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Sometimes being passionate about a 
project can seem like crazy to onlookers, 
and our resident Creative Genius George 
Berlin’s recent Asian escapade can be 
considered an appropriate example. But 
it was all well worth it, and on April 28th 
George gave us a revealing behind the 
scenes look at what moved him to spend 
five months in Taiwan during a pandemic.

We’re not talking about the very 
Chicago-like Taipei with 6 million residents 
and renowned skyscrapers. George was 
sequestered in the village of Laiji, nestled 
among the mountains of central Taiwan 
with a population of 330. The village, 
popular with tourists, was decimated in 
2009 by Typhoon Morakot, which flooded 
houses, roads and fields with mud and 
rocks in all directions. An entire year’s 
worth of rain fell in just one weekend, and 
the village was cut off from the rest of 
the island with no pathways in or out, no 
power, and no food.

Thanks to temporary roads, makeshift 
bridges, and air drops of food and supplies, 
Laiji was able to slowly recover, build 
new infrastructure, and regain some of 

its former tourism. The village now has 
three restaurants and a bed-and-breakfast 
offering accommodations for visitors — yet 
what they most wanted was a permanent 
attraction that would please tourists, inspire 
youth and promote Laiji as a home for 
artists. Enter George, along with his friends 
from Taiwan, as the team to do just that.

After submitting initial sketches for a 
whimsical Tree Of Light that was designed 
to be different from what can be seen in 

mainland China, George was surprised to 
find that not only was he chosen for the 
project, but that he would be responsible 
for its construction. This required George 
to do significant preparatory work with 
architects and engineers who could turn 

his designs into plans for fabricated metal 
pieces for on-site assembly. Standing 35 
feet high, the massive sculpture features 
acrylic panels for showcasing the work 
of local artists, and has inside space for 
curated art shows. In all, the Tree required 
2 tons of steel, 1000 feet of rope light and 
800 pounds of panels.

Once George passed his initial two-
week quarantine inside a Taipei hotel room 
(thankfully with a window) he was free to 
head south to Laiji where he became quite 
the celebrity among the local farmers and 
hunters. More than 200 people attended 
the grand unveiling of the Tree of Life, and 
without question the passion George put 
into this project is evident in every inch of 
the sculpture.

Follow his adventures on Instagram  
@georgeberlinart or his website 
georgeberlin.com.
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One of the most fun projects I’ve been 
engaged with this season, is working with 
several C3 colleagues to fashion a “Lunch & 
Learn Workshop” for visual creators, about 
how to become better writers. There are 
so many powerfully gifted visual creators I 
know, who are absolutely stymied when it 
comes to written communication.

A beautiful portfolio presentation 
with a lame “About page,” does nobody’s 
career any favors. More and more 
commercial photography and videography 
assignments today involve the construction 
of a creative treatment, which integrates 
words and images. Artists need to get over 
their fears about sentences. Additionally, 
we have all become draped in so many 
layers and layers of e-mail communications. 
Anything to help make that more fun, is 
appreciated. Special thanks to Alicia Dale 
and Brent Brotine, my generous partners in 
this journey.

I have long believed that all successful 
commercial artists are excellent translators. 
An idea comes their way, they need to dive 
in, swim around, ask questions, shine a 
light on a feeling or a pattern or a possible 
outcome, and, voila, create an image!!

Have you ever studied a foreign 
language? Yes, there are the mechanics 

of learning how to replace nouns in your 
native tongue, with new names, and 
experiencing the music of different sentence 
constructions. A wonderful German teacher 
I once had, reminded me that you’re not fully 
engaged with a foreign language until you 
find yourself dreaming in it!

Commercial artists translate business 
concepts into images every day.

Approaching storytelling through 
writing is simply another language; you 
can be as authentic here as in your image 
creation.

While we work in the Workshop on 
showing examples of fluid, believable, 
memorable “About pages” and “Artist 
Statements,” we also show examples 
of disingenuous, braggadocious, 
awkward writing, and we always discuss 
how important it is to ask, “Who is the 
audience?” Translation matters, even within 
a singular native language, with respect to 
emphasis, inflection, culture and personal 
style.

Grammar helps, of course. Thank You to 
Brent Brotine especially, for reminding me 
about the terrific Lynne Truss book, “Eats, 
Shoots & Leaves.” Right on page 8, “The 
consequences of mispunctuation … have 
appealed to both great and little minds, 

and in the age of the fancy-that email a 
popular example is the comparison of two 
sentences:

A woman, without her man, is nothing.

A woman: without her, man is nothing. 

When I think of exercises I can share, to 
help strengthen the “Translation Muscle” 
we each inherently possess, I come up with 
challenges like:

What does salty look like?

How does blue taste?

I ask myself why I love homonyms so 
completely! Chops can be that mysterious 
thing that helps you play the trumpet ever 
more effortlessly, or chops can be the focal 
point on a dinner plate, after having been 
marinated in pomegranate juice. 

Rediscovering the challenges and joys 
of Translation has been a significant part of 
my spring.

Happy Summer to All!

Rediscover  
Translation Fun   
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Back in the Groove
by George Berlin

Wow, that 3 weeks of 
lockdown felt like a year 
or something! 

How’s it going? Got 
your vaccine shots? Looking at heading 
to a restaurant or just dinner with your 
friends again? 

