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How do creative professionals juggle 
their client assignments with the personal 

projects that 
matter to 
them? Chicago 
commercial 
photographer 
Mary Rafferty 
is known 
for very 

successfully combining the two, and 
shared her philosophy with C3 members 
during our Passion and Purpose Zoom 
presentation on February 25th.

Mary began her photography career 
as a photojournalist, and today puts her 
storytelling skills to work for a variety of 
corporate, agency and editorial clients — 
both on location and at her Ravenswood 
studio. Along the way, she enjoys creating 
images for her own projects that keep her 
engaged with different people she meets 
on her journey.

Mary’s ongoing project Do You See Me? 
explores the personal histories, strengths, 
and points of view of African-American 
women in Chicago. Mary says that as a 
white female photojournalist, she feels 
compelled to bring greater equity to the 
images of women in our culture. These 
images combine portraiture with each 
subject’s handwritten responses to the 
question “What does it mean to be a black 
woman living in Chicago today?” overlaid. 

We viewed selections from the project and 
heard the actual audio responses from the 
women featured.

Mary also showed us selections from 
other personal projects she is shepherding. 
The Women of the Chicago Roller Derby 
celebrates the multi-faceted lives of 
the women who work full-time and yet 
endure the demands of grueling sport 
on evenings and weekends. CircEsteem is 
a project designed to unite youths from 
diverse racial, economic and cultural 
backgrounds through practicing circus 
arts. And with Finding Gratitude, Mary is 

currently honoring the voices of neighbors 
who are grateful to be experiencing these 
challenging times.

She follows five principles in choosing 
and undertaking her personal projects:

1.  Carve out time to work on a project 
just for yourself.

2. Treat it like a job.
3.  Set parameters for the project so each 

image/idea looks like it is part of the 
same idea.

4.  Don’t be afraid to have multiple 
on-going projects at once.

5.  Use your talent to give back.

You can find more of Mary’s work at 
www.mrafferty.com and @raffertyphoto on 
Instagram.
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Here we all are, still navigating our new 
worlds. It is so important to stay connected 
with friends in whatever ways we can 
imagine.  During a particularly odious 
recent wintry Sunday, when our newspaper 
did not arrive, I texted my friend, Karl 
Herber, to please take a picture of the New 
York Times Sunday Spelling Bee by Frank 
Longo. He did right away, so my husband 
and I were able to launch our Sunday. 

Karl is an incredibly masterful Digital 
Tech and photographer in Minneapolis. 
For twelve years, he has been creating and 
sharing monthly haikus. After ten years of 
writing these as a self-promotion vehicle, 
he compiled them into a book called Small 
Parcels of Words. I’ve shared three here that 
seemed relevant to both the season we’re 
in, and the optimism I choose to align with.

April and now spring,
When we see what lies beneath
And start to clean up.

-Haiku by Karl Herber

One of the reasons why nature is so 
nourishing and calming, is that it offers 
patterns that sustain us. I think we are 
genetically predisposed to love patterns 
and need them. When we cannot find them 
around us, we make them, so great is this 
need. Cheers to all the textile designs, rock 

sculptures, glass blown beads, magical 
towers of light, and simple scribbles!

In January, we had several significant 
programs, via Zoom of course. Steven 
Fischer brought his Wonderful, Happy, 
Cartoony Workshop to the Brookdale 
senior community. This workshop 
comprises completely interactive exercises 
aimed at helping people flex their 
creativity muscles, condition divergent 
thinking, strengthen imagination, and help 
us understand our natural creativity. The 
Brookdale residents had some amazing 
stories to tell, and artwork to show!

Speaking of amazing stories, it would be 

hard to top Beth Lane’s presentation about 
her documentary film, “Would You Hide 
Me?” Her mother is one of seven siblings 
who were hidden in an orchard farm 
outside Berlin, for two years during World 
War II. They all survived, emigrated to 
America, were placed in foster homes and 
spent forty odd years building lives and 
trying to find each other. Also successful. 
The film documents this incredible journey. 
It was so moving to listen to Beth tell the 
story of uncovering the story, traveling to 
Germany to visit the town of Worin, and 
learn more about the farmers Paula and 
Arthur Schmidt, who hid her family in the 
laundry building of their orchard.

