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As creative entrepreneurs, we may think 
that quality work alone will be enough to 
get us business — but as 22 C3ers learned 
at our April 16th webinar, it is not. Sales 
coach and business consultant Andrew 
Ettenhofer clued us in on the increasing 

need to 
continually 
sell ourselves 
in the fourth 
installment of 
our Advanced 
Basics for 
Creative 
Business 
series.

Andrew implored us to stop thinking 
of “sales” as a bad word, as we are actually 
selling all the time as we go about solving 
problems, providing good service, making 
recommendations and being a hero to our 
clients. He believes that daily discipline is 
vital to creative success, and showed us 
examples of how the steps in the sales 
cycle — prospecting, qualifying, proposal, 
negotiation, close, upsell and follow up 
— can be scheduled in advance on a daily 
time calendar for a more efficient way of 
tracking progress.

We explored a number of avenues for 
prospecting. Low hanging fruit, the leads 
from friends, family and business partners, 
is obvious but not enough. We need to 

go farther and consider asking clients and 
strategic partners for referrals. Attending 
tradeshows and events. Becoming active 
in multiple associations. Participating in 
business networking. Even considering 
cold calling, which contrary to some 
people’s opinions is not yet dead.

Tracking our sales activity is important 
to keep us motivated and on track toward 
our goals. Andrew demonstrated his 
system where he tracks on a spreadsheet 
weekly phone dials, conversations and 
meetings, prospects added to his pipeline 
with their potential billing, referrals 

received, and networking events attended. 
He plots his weekly, monthly and YTD sales 
against goals, and uses this data to adjust 
his calendar for the following week.

When pitching 
ourselves, it’s 
important to make 
what we say relevant 
to our audience. 
This means less on features, and more on 
benefits — how you can solve customer 
pain points. Learn how to read body 
language so you can keep engagement 
flowing and head off objections. And 
remember that our networks of potential 
clients go well beyond the business world: 
make the most of your family connections. 
Your kids’ friends. School alumni groups. 
Volunteer and community organizations. 
Sports and hobby groups. Neighbors. Even 

the people you see at frequently visited 
places. As you talk to others, Andrew advises 
to assume you have the sale in the language 
you use: say “we” and “when” instead of “you” 
and “if.”

For bonus tips from Andrew, visit his 
website BuildYourSalesToolbox.com.
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A D VA N C E D  B A S I C S  W E B I N A R

WORKBOOK
This program is sponsored in part by the 

Workbook. Thank you!

TRACK YOUR ACTIVITY

SALES CYCLE
• Prospecting
• Qualifying
• Proposal
• Negotiation
• Close
• Delivery (up sell)
• Follow up

“No matter how much success  
we attain, it’s only valuable  

if we can do it again.“
- Simon Sinek



president’s 
letter

by Kathleen Kearns

The C3 Mission 
Chicago Creative 
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monthly programs.
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Never in my wildest dreams did 
I think that the end of my term 
as C3 President would coincide 
with a global pandemic that 
has brought a health crisis and 
economies grinding to a halt! 
It has been surreal how, in a 
short period, my daily life, and 
I’m sure yours has changed. 
Right now, it feels impossible 
to predict what the world will 
look like next week, let alone 
next year. 

As I ponder all this, what 
lingers most is a pervasive 
sense that the world is 
fundamentally unpredictable 
— that life feels more fragile 
than it once did. And at the 
same time, I’ve witnessed 
a collective resilience that 
includes the ability to acquire 
new capabilities, stretching, 
and emerging stronger. What 
I’ve also seen and personally 

experienced is the kindness 
of others. Neighbors in my 
community have sprung 
to action to help in many 
ways. People were offering 
free tutoring services for 
school children, and local 
neighborhood organizations 
banded together to organize a 
fund for a local food bank that 
surpassed its financial goal.

