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Created, curated and hosted by our 
resident genius George Berlin, C3’s Micro 
Meetups are a welcome online change of 
pace in these socially distanced times. Each 
week, alternating (mostly) on Tuesdays and 
Wednesdays at 6:30 PM, we present a one-
hour Zoom meetup on a different creative 
topic, featuring C3 members or guests 
demonstrating live their own particular set 
of skills.

They’ve been serious. They’ve been silly. 
And they’ve all been interesting, useful, 
and refreshingly unexpected — those of 
us who’ve attended some or most have 
had our eyes opened to new creative 
possibilities.

We’ve started to record the meetups, 
and they’re available on the C3 YouTube 
page. But of course, you’ll appreciate them 
more if you personally attend, which is 
easy to do. Just register in advance, for 
free, using the website or email links. 
You’ll be sent a confirming Zoom link for 
participating in the Meetup.

And in the meantime, here’s a tour of 
what you may have missed!

Drink and Draw Kickoff
featuring George Berlin and  
Bryan Ballinger

We got things started in a totally fun way 
on Wednesday, July 1st, with the “Micro 
Meetups Official Launch Party.” George 

rounded 
up some 
special 
doodler 
guests 
including 
fellow wacky 
cartoonist and 
children’s book 
writer/illustrator Bryan “Breadwig” 
Ballinger. After everyone confirmed what 
their libation of choice was for the evening, 
we had a short introduction to the online 

“virtual classroom” Draw.Chat (https://draw.
chat) that provides an infinite number of 
whiteboards in separate chat rooms for 
collaboration and experimentation.

For the rest of the Meetup (which 
went long!), we improvised creations in 
real time, with separate rooms dedicated 
to Crazy Monsters, On the Farm, Weird 
Transportation, Outeeer Spaaace, and the 
guest-created Raccoons vs. Pizza, Anime 
Gone Wrong, Three Bald Guys, and Draw 

Portraits of Each Other. This activity truly 
benefits from the more, the merrier — and 
it was so engaging that we made plans to 
repeat it. georgeberlin.com, breadwig.com

Perfection In Watered-Down 
Technique 
featuring George Berlin

To an illustrator like George, there’s a 
definite time and place for watering down 
your approach — and that’s when using 
watercolor inks for painting. So he both 
hosted and starred in our second Micro 
Meetup on Tuesday, July 7th, which was all 
about “Water-Based Painting for Illustration.”

George is a master of using extremely 
concentrated inks (mainly the Dr. Ph. 
Martin brand) that can be carefully 
diluted to achieve the exact measure of 
brilliance wanted. We watched as George 
demonstrated his methods and shared pro 
tips and tricks. As we saw, the colors can be 
applied with a variety of brushes and pens, 
and capillary action is your friend when 
combining colors.
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board or getting involved, please 
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C3 Newsletter
Printing Marilyn Jones,  
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(including opinion pieces) that may 

be of interest to our readers. E-mail 

your articles or ideas to Brent Brotine 

at brent@brotine.com. Please note that 

we reserve the right to edit or reject 

any articles submitted to C3. Note 

that this newsletter does not return 

unsolicited materials. The views and 

opinions expressed in this newsletter 

are those of the author(s), not those of 

Chicago Creative Coalition.

Chicago Creative Coalition

c/o Carolyn Aronson

747 W. Brompton, Apt 2

Chicago, IL 60657

e-mail: C3@ChicagoCreative.org

I have spent significant time this 
year, trying to create and deploy 
strategies that will help me get 
through every day in a positive, 
productive way. I challenge 
myself each day, to 1) find 
something new to be grateful 
for and 2) find something new 
to be delighted by. 

I want to tell you about a 
couple of my recent discoveries 
in this space.

On one of the early blistering 
hot Chicago summer days, I 
attended a Zoom call with a 
group of artists with whom 
I share an informal “Stay 
Connected Support Group.” 
We typically share details of 
projects we’re working on and 
help each other in myriad ways. 
I couldn’t help but notice that 
all the faces in the boxes on my 
computer screen were wearing 
glasses. I posed the question to 
the group “Does anyone have 
a good solution to the problem 
of glasses fogging up when 

we’re outside and masked?” 
Several members of the 

group patiently described their 
strategies—make sure you 
form a seal under the glasses, 
use surgical tape to secure 
the mask …” Then one of my 
favorite colleagues leaned into 
her computer’s camera, and 
said with a very serious face, 
“Wear A Hat. ” What?! I said. 
She acknowledged that all the 
strategies put forth had merit, 
and she noted that she wanted 
to honor her job, and her job is 
to solve problems. Sometimes 
the solutions come in an entirely 
different form. Forget about 
taping the mask! You want to 
protect your eyes and face from 
the sun and still be able to see 
clearly? Wear A Hat!