I asked her why she thinks the Schmidts 
did this. Nobody knows for sure. But we can 
certainly surmise that there really truly was, 
and is, goodness and courage in the hearts 
of individual people, regardless of the evil 
that surrounds them. Goodness in the world 
because of those hearts of the individual 
people. This gives me great hope today, in 
2021, as we celebrate the arrival of Spring.

Glaciers and puddles.
The lion versus the lamb.
But the sun always wins.

-Haiku by Karl Herber

The Sun Always Wins
To fools and taxes.
To welcome, cleansing rain.
A toast to April.

-Haiku by Karl Herber
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P R O G R A M S  U P DAT E 

Almost Around the Bend
by George Berlin

We’re so close, you 
can practically TASTE 
it! But keep your mask 
on for now, no tasting. 

Whether or not we can go outside this 
summer, C3’s got you covered!

The Passion and Purpose Artist Series 
has gone absolutely swimmingly this 
year. We heard from a photographer 
helping a ranch-hand fight medical 

odds, a 
filmmaker 
documenting 
her family’s 
journey during 

the Holocaust, and a photographer 
documenting racial inequity for Black 
women in America.

And it’s been a good year to reassess 
our purposes as creatives. 2020 threw 
the kitchen sink and whatever else 
it could at us and upended entire 
industries!

Heck, I’ve even taken a little hiatus 
to the safest country in the world —
Taiwan! In April, you’ll get to hear all 
about my passion projects I’ve been 
working on here for the last 5 months, 
including designing and building 
HUGE light sculptures that help their 
indigenous population.

After that, well C3 is going all 
out! Okay, no is ACTUALLY going out 
anywhere but still... we’re going to 
have as big of a bash as we can without 
leaving the house for our Virtual Annual 
Event in June. Live musicians! MCs! 
Auctioning off art to help a fellow 
creative! Huzzah!

Then, hoping for herd immunity, 
we’ll hold our Programs BBQ with 
delicious grilled things, great 
camaraderie, and superb ideas for next 
year’s programming from the best 
people ever, all of you!

So put on your thinking cap about 
future programs you’d like to see. 
More like the Micro Meetups last fall? 
More purpose and less passion next 
time around? Let us know: george@
georgeberlin.com. 

Thanks!

F R O M  T H E  B OA R D

Passion and Purpose
by Michael Tanimura

If you have not been tuning in to C3’s 
Passion and Purpose Zoom series, you have 
really missed out. As of this writing there 
have been two: photographer Scott Van 
Osdol and documentary film director Beth 
Lane. Both were extraordinary glimpses 
into personal projects that applied creative 
energies to achieve real-world effects and 
outcomes. Above all else, what has shown 
through in these presentations was that to 
be truly human means connecting in some 
way to the humanity around you. As Scott 
put it, “If you have super-creative powers, 
you should be using them for Good.”

Joy has been another aspect that has 
come across in this series. For both Beth 
and Scott it seemed like that joy came 
from the discovery of themselves in their 
projects. In Beth’s case, it was literal, as in “I 
wouldn’t be here if . . .”  

While the P&P series came about from 
ideas offered by the many of us engaged 

at the programs meetings this fall, it has 
really been shaped and shepherded by 
Linda Levy, our fearless leader. A successful 
salesperson and creative cheerleader in a 
competitive profession, she actually cares 
about people, and not just in the abstract. 
In the gritty reality of the lived moment, 
she cares about the “you” that she is 
presently engaging.

Linda is passionate in wanting to get 
to know people, to understand what 
makes them what they are. This may be 
her superpower: to glimpse the individual 
spirit within a person, and then help that 
person see it, too. We are thankful she is 
using her powers to make C3 relevant and 
meaningful to members and guests, alike.