There is beauty in this 
community of neighboring 
strangers. I am reminded 
of it when I walk through 
the neighborhood and see 
the positive messages in 
the windows. I’ve attended 
virtual dance parties and 
yoga classes and worked with 
clients on new messaging 
as they strive to keep their 
businesses going. Ushered 
in C3’s first Zoom program 
featuring J.D. Gershbein. My 

Thursday morning networking 
breakfast meets by Zoom. All 
things that help snap me out 
of the monotony of what has 
become everyday life and I feel 
connected to life and people 
outside my home. I am a part of 
a community, several actually, 
and the Coronavirus will not 
change the fact that we enrich 
each other lives by our shared 
deep-rooted connection.

As my term as President 
comes to an end, words 
cannot begin to express what 
a tremendous honor and 
privilege it has been to serve as 
C3 President (and the creative 
community at large!).

I joined the board in 2014 
as Vice President, then took on 
the President role in Summer 
2016. It’s been an exciting 
journey filled with meaningful 
relationships, dozens of 

impactful events, and an 
incredible amount of learning 
and growth.

I look forward to continuing 
to shape the future of C3 with 
connected resiliency.

Connected Resiliency
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U P CO M I N G  P R O G R A M S 

C3 Webinars going 
Corona-Viral!

by George Berlin

Hey gang, how’re your 
brains these days? Have 
the endless days of self-
isolation gotten to you yet? 

Fear not, C3 still has your back! Virtually, 
that is... and from a safe distance, of course.

Programs, well, they ain’t been what 
they used to! With “Outside” and “Seeing 
Humans” temporarily cancelled, we’ve 
had to improvise a bit and taken all of our 
programs virtual. And people are jumping 
on the train like gangbusters!

Our program on Building Your Brand 
with Linked guru J.D. Gershbein had a 
whopping 60 people. We haven’t had 
those kind of numbers for really ANY of our 
in-person programs. 

We followed that up with a join C3/ 
IWOC program Sharpening Your Social 
Media Profile in April where they helped 
with the words and we helped with the 
visuals (well received since pretty much the 
whole world is entirely on-line right now.) 

In May, it was a tag team Soul of 
Freelancing program with myself and 
Lindsey Meyers of Beauty and Brawn 
that well, changed a little from when 
we designed it. Working for yourself has 
always been a rough game, but things got 
real pretty fast over the last few months! 
Glad to help with tips and tales from the 
trenches.

After that, well, who knows? Not me! 
Will there be an annual event this year? 
Hard to tell.

This is also the time when I’d normally 
say “Hey, get your butts out to the Program 
Planning BBQ this summerand let’s think 
up next year’s programs while we eat 
some buffet-style food that we’ve all been 
touching with our hands while standing in 
close proximity to each other.” But we can’t 
be sure how that will work either :-/

Stay tuned, there will be some great 
stuff coming either way. Hopefully we 
won’t have to #stayathome forever!

If all you have is a hammer,
then every problem looks like a nail.

buildyoursalestoolbox.com

S P E C I A L  M E M B E R S - O N LY  W E B I N A R

Dusting Off Our Social Profiles
by Brent Brotine

In lieu of our once-planned in-person 
mixer with Independent Writers of 
Chicago, thirteen members from both 
organizations gathered via Zoom on April 
14th to help each other freshen up their 
LinkedIn profiles. This members-only event, 
“Sharpening Your Social Media Profile”, let 
participants use the knowledge gained 
the previous week from JD Gershbein’s 
helpful brand-building seminar, and both 
our president Kathleen Kearns and IWOC 
president Laura Stigler worked to keep the 
online discussions on point.

Nine brave souls agreed to put up 
the screen view of their profiles and 
open themselves up to comments and 
suggestions. Some also asked for and 
received feedback on their website digital 
portfolios. Everyone had already put a 
good deal of thought into their initial 
profiles, so while no one was in dire need 
of a complete makeover, all appreciated 
hearing about tweaks and improvements 
they could make.