It was terrific to be reminded 
that there are multiple ways to 
solve problems and it’s worth 
exploring those alternate ideas. 
This definitely delighted me 
and I was also grateful for the 

reminder.
The other day I went inside 

my neighborhood Starbucks 
which had just reopened. 
When I entered the place the 
baristas actually clapped and 
cheered. I felt ridiculous and 
dumbfounded in that moment. 
The safely socially distanced 
man in front of me turned 
around and asked, ‘Who the 
Heck are You?” I said I’m simply 
a person who used to come 
here EVERY SINGLE DAY and I 
haven’t been here in a billion 
weeks, since the first lockdown 
began. So glad to be back!” 
The man said, “Well, I’m the 
regional manager and it is great 
to meet you.

People at the corner 
Starbucks recognized me as a 
“regular,” who had been absent 
a very, very long time. I realized 
that some of the disruption in 
the fabric of our lives actually 
can be restored. And I was 
grateful again.

While on the topic of grateful, 
I must add that the C3 Micro 
Meetup series has been a blast!

Steven Starr’s creations 
with rocks and glue on boards 
made me realize viscerally 
how incredibly important it 
is to keep making things. The 
deeper I travel into the virtual 
worlds of Zoom meetings the 
more I crave having rocks and 
glue and boards also nearby. 
Thank You, C3, for creating 
and sustaining this marvelous 
platform that connects us to 
people making things in such a 
dynamic way. 

I also want to thank 
Kathleen Kearns deeply for 
leading us in general with such 
grace and passion, and for her 
clear inspiration about how to 
connect via this letter.

Thank You.

Hi, How Are You Today?
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Programs Upload – 
Complete!

by George Berlin

Hey kids, we know 
you’ve been good for 
the last few months—
wearing a mask, 

avoiding big groups, staying far apart 
and all that. But it seems SOME of the 
class, well, hasn’t.

So C3 is going to stay virtual for a 
while longer. And, honestly, it’s been 
going great so far this year! Our fun and 
informal Micro Meetups ran all summer 
and into the fall and people LOVE THEM!

We played with water paints, got 
together to doodle online with each 
other, learned about paper sculpture, 
saw how our members play with fire and 
rocks, checked out some metal point art 
and paper stitching, learned new photo 
app tricks, did a little virtual filmmaking 
and even played some word games! And 
that was just the first few months  ;-)

So we’ll keep some of those going 
into the new program year and add in 
some heftier programs too.

After our Virtual BBQ Program 
Planning Party where we shared ideas on 
the future of C3 and what all of YOU want 
to see in the next year, we’ve got a whole 
bevy of formal programs, more fun and 
quick Micro Meetups planned, some 
murder mysteries to solve together and 
thing we can bring back when getting 
together again works out.

So take your temperature, strap on a 
mask, sit 6 feet away from your monitor 
and join us to grow your already likely 
remote working career and exciting 
creative life into 2021 and maybe we 
can go somewhere fun together next 
summer.

F R O M  T H E  B OA R D

New Day, Same Questions
by Michael Tanimura

At the close of the August Board meeting, 
Linda Levy (helming her first meeting – go, 
Linda!) asked, “What do C3 members want 
C3 to be doing?” A timely question, since 
interactions have been limited to the virtual 
since March; but also a timeless question, as 
the Board of Directors has been wondering 
that since the organization reincarnated as 
Chicago Creative Coalition in 1999.

There are two aspects to this question 
that the Board needs to learn about:

• How best can C3 support its members 
during the pandemic with the limited 
resources – but boundless creativity! – 
the organization has?

