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Many C3ers give of their time and talents 
to worthy not-for-profi t organizations, 
and chances are they’ve all experienced 
what it does in karma: usually something 
good comes back to you in the form of 
an inspiration, a connection, even an 
assignment. Austin, Texas photographer 
Scott Van Osdol believes in this goodwill 

loop, so 
much so 
that he 
spends a 
great deal 
of time on 
projects 
for 

charitable causes and important issues.
On November 18th over Zoom, Scott 

showed 16 online C3ers how he applies 
his well-known documentary and lifestyle 
commercial photography to pro-bono 
projects. He feels that putting his personal 

work in his portfolio gives him the right 
balance between commercial shooting-
to-specifi cation and his own personal 
vision. What’s more, his pro-bono work 
usually generates more interest than the 
commercial shots that many art buyers 
have seen before.

He seeks out Austin-area projects where 
he feels he can make a diff erence. Back in 
2017, Scott lent a hand when he heard that 
waterpark Splashway wanted to off er its 
campgrounds and cabins for free to help 
Texans fl eeing Hurricane Harvey. Having 
shot for Splashway before, Scott dug into 
his fi les to create a print and social media 
campaign that raised substantial aid for 
victims.

Most notably, he has led the marketing 
team behind the Hill Country Ride for 
AIDS for more than ten years, working 
with Austin’s best creative talent to raise 
more than $10 million. Scott’s campaigns 
for the Hill Country Ride have appeared 
in Communication Arts, Print and HOW 
International Design Annual, and he 
considers the networking he has done and 
subsequent assignments he has received to 
be more than adequate compensation.

Scott’s Every Other Day project grew 
from his shooting pro-bono for the Big 
Bend Ranch Rodeo, which raises funds 

for ranching scholarships. He met Rode 
Lewis who was living with end stage renal 
disease, and created a campaign that raised 
more than $80,000 to help build the Lewis 
family a new house where he could begin 
home dialysis.

Currently, Scott is working with 

documentary fi lmmaker Susan Rosenzweig 
in the production of Baby Hers, a fi lm that 
spotlights one of the sad truths of factory 
farming — the immediate separation of 
dairy cows with their new off spring. Scott 
served as 1st Assistant Camera and has 
done the title design. He invited Susan to 
join the Zoom call, and they both gave us 
a personal look at the planning, prep and 
shooting behind the fi lm. The trailer can 
be viewed online at babyhersfi lm.com, and 
the fi lm is now being shopped to multiple 
festivals.

Scott’s work can be viewed at his 
website vanosdol.com.
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The year 2020 was so strange, 
for everyone I know, and 
everyone they know. We are a 
resilient bunch and I’m happy 
to see people coping in all 
kinds of clever ways.

I’m grateful to the C3 team 
for keeping our programs alive, 
which connect, educate and 
inspire us. I especially loved 
Alicia Dale’s Word Games Micro 
Meetup session where she gave 
us fascinating prompts and we 
wrote together and shared our 
stories. Who knew that a little 
stuff ed crab and a handmade 
wooden spoon could unlock 
such amazing and powerful 
memories! Moreover, who knew 
Zoom meetings could be so 
meaningful and so fun?

My friend and client 
photographer/director Paul 
Elledge recently gave a webinar 
about Creative Cross Training 
and the importance of building 
your creative muscle. He 
reminded us to “be present 

with your eyes open. It is not 
important where your feet are – 
it is important where your heart 
and mind are.”

Favorite takeaways from this 
talk include:
• Creativity loves constraints. 
• Where you look is where you go. 
• Look as far into the future as 
possible.
• You get what you expect, so 
expect the best .
• The more you do, the more 
you realize you CAN do.  

These are wonderful 
thoughts. Wait until you see his 
images! www.paulelledge.com

Setting up the Passion and 
Purpose Artist Speaker Series 
has been a blast, especially 
working with the extraordinary 
Scott Van Osdol. One of Scott’s 
guiding principles is “Give it 
Away, It All Comes Back.” How 
gracious of Scott to bring Susan 
Rosenzweig and her Baby Hers 
project into the evening he 
shared with us.

The best creative work 
really is all about establishing 
and nourishing connections. 
Especially in a year with as many 
isolating segments as this one 
has had.

Last week I spoke with a 
photographer/director client 
who lives in Switzerland. I felt 
the full force of his dilemma. 
He cannot enter this country. 
Anyone who might want to 
travel to him to shoot would 
have to quarantine for 14 
days before entering and 
upon returning. Yet he still 
understands how important it is 
to promote for the future of his 
business. I felt the need to say 
this: maybe you should consider 
a very specifi c promotion which 
simply tells the truth about how 
frustrating the travel ban is for 
you and everyone. Show them 
what you’ve been working on 
anyway, because they want to 
see it. The truth always sells.