To see what 
transformations have 
been made (or not 
yet), take a peek at:

Alicia Dale  https://
www.linkedin.com/in/alicia-dale-1099645/

Bob Potter  https://www.linkedin.com/in/
robert-erving-potter-iii-378a911/

Cindy McEwen  https://www.linkedin.com/
in/cindymcewen/

Jeff London  http://www.london-
netstudio.com

Dan Gillogly  https://pianomusicshow.com

Kathleen Kearns  https://www.linkedin.
com/in/kathleenmkearns/

Carolyn Aronson  https://www.linkedin.
com/in/carolyn-aronson-ab10002/

Brent Brotine  https://www.linkedin.com/
in/brotine/

Laura Stigler  http://www.
laurastiglerwriter.com
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Trying Times  
Don’t Have To Be

C 3 A N D  I W O C  J O I N T  P R O G R A M

With the pandemic of 2020 causing many 
business shifts — work processes moving 
from in person to virtual, people moving 
from corporate circles to entrepreneurial 
gigs — online connections and promotion 
via LinkedIn is become more important 
than ever. Our planned in person meeting 
with Independent Writers of Chicago 
had to shift to a virtual webinar, but we 
made it work by bringing back to C3 one 
of America’s top LinkedIn strategists, 
Chicago’s own JD Gershbein, to lead a 
candid discussion online. JD is host of The 
Electric Narrative on YouTube, and a frequent 
contributor to TV and radio programs.

Fifteen C3 and IWOC members joined 
us on April 7th over Zoom for Building and 
Preserving Your Brand in COVID-19 Times. 
JD is calling for today’s creative 
professionals to make five important 
shifts in the way they approach their 
personal brands. The first is to self-
assess how you can do what you feel 
you were born to do or what you 
love to do; what the current situation 
teaches us is the fragility of human 
life and why it is time to do the things 
that increase your value.

The second is to lessen the 
pressure we all put on ourselves 
by cultivating an opportunity 
mindset. Approaching people from 
a meaningful point of view rather 
than an urgent sales pitch designed 
to scare the daylights out of the 
prospect. This is a giving mindset 
that focuses on what you can do for 
others, and how you can collaborate 

and co-create.
Doing this leads you right into to JD’s 

third suggested shift: transitioning from 
transactional to relational marketing. 
Coming at prospective clients too early 
with your promotional pitch does both of 
you a disservice because it lessens your 
opportunity to build a relationship first. 
You want to be perceived as cool rather 
than transactional.

This is more easily done by accepting 
the fourth shift: assembling a referral 
network. This means taking the time 
to prune your LinkedIn network, and 
center on positioning yourself as the 
authority figure and go-to resource for 
your network’s key players. The statistics 
show that in a similar manner to the Pareto 

Principle, there will be just 10% or fewer 
people in your network that should receive 
90% of your output. These are the people 
who are either going to buy from you today 
or reasonably soon, or will introduce you to 
people who can buy from you.

The final shift is to keep moving 
conversations forward — have lots of 
meetings, use today’s virtual forums to 
be present, even if in your best flannel 
jammies, and get comfortable with people 
without putting pressure on yourself. 
Just be fearlessly authentic in these 
conversations and ideally you will see a 
spike in the views of your LinkedIn profile.

For more information and ideas from JD, 
visit his website OwlishCommunications.com.

by Brent Brotine 
photo by JD Gershbein
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F R O M  T H E  B OA R D

New Structure, New Challenges
by Michael Tanimura

In early March of this year, the C3 Board 
restructured the organization to help us 
be more focussed around accomplishing 
our Mission. In that Programs are the main 
way we reach out to the community at 
large to enrich, educate and inspire creative 
lives, that remains as our primary standing 
committee. With our resources and 
networking connections, C3 is uniquely 
positioned to produce educational 
programming and opportunities for 
creative expression, especially relevant to 
those engaged professionally in the broad 
fields of art and communication.