• Are programs and events, whether 
in-person or on-line, the best way for 
C3 to enrich, educate and inspire the 
creative lives of its members?
In the early days, we sent out emails, 

talked to members at programs, and 
solicited responses in the newsletter. We 
soon arrived at a working principle: ask 
widely and often for member input, but in 
the end, just make decisions based upon 
the wants, needs and feelings of the Board, 
who, of course, were all also Members. 

Hoping to be more (small d) democratic 
in fact, not just in principle, please note 
each Member will be contacted soon and 
asked for input and suggestions. If you’d 
like to short-circuit this process, please feel 
free to email either mike@sicreative.com or 
linda.levy@workbook.com.

In a related vein, C3 operates on a July 
1 fiscal year, so membership renewals 
are due. If you have not yet responded 
to a renewal solicitation, please go to 
chicagocreative.org/join-c3 to re-up. Thank 
you, and stay safe and sane.
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or visit our website consolidatedprinting.net and let’s  
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the mayor and his wife, the bartender, the 
cocktail waitress, even the police chief.

While each of us had a background 
script with talking points, nobody knew 
who the murderer was (except that person) 
— or even who the victim would be until 
the second half of the game. When one of 
the party attendees was offed, it was up 
to the private detective on the scene to 
question everyone and try to get as much 

information 
into the open 
that would 
help people 
identify the 
culprit.

A lot of 
people the 

party had reason to do the deed, but in 
the end the evidence all pointed to … well, 
let’s just say it was an unexpected evildoer. 
However, he/she was fingered by a number 
of players when we made our individual 
accusations at the end of the game. All in 
all, we had about 100% of the fun we would 
have had in a live situation, albeit with 0% 
of the buzz we might have had if Gino Gin 
had actually been running an open bar. 
(And applause applause to Kaitlyn Keely 
who serve as our gamemaster.)

A Roaring (20s) Good Time
C 3 A N N UA L  M E E T I N G C 3 A N N UA L  M E E T I N G

Who says you can’t have a dress-up event 
on Zoom? Our 2020 Annual Meeting on 
Sunday, June 28th featured “Murder At The 
Juice Joint” — a virtual murder mystery 
where C3 members and guests “arrived” 
in flapper dresses and fedoras to solve a 
murder taking place during a party at an 
swanky speakeasy during Prohibition times.

Of course, we did have some brief 
business to take care of first. We 
unanimously approved the 2020–21 Board:
Officers

President: Linda Levy 
Secretary: Michael Tanimura 
Treasurer: Carolyn Aronson

Directors 
Programs: George Berlin, Chair 
Development: Kathleen Kearns, Chair 
Communications: Cindy McEwen, Chair 

Brent Brotine, Newsletter 
Jason Feinberg, Digital Media 
Kaitlyn Keeley, New Media
Danielle Tanimura, New Media

And we approved moving all Board 
communications from email to the 
ubiquitous Slack platform, which brings C3 
into the mainstream of today’s digital teams.

Following this, Rosie Marie, the new 
proprietor of the Juice Joint, opened its 
doors to commemorate her recently-
murdered husband Louie Marie. All the 
town’s elite were in attendance: mob 
bosses, their henchmen, their girlfriends, 

by Brent Brotine 
Images by Cindy McEwen

Surprise, Surprise
Brent Brotine interviews Brent Brotine

Did you have any idea you would be 

receiving this year’s Friend of C3 Award?

“Absolutely none — it 
had passed through 
my mind I had never 
heard about this year’s 
winner, but I wrote it 
off as an email asking 
for my vote that I 
had missed (which 
wouldn’t have been 
the first time.)”

The award is given to “individual(s) whose 

contributions have made a significant 

impact on C3’s ability to fulfill our mission 

of enriching, educating and inspiring 

creative lives.” So are you worthy?

“I’ve certainly tried to be over more than 
two decades(!) of being the copywriter-in-
residence. It’s been an honor to help move 
our group forward.”

What difference has being a member of C3 

made in your career?

“Living a creative life means embracing all 
forms of creativity, not only your particular 
skill set. That’s what C3 has helped me do, 
and I’m much richer for it.”
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Playing With Fire Is Beautiful
featuring Cindy McEwen

While Cindy McEwen’s graphic design skills have long helped 
pay the mortgage, so to speak, her hidden superpower has been 
beadmaking. And as a member of the International Society of Glass 
Beadmakers, and the former Bead Society of Greater Chicago, she 
uses her power in remarkable fashion which she demonstrated for 
us on Wednesday, July 15th at our third Micro Meetup: “Hot Stuff! 
Lampwork Glass Beads.”