Early in the Pandemic Year, 

I kept hearing people talk 
about how awkward it felt “to 
promote,” and how everyone 
was worried about appearing 
“tone deaf.” Yet I also interacted 
with creative buyers, producers 
and designers who mentioned 
that they were veritably 
starving to see new work.

As lousy as image makers feel 
when they cannot make images, 
so too do the buyers of their 
talents, when all production 
is challenged or halted. I am 
reminded that there are so 
many things which unite us, we 
who sell creative image making 
capabilities, and we who buy.

Let’s celebrate that, as we 
move into and through the 
winter and 2021. And remember 
to take big deep breaths at 
every step along the way.

What year is it, anyway?
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Virtual is the New 
Reality

by George Berlin

Hey gang, we’re back 
again! This time, maybe 
it’s a little clearer 
what the future of our 

programs will look like (MAYBE…) So far, 
things are looking up.

The Holiday Party was quite the 
hootenanny with virtually stealing each 
other’s gifts and, unlike last year, we 
could all wear our pajamas and it wasn’t 
that much of a big deal this time. Good 
times!

We’ve had to get creative with our 
monthly programs, but the essence of 
what we do hasn’t changed- connecting 
with each other and great speakers to 
make what we do even better! Just a bit 
less of Carolyn’s tasty zucchini bread…

Scott Van Osdol kicked off  our 
“Passion & Purpose Artist Speaker 
Series” in November with several 
incredible pro-bono photography 
projects of his that REALLY made a 
diff erence in the world. He was a great 
model for how to use our Superpowers 
for Good and get some good back with 
paying gigs, too. Look for more amazing 
artists in this series to keep the good 
stuff  rolling.

Beyond that, look for a little creative 
show ‘n’ tell this spring where we can 
talk about what we’ve done or would 
like to do for work with one another and 
share some time together. We’re also 
kicking around a few ideas for virtual 
mixers with our pals the writers of IWOC 
and a few online brain-teaser party 
games along the way too.

Likely the next time we’ll all get 
together in person wouldn’t be any 
sooner than our Annual Meeting in the 
summer, if even then.

So, keep that Zoom subscription up 
to date, kids! We’re going to need it.

F R O M  T H E  B OA R D

Ennui
by Michael Tanimura

The Board, and especially the Programs 
committee, has been hard at work coming 
up with on-line events that they hope will 
be of great interest to Chicago Creative 
Coalition members and others. However, 
it seems that the pandemic and Zoom-
burnout have conspired to limit attendance 
to a fraction of what it should/could be.

Ennui — French for “who gives a shit?” 
— seems to be more rampant, and as 
damning, as the much-reported depression 
that has settled on most people. It is inertia 
as lived experience; once you stop moving, 
it’s ever so much harder to get going again.

For the C3 Board, I think we keep going 
from a general sense of obligation. That 
includes the shared obligation to get 
off  our butts and work on things so we 
don’t gain the disapproval of other Board 
members, coupled with an obligation to 

C3 members to do the job we signed up 
for. We also realize that it’s important to 
maintain and shape the organization now 
so we are in a position to bloom once 
vaccines become generally available and 
we enter whatever the emergent phase of 
the pandemic is.

Obligation is a strong motivator. Even 
if one isn’t particularly motivated to be 
involved in fear of the ire of others, there 
is also the obligation one has to oneself. 
While your future self may not thank 
you or give you extra hugs for doing 
something other than just giving in to the 
boredom and monotony, at least you’ll 
spare yourself the future guilt. And, boy, 
ennui’s got nothing on guilt as an aperitif to 
depression. 

Hang in, hang on, and do something.
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Smoke And Fire At Our Virtual 
Program Planning BBQ

S E P T E M B E R  P R O G R A M

Our Zoom Program Planning 
BBQ on September 2nd 
generated some hot ideas for 
2021, without our usual side 
dishes of insect bites, spilled 
plates and too-much libation. 
With nine participants chiming 
in, we discussed a good mix of 
possible program topics, and 

gave Linda and George useful inspiration for moving forward in 
the new year.