In order to produce these programs, 
we need money. So our second standing 
committee is now Development. This group 
will be taxed with growing membership 
and finding sponsors, grants and individual 
donors. 

Whether through our printed newsletter, 

website, social media platforms 
or email, the Communications 
committee will support 
Programs and Development. 
It’s a good thing that most 
members have skills and 
experience in this realm, since 
many volunteers will be needed 
to to accomplish this committee’s 
diverse tasks.  

With this change in perspective 
and structure, many of us on the Board 
were feeling pretty confident about the 
organization’s future. Then, of course, the 
world changed. 

Persistent. Resilient. Flexible. Passionate; 
good thing these traits appear in 
abundance with C3 Board members, as 
our whole focus on being accomplished 
producers of (physical) programs and 
events was made moot. On-line Board 

meetings led to on-line webinars and other 
on-the-fly changes of course as we work 
to maintain relevance and commitment to 
Mission in a changing world.

We still have confidence that the Board’s 
new structure gives us the best operational 
base to navigate. In due course, we shall all 
see. Stay tuned.

All-in-all, a relaxing time was had by 
no one at the retreat; but it portends a 
more efficient organization, better able to 
support your creative needs.

DEVELOPMENT

PROGRAMS COMMUNI-
CATIONS 

FOLLOW
UP

CORP

PERS

SOCIAL

WEB

NEWS

EMAIL

PHOTOSWRITINGEVENTS

NETWORK

DOING 
STUFF

PR

MEMBERSHIP
SPONSORS

GRANTS
DONORS

The C3 Board of Directors will be voted 
on at the annual meeting in June. 
Consider volunteering for a Board 
position or committee. Our group is 
only as good as the people willing to 
be involved. Contact Kathleen Kearns at 
k.kearns@kearnsdesign.com to be one 
of them. 

Officers
President  Linda Levy
Secretary  Michael Tanimura
Treasurer  Carolyn Aronson

Directors
Programs  George Berlin, Chair 
Development  Kathleen Kearns, Chair
Communications Cindy McEwen, Chair

  Brent Brotine  Newsletter
  Jason Feinberg  Digital Media
  Kaitlyn Keely  New Media
  Danielle Tanimura  New Media

2020–21 Board 
Nominations

Consolidated says 

Disrupt your 
marketing plan.

We’re here to help your business reach the next level  
of success
Understanding your business challenges allows us to 
support you. We find out what you need and then we work 
out the best way to do it. We can handle every element, a 
true one-stop shop for your organization. In fact, when you 
were thinking print was dead, we were getting results for  
our clients.

Consolidated offers your company integrated printing 
solutions. We deliver superior print production, fast  
turn-around times and dependable service. We also offer 
mail fulfillment and can create branded web portals enabling 
your employees the ease of repeat ordering.

Dedicated. Focused. Passionate. That’s Consolidated.

71% ignore online ads
You probably allocated all your marketing dollars to a 
digital spend. Now you’re wondering…did your email 
campaign get trapped by a spam filter? Was your online ad 
seen? Did your click through rate fail now that people are 
afraid of unknown links due to fraud?

Why print 
works

55% will take 
action from a 
printed piece 

versus the same 
info online

15% increase in 
brand awareness 

when print 
is added to a 

marketing plan

66% of direct 
mail is opened

17% increase in 
purchase intent 
when utilizing a  
print strategy

Factoid Sources: Paper Facts by TwoSides, InfoTrends, Publishing Executive, The Print Campaign Analysis Prepared for MPA by Milward Brown

integrated printing solutions

Experienced.  Dedicated.  Focused.  Passionate.
That’s Consolidated.