Tune into the P&P programs, and see 
how your peers are engaging themselves 
and the world around them. Make 
something happen.
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Nate Marks 1940–2020
T R I B U T E

All of us at C3 are saddened by the recent passing of long-time C3 member and contributor Nate 
Marks. Nate was a former President of C3, multiple-term Board Member, recipient of the Friend 
Of C3 Award, and a well-known force in Chicago’s design, marketing, typography and graphics 
communities. His company DesignMarks was a leader in corporate identity, branding, and 
communications programs for a blue-chip roster of clients. In recent years, Nate had been using 
his talents to create and exhibit paintings at many area galleries and venues, and had recently 
completed one unpublished novel. We can directly link C3’s successes of today with Nate’s guidance, 
foresight and commitment over the years, and he will very much be missed. Our condolences to his 
brother, sister, three children and two grandchildren.

by Brent Brotine,  photos by friends

As the daughter of a Holocaust survivor, 
actor, playwright, teacher and voice-
over artist Beth Lane has long wondered 
“would I be here if my mother hadn’t 
been hidden?” and “who else helped my 
mother and her siblings survive? And she 
finds the present day to have a terrifying 
resemblance to the past, with immigrants 
vilified, refugees being denied safe haven, 
and children being separated from their 
asylum-seeking parents.

This spurred Beth to take on a personal 
call to arms with the film Would You Hide 
Me? — an exploration of the historical 
parallels and a warning against the 
normalization of white supremacy and 
neo-Nazism. As the writer, director and 
producer, Beth is exploring her roots by 
digging deep into the question whether 
normal people will choose humanity over 
apathy, just as was once done by German 
farmers Arthur and Paula Schmidt.

PA S S I O N  A N D  P U R P O S E  A R T I S T  S E R I E S

Standing Up For Justice 
by Brent Brotine  
photos and images vary

For our Passion and Purpose Zoom 
presentation on January 27th, Beth 
shared her vision with C3 members and 
explained some of the revelations she so 
far discovered in the filmmaking process. 
The film itself — still in post-production 
— takes the form of a road trip across 
Germany, Israel and the U.S. as Beth 
retraces her family’s journey that began 
seven decades ago. The Schmidts, living in 
a small town outside of Berlin, successfully 
hid seven children — Beth’s mother, five 
aunts and an uncle — in the laundry hut of 
their fruit orchard for nearly two years. As 
the film showcases, saving the lives of these 
seven siblings produced 73 new lives over 
the years for Beth’s family tree.

Principal photography has been 
wrapped, and Beth was able to share an 
advance look at some never-before-seen 
footage with C3. However, financial and 
promotional support are still being sought 
for the project as it progresses toward 

final cut, festival screenings and eventual 
worldwide distribution. You can find 
out more about Beth, the film, and her 
bi-weekly videocasts over Instagram Live 
featuring conversations about tolerance 
with impressive guests, by visiting her 
website www.bethlane.com.
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Before COVID-19 hit, there was a substantial 
groundswell to hold an encore Escape 
Room event for our 2020 Holiday Party. But 
of course, once the pandemic stage was 
reached and facilities closed their doors, it 
seemed impossible. But then …

Creativity triumphed! Industry-leader 
The Escape Game had introduced a way 
to make virtual gameplay just as fun and 
challenging as being there in person, 
and C3 jumped at the chance. So for our 
Holiday Party on December 19th, we were 
able to once again experience and solve 

strange, weird and puzzling environments 
via Zoom. The difference is that in addition 
to a live host, each team had a live guide 
wearing a video headset, who would follow 
our spoken commands — opening doors, 
moving objects, dialing lock combinations, 
just as if we were there in person. (The 
company uses their physical locations 
across the U.S. to conduct these “Remote 
Adventures” — our guides weren’t even in 
Chicago — so it’s kind of the best of both 
worlds.)

Inventory management was handled 
online through a dashboard, which made 

the platform 
especially easy 
to use. Some 
team members 
could pay 
attention to 
the remote 
camera person 
while others 
could think 
about solving 
puzzles and 

unscrambling codes. Everyone on our 
teams was hollering and gesturing just as 
they would have been in the real world, so 
it’s an understatement to say we were all 
more than pleased with this amazing 
socially-distanced solution from the 
folks at TheEscapeGame.com.

