lives: Mystery, Magic, Death 
and Life in New Orleans, by Dan 
Baum. It’s a combination of 
biographies of nine everyday 
people and the story of their city. I 
don’t read much fiction any more.

Favorite Web Site: I don’t 
have one, but I’m into an app 
called Trivia Buff, which is an 
unorganized list of history trivia or 
odd facts. I just read and read …

C3 Talks with Barbara Counterman
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C3 Membership Benefits
Programs and seminars for personal and 
professional development
For-members-only workshops that spark new 
ideas and promote networking
Member exhibitions that generate awareness, 
commissions and sales
C3 website showcase that has search engine 
preference and directs traffic to your own site
Social events and outings that strengthen 
Chicago’s creative community
Publicity opportunities through the newsletter, 
website and e-list

Committee and Board appointments that build 
leadership skills 
Free member classifieds plus discounts on 
newsletter display ads 
Quarterly newsletter featuring member success 
stories and event recaps
Mentoring opportunities such as internships and 
special events 
Private e-list where members exchange ideas and 
provide assistance

My Fantasy Is: I’m living in Paris 
(or Rome or Barcelona or …) and 
riding around on my Vespa to my 
job teaching English, then later 
get together with my hubby and 
dog to meet friends and relatives 
to enjoy the peace and pleasure 
of a good meal and good 
conversation and good laughs.

I’d Give Anything to Meet:  
My ancestors around the time 
they decided to move to the US 
in the late 1800s. I’d love to know 
how they came to the decision 
and what they thought of things 
after they arrived.

Prized Possession: My mother’s 
rings. They made a tiny tinkling 
sound on her hand, so I always 
knew she was close by. I like to 
think she still is.

My Inspiration Comes From:  
I’m always seeing patterns in 
shape and color. I like to look 
for hidden meanings and secret 
codes. I’m inspired by history, 
architecture and language.

Favorite TV Show: The IT Crowd, 
The Crown, I’m in a Brit phase.

Places I’ve Traveled: all over the 
US, Spain, Italy, France, Germany, 

England, Scotland, Netherlands, 
Belgium, Switzerland, Austria 
and Portugal.

The One Thing Nobody 
Knows About Me: I speak 
several foreign languages. In 
college I studied Russian and 
Spanish (at the same time!) and 
have taken courses in French as 
well. I’ve forgotten a lot but it 
comes back when I brush up.

If I Won the Lottery, I’d: 
love to become the shark on 
my own Shark Tank program, 
listening to people’s dreams 
and investing in new ideas
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