Strengthen your marketing plan.
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Meeting
every need.
Every budget.
Offset and digital
Ad Books, Banners, Booklets, 
Bumper Stickers, Business Cards, 
Calendars, Custom Identification 
Badges, Envelopes, Folders, Holiday 
Cards, Invitation Sets, Labels, 
Letterhead, Menus, Multi-part Forms, 
Newsletters, Postcards

Signage
Banners, Backlit Bus Kiosk, Diecuts, 
Posters

Direct mail
Full Mail Capabilities, Personalization, 
Postal Documentation & Reports, 
Licensed NCOA Agent 

Bindery services
Collating, Foil Stamping, Hand & 
Automatic Collating, Folding & 
Inserting, Laminating, Perfect 
Binding, Perforating, Poly-bagging, 
Saddle Stitching, Shrinkwrap, 
Scoring, Spiral Binding

A few of our promotional items
Bags, Caps, Mouse Pads, Mugs, Pens, 
Sweatshirts, Safety Vests, Decals,  
T Shirts, Water Bottles

Good people doing really good work. Let’s work together.
Call 773.631.2800, email info@consolidatedprinting.net 
or visit our website consolidatedprinting.net and let’s  
get to work!

5942 N Northwest Highway Chicago IL 60631

Partial list of services

Let’s work together! 10% Off your first 
production job when you mention this mailer.
Restrictions apply, give us a call for details.
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your employees the ease of repeat ordering.
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71% ignore online ads
You probably allocated all your marketing dollars to a 
digital spend. Now you’re wondering…did your email 
campaign get trapped by a spam filter? Was your online ad 
seen? Did your click through rate fail now that people are 
afraid of unknown links due to fraud?
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works

55% will take 
action from a 
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info online
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marketing plan

66% of direct 
mail is opened

17% increase in 
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Ad Books, Banners, Booklets, 
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Calendars, Custom Identification 
Badges, Envelopes, Folders, Holiday 
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6 Paul Minnihan has been 
posting videos on YouTube on 
rag rolling and sponge painting 
techniques. He’s sharing his 
techniques in the hope to 
make a difference in people’s 

good news is that it will still be 
on display when the gallery 
reopens.

3 George Berlin needed 
something to relax and take his 
mind off work-related creativity 
during the lockdown and 
figured, well, people probably 
needed something random 
and FUN in their mailboxes! 
So he’s been sending these 
silly Painted Plague Postcards 
out to pretty much anyone on 
Facebook who will give him 
their address — nearly four 
dozen so far!

4 Stephen Starr has taken 
respite from screen time by 
spending Saturdays creating 
assembled art from found 
objects. It started as a “clean 
out the office drawers” task. 
The hidden beauty of things 
discarded seemed more 
vivid, with a recognition that 
everything serves a vital 
function for a time, before it is 
no longer needed.

5 Laura Marie Sanchez 
finished making “El Cando de 
Petronila,” a mosaic diptych 
of marble, metal, glass and 
ink, just as the lockdown 
began. It’s currently hanging 
in the Chicago Mosaic School’s 
Gallery of Contemporary 
Mosaics, although very few 
have been able to see it. The 

portfolio  
profiles

Even During the Lockdown, C3ers Have a Lock  On Creativity

1 Carolyn Aronson has 
been making bird nesting balls 
(nesting material for birds) out 
of pulled apart wool sweaters.

2 T. J. Hine has been creating 
mosaic jewelry in a variety 
of styles and incorporating 
glass, dichroic glass, slate, and 
pea gravel in his pieces. He’s 
working on opening an online 
store and hopes to be in some 
art shows some day.

1

2

3

4 
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member 
news

lives during this time. Next to 
be shared: a video on how to 
pick colors for your home. Look 
for the “Minnihan Painting” 
channel.

7 Cindy McEwen put the Bob 
Ross Chia Head she won at the 
Holiday Party white elephant 

gift exchange 
to inspirational 
use. She 
planted the 
head and has 
been watching 
it sprout. It 
appears Bob 
had a full head 
of “hair” but 
given that 
salons were 
closed, he got a 
couple COVID-
19 at-home 
haircuts which 
didn’t go so 
well. Cindy is 
also working on 
new websites 
for both her 
graphic design 
and glass bead 
businesses, and 
expects them 
to be up in 
June.