Some of us solved The Heist, where 
we had to recover a painting hidden in 
the office of an art museum’s  
egotistical curator. And some solved 
Gold Rush, where we had to find the 

location within a 
secluded cabin 
where a greedy prospector had stashed his 
gold. As the screenshots show, every team 
solved its room in under one hour!

Afterwards, we held our traditional 
White Elephant Gift Exchange using 
another virtual solution created for the 
times: whiteelephantonline.com. Everyone 
uploaded a photo of 
their gift in advance, 
and the website 
assigned each of us 
a random number 
for the order we 
could either make 
our selection from 
the virtual “table” 
or steal someone 
else’s already-
revealed gift. While 
our famous evil 
clown reappeared, 
everyone seemed 
especially nice 
this year as the 
exchange took 
place in record 
time with a bare 
minimum of 
stealing. So maybe 
it was a reluctance 
to choose items that 
were too crappy 
— and we’ll see 
whether 2021 brings 
a return of dreck, 
dreck and more 
dreck. 

V I R T UA L  H O L I DAY

Virtual Fun And Games To End The Year 
by Brent Brotine  
photos and images vary

You’re Never Too 
Old To Create

S P O N S O R E D  E V E N T

by Brent Brotine

C3 was pleased to host a special Zoom 
creativity workshop for residents of 
Brookdale Senior Living on January 
13th, featuring cartoonist and filmmaker 
Steven Fischer who coaxed some pretty 
amazing stories out of the participants. 
Our thanks to Emma Jane Caldwell 
for arranging this fun community 
service event on behalf of Brookdale, 
Linda Levy for serving as moderator, 
and Kathleen Kearns for running the 
technical side of the event. We’re 
looking forward to doing more virtual 
events for Brookdale seniors; Alicia Dale 
will soon be reprising her Micro Meetup 
presentation, and anyone else who is 
interested should let George Berlin or 
Linda Levy know.
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portfolio  
profiles

Robin Subar Photography
robin@robinsubar.com 
847.767.1244 
www.robinsubar.com   
Instagram @robinsubarphoto  
Facebook  @robinsubarphotography

1 Alexandria Eregbu is an 
interdisciplinary artist and curator

2 Kekeli Sumah is an artist, curator  
and designer 

3 Maryam Taaghavi is an 
interdisciplinary artist working in  
photography, installation, video, 
publication , drawing and performance 

4 Devin T. Mays’ practice is driven by an 
investigation of the so-called “in-between” 
space created by polarities in his identity.  

5 Unyimeabasi Udoh (Uno) is an artist 
and graphic designer 

4 5

3

1

Robin Lehrfeld-Subar

2

This past Fall, I had the opportunity to photograph a group of artists for the Driehaus 
Museum’s 2020 A Tale of Today: Emerging Artist Fellows.

As a portrait photographer I cherish opportunities to collaborate and promote other 
artists, so this work was especially meaningful to me.

I heard a talk with Annie Leibovitz and where she talks about doing “work that matters”. 
My goal as a photographer is to do more of that kind of work as time goes on. I am 
particularly interested in making work as a force for social change.
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member 
news

5 The “I-forgot-to-take-a-
vacation-in-2020” syndrome 
motivated Stephen Starr 
to drive short range to two 
favorite hiking locations. 
Necedah National Wildlife 
Refuge is 44,000 of protected 
land most noted as home for 
the whooping cranes who nest 
there every year. Rocky Arbor 
State Park is adjacent to the 
Wisconsin Dells which features 

the famed limestone 
formations which 
are as beautiful in 
winter as they are in 
summer. 

6 Danielle 
Tanimura and dad 
Mike Tanimura had 
promised a family 
sledding trip so 
the winter season 

3 Pianoman Dan Gillogly has 
returned to virtual instruction to 
help pay the bills in the current 
dearth of live entertainment. 
He is running Facebook ads 
and is attracting students 
from all over the U.S. And he’s 
working on direct response 
copywriting gigs as well. For 
new students, the first piano 
lesson is on him! Check out 
virtualbluespianolessons.com.