Lampwork beads are handmade by heating and shaping molten 
glass with a torch. Cindy showed how she uses tools and hand 
movements to form amazing designs with intricate details and 
arresting colors. Her finished glass beads are ideal for necklaces, 
earrings and bracelets incorporating them into designs with fabric, 
leather, chain and other materials. cindymcewenhandmade.com

Creativity During COVID-19
featuring Stephen Starr

Our fourth Micro Meetup on 
Wednesday, July 22nd showcased the 
unique way that designer Stephen Starr 
chose to occupy his extra time during 
the coronavirus lockdown. Steve began 
scavenging his drawers, bookshelves 
and the beaches of Evanston for 
discarded objects, looking to create 
assemblage art from these various 
found materials. And this quickly 
became a daily ritual, with an impressive collection of results.

The title of this Micro 
Meetup, “Creativity 
Can Be Contagious,” 
was borne out in our 
Zoom discussions. 
Steve demonstrated 
the techniques he 
uses to combine these 
objects, and shared 
what inspires him to 

keep up production. We also discussed as a group why the pursuit 
of art is so important during a pandemic, and how it can keep 
us focused on the better times ahead. stephenbstarrdesign.com/

pandemic-art-series

Design, Data, Deliver
featuring George Berlin

Creating 3D paper projects 
is now three-easy-step 
simple thanks to the 
advancements we saw 
at our fifth Micro Meetup 
on Tuesday, July 28th, “Paper Sculpture 
Design.” Again both hosted and led by George Berlin, we watched 
how he creates the sought-after models that appear to require 
hours of handiwork. In practice, it simply requires the correct 
combination of software and 
hardware.

George begins by creating or 
obtaining a 3D polygon-mesh 
model of the desired design, and 
feeds the data into Pepakura 
Designer software from Japan 
that generates an unfolded 
pattern with cutting instructions. 
Using a Cricut or Cameo smart 
cutting machine, the pieces are 
cut, with markings for the edges 
to be joined. Add Elmer’s glue 
and scissors to the mix, and voila — everything comes together. 
George made a lot of converts that evening. georgeberlin.com

Straight To The Point 
featuring Philip Karnezis

For our sixth Micro Meetup on Wednesday, August 5th, “Modern 
Metal Point Art,” we were pleased to welcome New York guest 
artist Phillip Karnezis. He is a Chicago native and SAIC alum who has 
worked in Brooklyn for the past five years. Phillip creates “visions 
of scientific consciousness with precious metals” — an ancient 
technique 
using small, 
sharpened 
metal rods of 
gold, silver, 
platinum, 
bronze, and 
copper. Images 

cont’d on pg 6
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Micro Meetups cont’d from pg 1
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are first drawn upon 
wood or aluminum, and a 
ground is applied that is 
pigmented with natural 
minerals.

During the Meetup, 
Phillip described how he 
incorporates gold leaf 
on one of his drawings, 
burnishing it onto the 
ground and using agate 
stone to create a sheen. His 

inspirations come from a wide variety of sources: from Greek and 
religious iconography to the geometric universe and string theory. 
Phillip has completed works, plus digital renderings of his works in 
progress, on display at his website: philoktitisart.com.

Mark Of Distinction
featuring Robert Potter

While the Digital 
Millennium 
Copyright Act 
removes the 
necessity of credit 
lines on photos 
shared online, it’s 
still a smart idea 
to avoid surprises 
or litigation. Post 
a really amazing 
photo, and it can 
go viral without 
any connection to 
you as the creator 
— appearing 
on multiple 
sites or even 
in commercial 
advertising. At 
Micro Meetup 
#7, held Tuesday, 
August 11th, 
Robert Potter 
of Potter School 
of Photography 
showed us how 

easily we can protect our digital works with his all-time favorite 
app, iWatermark.