1 Robert Potter recently 
led a photo expedition to 
Guanajato and Michoacán 
in Mexico, shooting the 
mountains of Sierra Madres 
where Monarch butterflies 
migrate. He returned to the 
USA just before the COVID-
19 lockdown. He’s currently 
planning programs for the 
Morton Arboretum for when 
groups can get back together, 
and his work is now being 
featured on   
mortonarboretumphoto 
graphicsociety.com

2 Claudia and T. J. Hine 
have kept busy gardening, 
assembling jigsaw puzzles, 
and playing very competitive 
games of Bananagrams. They 
have continued their “Business 
Breakfast Thursday” meetings 
with some C3 members via 
Zoom and are eagerly awaiting 
an adult paint-by-numbers 
canvas to arrive.

1

2

Even During the Lockdown, C3ers Have a Lock  On Creativity

4

3

New Member

Mariann Stephens
708.712.0360
mariann.stephens@gmail.com

3 George Berlin took part 
in a Workbook web panel 
on emotional wellness and 
support for creatives in this 
new landscape — showing up 
first as a rainbow mustached 
cartoon unicorn, then as a 
glittery bunny with light-up 
glasses. He talked about the 
importance of being gentle 
on yourself when the weight 
of the world is heavier than 
usual; accepting that it’s a case 
of WHEN not IF you’ll have that 
emotional breakdown.

4  Mike Tanimura has 
become best friends with the 
coyotes roaming Graceland 
Cemetery during his morning 
cardiac walks. Some of his 
colleagues are shown here, two 
taking it easy and one already 
at work.  

7

7



747 W. Brompton, Apt 2 • Chicago, IL 60657

creative’s 
corner

Name: Mariann Stephens
Company: n/a
Occupation: Writer/editor. 
Current Project: Profiles of 
physician leaders 
Dream Client: Someone who 
also enjoys what we’re doing
Family/Kids/Pets: Two young 
adults and one long-suffering 
spouse
Hobbies/Interests:  Time with 
friends and family, volunteering/
cooking/yoga/reading/
speechwriting/meditating/
working out 

C3 Talks with Mariann Stephens 
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Programs and seminars for personal and 
professional development
For-members-only workshops that spark new 
ideas and promote networking
Member exhibitions that generate awareness, 
commissions and sales
C3 website showcase that has search engine 
preference and directs traffic to your own site
Social events and outings that strengthen 
Chicago’s creative community
Publicity opportunities through the newsletter, 
website and e-list

Committee and Board appointments that build 
leadership skills 
Free member classifieds plus discounts on 
newsletter display ads 
Quarterly newsletter featuring member success 
stories and event recaps
Mentoring opportunities such as internships and 
special events 
Private e-list where members exchange ideas 
and provide assistance

Three words that best describe 
me: Friendly, curious, sometimes 
obsessive. (I have a T-shirt that 
says, “Hold on. Let me overthink 
this.”) 
Gadgets I can’t live without: 
Laptop, spin shoes, rice cooker 
Favorite movie: Hudsucker Proxy
Favorite CDs/Recording Artists: 
John Prine/Keb Mo/Mavis Staples
Book I’m Reading Right Now: 
My Handmade Life by Carole 
Anderson 
Favorite Website: Washington 
Post

My Fantasy: That I’ll get a bigger 
garden in the ground this year
I’d Have Given Anything to 
Meet: Thomas Merton/Maya 
Angelou/Oliver Sacks 
Prized Possession: My kitchen 
and everything in it
My Inspiration Comes From: 
Faith
Favorite Food: Anything 
Mexican, Italian, Indian, Thai, 
Japanese (Sushi)
Favorite Restaurant: Portillo’s
Favorite TV Show: Saturday 
Night Live

Places I’ve Traveled: Cities with 
baseball parks/Door County
Three Things in My Medicine 
Cabinet: We have a mighty 
boring medicine cabinet
I Always Find This Funny: 
Winnie the Pooh stories
Favorite Way to Chill Out: Time 
with my family and old friends
If I won the lottery, I’d: Give 
seriously to all the different 
people who’ve either served or 
been sidelined by the coronavirus

C3 Membership BenefitsLIKE WHAT YOU SEE?