Yet left to get food from our own kitchens while we met 
online, there were very few burgers, brats or chicken legs to be 
seen — nor all the cookies, pies and other goodies that typically 
turn up at these yearly meetings. So while we saw that the virtual 
format can certainly work, here’s hoping that by late Summer 
2021 we may all be able to get back together around the fi repit.

by Brent Brotine,  Image by George Berlin

Our popular series of Micro Meetups continued in fall, again 
curated and hosted by resident genius George Berlin. These 
one-hour Zoom meetings present a C3 member or guest 
demonstrating something awesome, eye-opening, interesting, or 
just plain silly. And they’re archived on the C3 YouTube page, so all 
are available online for replay.

The Return Of Comix Jam!
featuring George Berlin

It was our very fi rst Micro Meetup, and it was too much fun to not 
repeat. So on Tuesday, August 25th, we brought back the multi-
person online drawing party Comix Jam! George invited some 
special doodler 
guests to ramp up 
our imaginations, and 
as before we used 
the online tool Draw.
Chat that provides 
an infi nite number 

V I R T UA L  C R E AT I V I T Y

More Micro Meetups Make Magic 
by Brent Brotine 
photos and images vary

of whiteboards in separate chat rooms for collaboration and 
experimentation using virtual markers.

Needless to say, we went wild with cartoons of crazy monsters, 
weird animals, strange vehicles, wacky foods and much more. Our 
12 participants jumped between rooms to comment on and add 
to each other’s eff orts, and some of the results were truly mind 
blowing as we’ve tried to show here. For those of you who haven’t 
yet experimented with Draw.Chat, fi nding it online is as easy as 
going to https://draw.chat (and bring a friend!)

Manipulation Is A Snap
featuring Robert Potter

There’s no shortage of apps for smartphones to edit photos and 
apply digital fi lters, but many professionals tend to reach for 
Snapseed fi rst. And one of them is Robert Potter of Potter School 
of Photography (www.p-sop.com), who introduced us to the app 
iWatermark back in August. At our Micro Meetup on Tuesday 
September 8th, Robert returned to show us all that Snapseed can 
do and why it’s his favorite image and photo processing app.

Robert demonstrated how the app lets you edit pictures by 
swiping; easily selecting 
diff erent eff ects and 
enhancements. (For 
beginners, Snapseed can 
automatically adjust color 
and contrast.) Special 
eff ects and fi lters include 
Drama, Noir, Grunge, 
Glamour Glow, Vintage, 
Center-Focus, Frames, 
and a Tilt-Shift to resize 
pictures. RAW images 
can be imported, and 
the app directly shares to 
Facebook, Instagram and 
other social media sites.
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online then collaborated 
in Jeff ’s scripting 
process to come up with 
ideas for characters; 
we dreamed up a 
chameleon incapable 
of changing colors who 
wanted to fi nd a home 
in a zoo for rejects. Jeff ’s 
work can be seen at codecreate.us.

Word Games (Beyond Scrabble™)
featuring Alicia Dale

We may all be solving crosswords or playing Hangman online as 
time passers today, but professional Ghostwriter and C3 member 
Alicia Dale specializes in using word games that benefi t writers and 
creators. For our Micro  Meetup on Thursday, October 8th, Alicia 
demonstrated to our twelve members and guests a variety of word 
exercises designed to help creatives better express ideas and focus 
on the key parts of a story. 

Alicia fi rst showed us the online tool at wordart.com. She uses 
this to develop word cloud art in varied patterns to complement 
written stories. We then participated in a focusing exercise 
where writers can fi nd the key idea by staring with 12 words and 
progressively cutting them down to 6, 3 and 1. Lastly, we played 
the String of Pearls improv game where players tell a story out of 
order, once sentence at a 
time. Alicia’s website 
is aliciadalewriter.
com.

How Wood You Do This?
featuring Bryan Ballinger

Illustrator, muralist and George 
Berlin-compadre Bryan 
“Breadwig” Ballinger hosted 
his own Micro Meetup on 
Wednesday September 16th, 
showing us how he does his own memorable woodcut-style 
illustrations for picture books and other applications. His secret is 
the art studio app for iPad called Procreate — a favorite of many 

comics artists, poster artists, 
and the in-house artists at 
Pixar and Disney.

Bryan demonstrated how 
Procreate works with a wide 
variety of woodcut brushes 
— both provided in the app 
and downloaded as add-ons 

— that can create the exact desired texture you want. He prefers 
the style for many of his children’s books, and fi nds it enhances 
his illustrations of wacky animals and oddball creatures. You can 
view more of Bryan’s work at breadwig.com, where you’ll also fi nd 
his amazing adult coloring books for sale.