Robert demonstrated how the app creates multiple watermark 
types, including logos and QR codes, and how it batch marks 
entire folders in seconds. He also related examples how having a 
watermark with a logo or URL that makes the owner findable can 
bring in significant new business, such as when your work is used in 

a spec layout and loved by a client. rep3.com

A Stitch In Time
featuring Jenn Ross

Eighth in our Meetup series introduced 
us to Hand-Stitched Paper Art on 
Wednesday, July 19th. Chicago mixed-
media artist Jenn Ross showed us 
examples of her collages where she 
stitches scraps of paper to a heavier background piece. All the 
paper she uses is hand-cut; she does not use digital tools. Pieces 
are first lightly glued down with Elmer’s, and then stitched 
with thread while paying attention to create a smooth, finished 
backside. 

Jenn told us she 
prefers the process to the 
product; it’s the making 
that she loves. It took her 
a great deal of practice 
to get the proper thread 
tension by hand without 
pulling or ripping. She 
finds the sound of the 

needle through the paper especially soothing! Jenn participates in 
the International Guild of American Paper Cutters, and also works 
full-time as a professional art therapist. More of her work is on 
display at jennrossillustrations.com.
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Thank You

You have to 
learn times to say 
“No” and stress that 
you are there to do a job and were hired 
for your creative expertise. Not everybody 
will want to work with you, and you may 
have to walk away from projects when the 
relationship is not worthwhile.

What do George and Lindsey do when 
they get stuck? George uses his “creative 
ADD” to his advantage to work on a 
different project or simply go walk his dog 
and look at trees and squirrels. Lindsey 
goes for a run and kills the treadmill, 
thinking the craziest thoughts that go 
through her head to refocus.

George’s latest creations and activities 
are on display at georgeberlin.com. Lindsey, 
and her partner Simone Garcia, are 
showcased at beautyandbrawngallery.com.

Four Fantabulous Years
The C3 Board gives its heartfelt thanks to Kathleen 
Kearns for her tireless work as President over the 
past four years. We wish Kathleen all our best as she 
faces a new personal challenge, and are certain she 
will triumph with the same ease as she steered our 
organization through times of change and renewal. 
And while this is a deserved break for Kathleen in 
terms of time demands, she’s continuing to serve on 
the Board and we could not be happier.

When we last met curator Lindsey Meyers 
from Beauty & Brawn, we were touring the 
street art of the South Loop at our 2019 
Annual Meeting. This May 14th, we were 
pleased to (virtually) welcome her back, 
along with creative genius and projection 
mapping artist George Berlin, for an 
entertaining and informative webinar 
on working for yourself as a creative 
professional — or as they called it, “The 
Soul Of Freelancing.”

George’s opening remarks were that 
with the pandemic, this is an interesting 
time to start being an independent creative 
professional. Having an actual job isn’t all 
that great today, and working for yourself 
can be the right choice if you have what 
he calls the heart for the role: able to be 
passionate about what you do and able to 
face the challenges of the months to come. 

Lindsay talked about the second 
demand on freelancers: drive. Having 
to learn that you are both representing 
your brand and having to be accountable 
to your own clients, so you need the 
personality it takes to beat the drum and 
get people to hire you. She counsels that 
there’s nobody to hold your hand when 
you work for yourself, and that you have 
to learn to think big, be able to figure out 
what works, and evolve new skills. She 
blossomed from photographer to curator, 
as George progressed from animator to 
projection — both having to figure things 
out for themselves.

You also have to take jobs out of your 
comfort zone if you intend to grow. This 

M AY  W E B I N A R

Soul Survivors
by Brent Brotine  
photos by George Berlin and LIndsay Meyers

WORKBOOK
This program is sponsored in part by the 

Workbook. Thank you!

may mean taking on a project that 
you won’t get paid for, but that is a 
big-enough gig that other work should 
come along if you perform well. Freelance 
success pretty much demands that you not 
be scared and take risks that can connect 
you to more people.

George and Lindsey both consider the 
best reward as a freelancer to be when you 
put your heart into something, people like 

it, and you can see them enjoy it. George 
recalled when after a showing on a Seattle 
street, a woman pulled over her car, got 
out and told him how much she enjoyed 
it — watching it four times. For Lindsey, she 
recalls creating a piece in Fox Lake with a 
Brazilian artist that had a delighted hot dog 
joint owner come over and give them lots 
of free food.