4  Paul Minnihan took his 
case over Chicago’s aggressive 
ticketing law for contractor 
vehicles to the investigative 
team at NBC5 Responds. They 
picked up his story for the 
evening news, and helped him 
get a successful resolution. 

1 T. J. Hine didn’t let the 
pandemic keep him from 
pursuing his interests. He 
extended his education in the 
mosaic arts by taking Mosaic 
I and Mosaic II classes at the 
Chicago Mosaic School.

2

3

5

New Members
Emma Jane Caldwell
936emma@gmail.com
773.880.6231
programs coordinator, 
Brookdale Senior Living

Jo McEntee
jomcentee@ameritech.net
773.743.7151

4

6

wouldn’t be a total wash — but 
couldn’t get the car out of the 
garage. So they made a hill in 
their yard with all the snow. 
They note it’s a metaphor for 
2020 or something. Also 2021. 
Probably the year after that too.

2 Also sharpening her 
mosaics prowess was Cindy 
McEwen, who took a micro-
mosaic jewelry class with 
fellow glass beadmaker Janice 
Peacock. And by micro, the 
entire pendant she created is 
only 1.25 inches. Cindy wishes 
she had made better color 
choices for the flowers, but 
learned a lot and is satisfied 
with her first attempt. 

1
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creative’s 
corner

Name: Jo McEntee
Occupation: Writer, Teaching 
Artist, Lead Museum Educator
Current Project: Designing 
and delivering 10-week visual 
arts curriculums that support 
CEI (Curriculum Equity Initiative) 
objectives for Kindergarten 
through 6th grade Chicago Public 
School students in vulnerable 
communities
Dream Client: Someone who 
actively works with me on the 
project
Hobbies/Interests: Culinary Arts, 
Fashion

C3 Talks with Jo McEntee
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Programs and seminars for personal and 
professional development
For-members-only workshops that spark new 
ideas and promote networking
Member exhibitions that generate awareness, 
commissions and sales
C3 website showcase that has search engine 
preference and directs traffic to your own site
Social events and outings that strengthen 
Chicago’s creative community
Publicity opportunities through the newsletter, 
website and e-list

Committee and Board appointments that build 
leadership skills 
Free member classifieds plus discounts on 
newsletter display ads 
Quarterly newsletter featuring member success 
stories and event recaps
Mentoring opportunities such as internships and 
special events 
Private e-list where members exchange ideas 
and provide assistance

Family/Kids/Pets: Yes/Yes/No
Three Words that Best Describe 
Me: Eclectic, Spiritual, Supportive
Gadget I Can’t Live Without: I’m 
old school—pencil and paper
Favorite Movies: Pocket Full of 
Miracles
Favorite CDs/Recording Artists: 
Nat King Cole, Barbra Streisand
Books I’m Reading Right Now: 
Behave: The Biology of Humans at 
Our Best and Worst by Robert M. 
Sapolsky and The Origin of Others 
by Toni Morrison
Favorite Web Site: Any Museum/
Gallery website

My Fantasy Is: That I wake up 
and remember
I’d Give Anything to Meet: My 
grandparents—both sets died 
before I was born, though their 
stories have kept them alive
Prized Possession: My books
My Inspiration Comes From: 
Wondering “if…”
Favorite Food: Chocolate
Favorite Restaurant: Piccolo 
Mondo
Favorite TV Show: This Is Us and 
TED Talks
Favorite Radio Station(s)/Air 
Personalities: NPR News

Places I’ve Traveled: England, 
Scotland, Iceland, Canada, France; 
Alaska, Texas, Massachusetts, New 
York, Iowa, Michigan, Florida
The One Thing Nobody Knows 
About Me: Sorry…I can’t tell
I Always Find this Funny: 
Watching people speed to the 
stop sign/light
Favorite Way to Chill Out: 
Gardening
If I Won the Lottery, I’d: Tithe 
a third, keep a third and set 
up a charitable trust with the 
remaining
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