Filmmaking In Our Virtual Times
featuring Jeff  Sweeton

As founder of CodeCreate 
Technology Education, 
Jeff  Sweeton has long 
been producing digital 
video and fi lm — and 
teaching about it at 
Northwestern University. 
He uses a virtual 
collaborative fi lmmaking 
model with students, youth groups and other learners across the 
country, and detailed how he does this for our MicroMeetup on 
Tuesday, September 22nd.

Jeff  showed excerpts from fi lms and videos that demonstrate 
the process. We started with the classic Fast, Cheap & Out of 
Control documentary by Errol Morris that relates to today’s 
pandemic, and moved to recent examples Deep In My Soul by 
Hallie Cruz, Frida by Julie Taymor, and Jeff ’s own Cardboard 
Games, Cube Man and Technology, Tolerance & Trust. All ten C3ers 
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portfolio 
profi les

Stephen B. Starr Design, Inc
www.stephenbstarrdesign.com
steve@stephenbstarrdesign.com
847.644.2389
@stephenbstarrdesign Instagram/Facebook
@stephenbstarr Linnked In

� Evanston Public Library 2019 Annual 

Report

Like all public libraries, Evanston Public Library 
is supported primarily by residential taxes, 
but a segment of their budget is from private 
donors. The annual report highlights the 
multiplicity of ways the public library serves 
the city — not just in providing reading, but 
access to technology and human services.

� Evanston Township High School 

Foundation 2019 Annual Report

ETHS Foundation is the fundraising arm 

of District 202 whose mission is to provide 

excellence in education for all students. The 

foundation has been able to fund signifi cant campus 

improvements like the Michael B. Arrington Wellness 

& Performance Center that adds a state-of-the-art 

gym/wellness center to the campus.

� Evanston Public Library 2020 Annual Appeal

I designed a logo that has come to be known as the 
“reimagine” logo. The libraries’ annual appeal sent 
out in the middle of a pandemic has focused on ways 
to reimagine a library that is equity based with no 
bias against citizens of color. This meant closing two 
branches in primarily white residential areas and 
opening two branches in minority neighborhoods.

� Evanston Public Library Summer Reading 

Program

The reading program is an incentive based way to 
engage children to keep up their reading habits 
during the summer. This year, the pandemic 
forced retooling the program with primarily 
online reading opportunities along with curbside 
delivery of books.

4

3

1

Stephen B. Starrportfolio  
profiles

Stephen B. Starr Design, Inc
www.stephenbstarrdesign.com
steve@stephenbstarrdesign.com
847.644.2389
@stephenbstarrdesign Instagram/Facebook
@stephenbstarr Linnked In

1 Evanston Public Library 2019 Annual 

Report 

Like all public libraries, Evanston Public Library 
is supported primarily by residential taxes, 
but a segment of their budget is from private 
donors. The annual report highlights the 
multiplicity of ways the public library serves 
the city — not just in providing reading, but 
access to technology and human services.

2 Evanston Township High School 

Foundation 2019 Annual Report 

ETHS Foundation is the fundraising arm 

of District 202 whose mission is to provide 

excellence in education for all students. The 

foundation has been able to fund significant campus 

improvements like the Michael B. Arrington Wellness 

& Performance Center that adds a state-of-the-art 

gym/wellness center to the campus.

3 Evanston Public Library 2020 Annual Appeal 

I designed a logo that has come to be known as the 
“reimagine” logo. The libraries’ annual appeal sent 
out in the middle of a pandemic has focused on ways 
to reimagine a library that is equity based with no 
bias against citizens of color. This meant closing two 
branches in primarily white residential areas and 
opening two branches in minority neighborhoods.

4 Evanston Public Library Summer Reading 

Program 

The reading program is an incentive based way to 
engage children to keep up their reading habits 
during the summer. This year, the pandemic 
forced retooling the program with primarily 
online reading opportunities along with curbside 
delivery of books.
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member 
news

a Contemporary Tie Dying/
Shibori 5-day in-person class 
and learned that Shibori is the 
folding of the fabric and Indigo 
is a separate dying process. 

� Mid-October found 
Cindy McEwen and Mary 
Wagner together again for 
another Chicago Women’s 
March. It was the fi rst time 
they’d seen each other in 
person since last spring. The 
theme this year was March. 
Vote. Dissent. but the more 
popular themes on signs were 
Trump/Pence #OutNow! and 
Vote & Tell Them Ruth Sent You. 
While the march was smaller 
than years past, it didn’t 
stop the enthusiasm of the 
marchers and allowed for good 
social distancing for the walk 
between Federal Plaza, Daily 
Plaza and back.