Assertiveness is another necessary trait. 
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Danielle Tanimura
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Danielle Tanimura
773.991.8910
Danielle.Tanimura@gmail.com

The Pandemic is a strange time 
for everyone except for those 
too young to remember a time 
before. As an artist/ stay at 
home mom, the latter half has 
all but eclipsed the former — 
even before COVID-19. Every 
now and again I am able to 
capture moments that speak 
volumes and for just a moment 
I can forget the miasma of 
fear that hangs so heavily on 
daily life. I try to hold onto the 
wonder reflected in my child’s 
face every day as she grows. 
In this time of upheaval and 
solitude, little else gives me as 
much hope.

1 Spring in the Time of Solitude, 
2020, digital photography

2 Tanchōzuru, 2020, digital 
photography

3 Endless Summer, 2020, 
digital photograph

4 Glow, 2020, digital 
photography

5 Float, 2020, digital 
photography
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member 
news

1 George Berlin brought 
adventure into peoples’ lives 
with a month-long, multiple-
city, free art scavenger hunt 
for 50 of his tiny monster 
paintings. He hid them all 
over Chicago, NYC, Seattle, 
Philadelphia and other cities 
and posted photo clues on his 
Instagram @georgeberlinart. 
The grand finale was an all-
day adventure in Chicago that 
lead to the giveaway of a huge 
painting.

2 Stephen Starr discovered 
the joys of a close-range 
camping vacation in Dodge 
County, WI in July. He hiked 
at Horicon Marsh, the largest 
natural marsh in North 
America, read three books, 
swam in the Crawfish River, 
made campfires and watched 
the sunset each night.

3 Alicia Dale has discovered 
a pants-optional workout she 
can squeeze in anytime during 

1

2

4

3

5

New Member

Holly Dickens
Holly Dickens Design
holly@hollydickens.com
312.953.1261

isolation. This online, monthly-
subscription program is called 
Essentrics and touts that 
exercise should never injure 
anyone or hurt. She’s all about 
that! Some of the workouts are 
as short as 10 minutes so there 
are no excuses—although she 
sometimes finds an excuse :-)

4 Nate Marks has taken a 
turn of late in his painting due 
to the civil unrest and political 
upheaval in our country. His 
latest work, “We The People,” 
is meant to depict Americans 
reaching for a better life 
as guaranteed to us by our 
Constitution, especially the first 
ten amendments that we know 
as the Bill of Rights.

5 Cindy McEwen thoroughly 
enjoyed a long weekend at 
Marble Lake outside Quincy, 
Michigan. She was visiting 
her bff Marty from Ohio, who 
has a small house on the lake. 
They spent the weekend in 
quarantine cooking, eating, 
drinking, enjoying the view and 
sharing each other’s company. 
What a nice respite! 
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creative’s 
corner

Name: Carolyn J Aronson
Occupation: Retired
Family/Kids/Pets: cats Nosey and 
Sweet Pee, unfortunately Sweet 
Pee is living up to her name
Hobbies/Interests: Gardening, 
Cooking, Baking, Reading, 
Zooming, Streaming, Tubing? 
Gadget I Can’t Live Without: 
cork screw, now more than ever
Favorite Movies: Just watched 
Hamilton, did not see it live but a 
friend told me it was better to see 
the video, loved King George III, 
the closeups were great

C3 Talks with Carolyn Aronson  
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Programs and seminars for personal and 
professional development
For-members-only workshops that spark new 
ideas and promote networking
Member exhibitions that generate awareness, 
commissions and sales
C3 website showcase that has search engine 
preference and directs traffic to your own site
Social events and outings that strengthen 
Chicago’s creative community
Publicity opportunities through the newsletter, 
website and e-list

Committee and Board appointments that build 
leadership skills 
Free member classifieds plus discounts on 
newsletter display ads 
Quarterly newsletter featuring member success 
stories and event recaps
Mentoring opportunities such as internships and 
special events 
Private e-list where members exchange ideas 
and provide assistance

Book I’m Reading Right Now: 
The Dutch House by Ann Patchett 
and Theft by Finding by David 
Sedaris, it’s from his diaries, he 
came to Chicago to go to The Art 
Institute, also taught there, during 
his 6+ years in Chicago he lived in 
Uptown and ate/smoked/wrote in 
the IHOP near 
me (early 1980s 
I think)
Favorite TP: 
Scott 1000, I 
know the thin 
one, my only 
brand loyallty