INK Printed digitally on  
Xerox 700.

PAPER This newsletter is 
printed on Classic Crest  
70# text.

PROCESS The digital press 
uses waste-free toner and no 
fuser oil. The process is 100% 
chemical free. 

Printed courtesy of  
Consolidated Printing.
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creative’s 
corner

Occupation: Project Manager,  
Art Director, Graphic Designer

Current Project: Bringing food 
packaging into compliance with 
new FDA regs

Family/Kids/Pets: Tony, my 
wonderful husband, and Bronson 
our flat coated retriever

Hobbies/Interests: travel, 
gardening, crafts

Favorite Movies: big classics, like 
Ben Hur, The Godfather, Gone With 
the Wind, Wizard of Oz

Favorite CDs/Recording Artists: 
I recently discovered I like to listen 
to music from Broadway shows 
while I work.

Book I’m Reading Right Now: 
Nine Lives: Mystery, Magic, Death 
and Life in New Orleans, by Dan 
Baum. It’s a combination of 
biographies of nine everyday 
people and the story of their city. I 
don’t read much fiction any more.

Favorite Web Site: I don’t 
have one, but I’m into an app 
called Trivia Buff, which is an 
unorganized list of history trivia or 
odd facts. I just read and read …

C3 Talks with Barbara Counterman

Ph
ot

o 
Ba

rb
ar

a 
C

o
un

te
rm

an

C3 Membership Benefits
Programs and seminars for personal and 
professional development
For-members-only workshops that spark new 
ideas and promote networking
Member exhibitions that generate awareness, 
commissions and sales
C3 website showcase that has search engine 
preference and directs traffic to your own site
Social events and outings that strengthen 
Chicago’s creative community
Publicity opportunities through the newsletter, 
website and e-list

Committee and Board appointments that build 
leadership skills 
Free member classifieds plus discounts on 
newsletter display ads 
Quarterly newsletter featuring member success 
stories and event recaps
Mentoring opportunities such as internships and 
special events 
Private e-list where members exchange ideas and 
provide assistance

My Fantasy Is: I’m living in Paris 
(or Rome or Barcelona or …) and 
riding around on my Vespa to my 
job teaching English, then later 
get together with my hubby and 
dog to meet friends and relatives 
to enjoy the peace and pleasure 
of a good meal and good 
conversation and good laughs.

I’d Give Anything to Meet:  
My ancestors around the time 
they decided to move to the US 
in the late 1800s. I’d love to know 
how they came to the decision 
and what they thought of things 
after they arrived.

Prized Possession: My mother’s 
rings. They made a tiny tinkling 
sound on her hand, so I always 
knew she was close by. I like to 
think she still is.

My Inspiration Comes From:  
I’m always seeing patterns in 
shape and color. I like to look 
for hidden meanings and secret 
codes. I’m inspired by history, 
architecture and language.

Favorite TV Show: The IT Crowd, 
The Crown, I’m in a Brit phase.

Places I’ve Traveled: all over the 
US, Spain, Italy, France, Germany, 

England, Scotland, Netherlands, 
Belgium, Switzerland, Austria 
and Portugal.

The One Thing Nobody 
Knows About Me: I speak 
several foreign languages. In 
college I studied Russian and 
Spanish (at the same time!) and 
have taken courses in French as 
well. I’ve forgotten a lot but it 
comes back when I brush up.

If I Won the Lottery, I’d: 
love to become the shark on 
my own Shark Tank program, 
listening to people’s dreams 
and investing in new ideas
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