� Not letting the COVID get 
him down! Robert Potter’s 
been scouting photo locations 
via bicycle and iPhone to use 

on CC’s outdoor patio. 
Kathleen Kearns won a print of  
Michael Schoenfeld’s A Vision 
for the Future in the raffl  e. Watch 
a short video at https://cpotts.
com/events/blog/ 

� Alicia Dale has spent some 
of her pandemic time learning 
that she has a love for nature; 
taking a daily walk through the 
local parks to center and grab 
inspiration. 

She was lucky enough to get 
a trip quick into Galena when 
it was safe to do so in early 
November. Once there, she 
went hiking in Savannah, IL, and 
got to see some great views 
of the Mississippi River. She 
also dressed up as a shark for 
Halloween. She’s posing with 
her nephew Anthony who, of 
course, is the Lion King. 

� Lillstreet Art Center was 
open for small in-person 
classes along with their virtual 
classes. Carolyn Aronson took 

for private lessons at www.p-
sop.com, and working on the 
build out of a new photo studio 
on Main Street in Skokie.              

� George Berlin recently 
worked with the Art Institute 
of Chicago on a 150-foot wide 
LED installation of a Bisa Butler 
textile portrait of Black Life. 
See it at 150 North Riverside; 
for hours visit 150mediastream.
com.

� Laura Marie Sanchez and 
T. J. Hine have been working 
on a large-scale mosaic project 
spearheaded by artist Martha 
Crandall through the Chicago 
Mosaic School. The sections 
are being installed on new 
concrete benches and chair 
sections at the historic Lathrop 
Homes in Roscoe Village.
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New Member
Starla Snead
Designs by Starla 
starla@designsbystarla.com 
304.539.0488

4

Near Dam #4 on the Des Plaines River Trail

concept

installation

6

He spent December in 
Taiwan, installing his 30-foot tall 
light sculpture Tashan Tree of Life as 
a symbol of pride for indigenous 
villages and an attraction to boost 
tourism. Check it out on Instagram 
@georgeberlinart.

7

� Carolyn Potts mounted 
her third fi ne art photography 
exhibition/fundraiser at 
Creative Coworking in 
Evanston. Hope in the Dark: Why 
I’m Voting ran Sept. 12th – Nov. 
7th and raised over $3,000 for 
RepresentUS and the ACLU 
from the sales and raffl  e of 
donated prints.

A number of C3 members 
attended the show’s socially-
distanced opening reception 

Photo by Martha Crandall 1

2
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747 W. Brompton, Apt 2 • Chicago, IL 60657

creative’s 
corner

Name:  Starla Snead
Company: Designs by Starla:  The 
ART of Hope and Healing
Occupation:  Artist, Speaker, 
Coach
Current Project: Psalm 91: An 
Inspirational Art Book
Family/Kids/Pets: Married, 2 
teenage boys, a sophomore and 
a senior
Hobbies/Interests: Camping, 
hiking, reading, puzzles

C3 Talks with Starla Snead

Ph
ot

o:
 S

ta
rla

 S
ne

ad

Programs and seminars for personal and 
professional development
For-members-only workshops that spark new 
ideas and promote networking
Member exhibitions that generate awareness, 
commissions and sales
C3 website showcase that has search engine 
preference and directs traffic to your own site
Social events and outings that strengthen 
Chicago’s creative community
Publicity opportunities through the newsletter, 
website and e-list

Committee and Board appointments that build 
leadership skills 
Free member classifieds plus discounts on 
newsletter display ads 
Quarterly newsletter featuring member success 
stories and event recaps
Mentoring opportunities such as internships and 
special events 
Private e-list where members exchange ideas 
and provide assistance

Three Words that Best Describe 
Me: Create, Educate and Inspire
Gadget I Can’t Live Without: 
My iPad
Favorite Movies: Romantic 
Comedy
Favorite CDs/Recording Artists: 
Bluegrass
Book I’m Reading Right Now: 
The Secrets We Kept by Laura 
Prescott

I’d Give Anything to Meet: Lori 
Greiner
Prized Possession: Quilts my 
mom hand made for me over the 
years
My Inspiration Comes From: my 
family
Favorite Food: Love food!
Favorite Restaurant: Thai
Favorite TV Show: The Voice
The One Thing Nobody Knows 
About Me: I play the banjo

Three Things in my Medicine 
Cabinet: BAND-AIDS, 
antibacterial cream, Tylenol
Favorite Way to Chill Out: 
Beverage and Campfire
If I Won the Lottery, I’d: retire 
and work with Campers on 
Mission
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