My Fantasy Is: No fantasy, keep 
it real
Prized Possession: My bike, now 
more than ever
Favorite Food: I don’t 
discriminate 
Favorite Book: The Lacuna by 
Barbara Kingsolver
Favorite TV Show: Just got 
through The West End, working on 
Madam Secretary
Favorite Radio Station(s)/Air 
Personalities: WBEZ, Terry Gross, 
Peter Sagal

Places I’ve Traveled: Europe 
from Finland to Italy, including 
East Berlin, crossing over at 
Checkpoint Charlie, went on a 
press OK in Caracas, Venezuela, 
Haiti when Baby Doc was in 
power. Obviously dating myself 
here.
The One Thing Nobody Knows 
About Me: I stayed in the 
president’s apartment at the 
Lamborghini plant in Italy
Things that make me smile: 
Dogs with short legs and the Aldi 
aisle of shame

C3 Membership BenefitsLIKE WHAT YOU SEE?

INK Printed digitally on  
Xerox 700.

PAPER This newsletter is 
printed on Classic Crest  
70# text.

PROCESS The digital press 
uses waste-free toner and no 
fuser oil. The process is 100% 
chemical free. 

Printed courtesy of  
Consolidated Printing.
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creative’s 
corner

Occupation: Project Manager,  
Art Director, Graphic Designer

Current Project: Bringing food 
packaging into compliance with 
new FDA regs

Family/Kids/Pets: Tony, my 
wonderful husband, and Bronson 
our flat coated retriever

Hobbies/Interests: travel, 
gardening, crafts

Favorite Movies: big classics, like 
Ben Hur, The Godfather, Gone With 
the Wind, Wizard of Oz

Favorite CDs/Recording Artists: 
I recently discovered I like to listen 
to music from Broadway shows 
while I work.

Book I’m Reading Right Now: 
Nine Lives: Mystery, Magic, Death 
and Life in New Orleans, by Dan 
Baum. It’s a combination of 
biographies of nine everyday 
people and the story of their city. I 
don’t read much fiction any more.

Favorite Web Site: I don’t 
have one, but I’m into an app 
called Trivia Buff, which is an 
unorganized list of history trivia or 
odd facts. I just read and read …

C3 Talks with Barbara Counterman
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C3 Membership Benefits
Programs and seminars for personal and 
professional development
For-members-only workshops that spark new 
ideas and promote networking
Member exhibitions that generate awareness, 
commissions and sales
C3 website showcase that has search engine 
preference and directs traffic to your own site
Social events and outings that strengthen 
Chicago’s creative community
Publicity opportunities through the newsletter, 
website and e-list

Committee and Board appointments that build 
leadership skills 
Free member classifieds plus discounts on 
newsletter display ads 
Quarterly newsletter featuring member success 
stories and event recaps
Mentoring opportunities such as internships and 
special events 
Private e-list where members exchange ideas and 
provide assistance

My Fantasy Is: I’m living in Paris 
(or Rome or Barcelona or …) and 
riding around on my Vespa to my 
job teaching English, then later 
get together with my hubby and 
dog to meet friends and relatives 
to enjoy the peace and pleasure 
of a good meal and good 
conversation and good laughs.

I’d Give Anything to Meet:  
My ancestors around the time 
they decided to move to the US 
in the late 1800s. I’d love to know 
how they came to the decision 
and what they thought of things 
after they arrived.

Prized Possession: My mother’s 
rings. They made a tiny tinkling 
sound on her hand, so I always 
knew she was close by. I like to 
think she still is.

My Inspiration Comes From:  
I’m always seeing patterns in 
shape and color. I like to look 
for hidden meanings and secret 
codes. I’m inspired by history, 
architecture and language.

Favorite TV Show: The IT Crowd, 
The Crown, I’m in a Brit phase.

Places I’ve Traveled: all over the 
US, Spain, Italy, France, Germany, 

England, Scotland, Netherlands, 
Belgium, Switzerland, Austria 
and Portugal.

The One Thing Nobody 
Knows About Me: I speak 
several foreign languages. In 
college I studied Russian and 
Spanish (at the same time!) and 
have taken courses in French as 
well. I’ve forgotten a lot but it 
comes back when I brush up.

If I Won the Lottery, I’d: 
love to become the shark on 
my own Shark Tank program, 
listening to people’s dreams 
and investing in new ideas
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