We’re thinking about getting 
together in person again too!

We’re weighing all the options 
and considering the risks to see what 
makes sense for C3 in the coming year. 
We’ll DEFINITELY have some on-line 
programming for a while...

Until then let’s look ahead to what 
YOU need! More Passion & Purpose? 
More Micro Meetups? Something else 
entirely? Let us know!

Summer is always time for the Annual 
Meeting and Program Planning BBQ- 
and THIS TIME we’ll get to have them in 
person!

We also have a form where you can 
tell us about your program ideas — look 
for that in your email. We need your help 
to meet great speakers or maybe you 
saw a good talk or have an idea you’d 
like to present?

We’ve had a great run of members 
sharing their passions with P&P 
programs and getting to know NEW 
members through a Micro Meetup like 
Starla Snead. 

What a great introduction would- 
sharing what you love with people 
needing a good connection and hungry 
to learn something interesting? 

Fall is a good time to ramp back up 
from maybe taking a summer trip or 
slowing down getting the kiddos back to 
actual school, so let us know about what 
you’d like to share or what you’d like to 
learn about.

Designing virtual events? Live-
streaming? What would you like to be 
enlightened with?

Some areas slowed way down (hello, 
live events and music — I’m talking to 
you!) and lots of other areas got, well, 
strange really fast. So let’s all tool back 
up and get rolling into 2022!

F R O M  T H E  B OA R D

Honoring Leadership and Community
by Michael Tanimura

From 2016 to the middle of 2020, Kathleen 
Kearns led C3 as we focussed our mission 
and vision, perfected our ability to host 
well-attended, in-person programs, 
and made the transition to on-line 
communications in the dawn of Covid. 
Oh, and she was also diagnosed with, and 
battling, HER2+ Breast Cancer.

Kathleen, who has been an active 
advocate and activist for healthcare 
reform for literally decades, found herself 
concurrently battling cancer and the 
idiocies of the healthcare industry. In order 
to payback in some measure everything 
Kathleen has given C3, its members 
and friends, an ad-hoc committee was 
formed to apply C3 member talents to the 

situation. One of us (Emma Jane Caldwell, 
Alicia Dale, Jeff London, Jo McEntee and I) 
have probably already contacted you about 
donating your money, time and talent to 
the GoFundMe campaign or upcoming 
on-line one-of-a-kind art auction. Proceeds 
from these campaigns will go to help 
Kathleen alleviate her ever-growing 
financial burden.

We also will be continuing Kathleen’s 
fight for healthcare reform. This coming 
year we will have a series of programs 
educating creatives on their options in 
health insurance, the pitfalls an educated 
consumer can watch for, and ways to at 
least mitigate health problems through 
making an effort at achieving and 
maintaining wellness.

We hope you will be on-board in 
helping Kathleen and yourself through 
these trying times, and whatever comes 
after. Thank you.

What do you want from your  
Chicago Creative Coalition? 

Submit program ideas to tinyurl.com/Tell-C3 
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As a renowned photographer, director 
and multimedia creator, Chicago’s Paul 
Elledge would be on anyone’s list of our 
town’s most creative and prolific artists. 
And to keep himself at the top of the game, 
Paul has been known for a process he 
calls Creative Cross Training — techniques 
he uses to enhance his creative abilities 
and how he engages with the world. We 
were delighted to have Paul share his 
passionate approach to projects with C3 on 
Wednesday, March 24th.

Paul began the evening making the 
distinction between his commissioned 
projects and his personal projects. Typically 
his commissioned work is researched, 

PA S S I O N  A N D  P U R P O S E  A R T I S T  S E R I E S

Passion and Purpose Daily: Paul Elledge 
by Brent Brotine  
photos by Paul Elledge

Board of Directors 
2021–22 Nominations
Voting will take place at the Annual 
Meeting on June 26. Nominations will 
also be taken from the floor. Volunteer 
to become a member of the Board or 
on a committee. Contact linda.levy@
workbook.com

Officers
President Linda Levy 
Secretary Michael Tanimura
Treasurer Carolyn Aronson

Directors
Programs George Berlin, Chair
Development Kathleen Kearns, Chair
Communications Cindy McEwen, Chair
 Newsletter Brent Brotine
 Digital Media Jason Feinberg
 New Media Kaitlyn Keely
Director at Large Alicia Dale

planned, and set 
up in advance 
using professional 
equipment, a 
producer and various 
crew members, and 
collaboration with an 
advertising agency 

or design firm. His personal projects, 
however, are inspired from within, for no 
financial gain, strictly to express something 
he is passionate about. And it’s personal 
projects that he feels are absolutely 
necessary for growing one’s creative  
skill set.

He likes these projects to have assigned 
time frames, such as once a day or every 
other day, to create discipline and push 
himself outside of his usual comfort zone. 
One such project is his iPhone Once A Day 

series —  taking 
vertical black-and-
white images only 
that forces him to 
always be in the 
present with his  
eyes open.

One of Paul’s 
philosophies is that how you do anything 
is how you do everything. Every project 
should have a guiding vision, encompass 
passion and curiosity, and be approached 
with integrity. He values what rules bring 
to a project: the box they create forces you 
to be more creative inside that box and 
provides greater opportunity for growth. In 
three words, creativity loves constraints.

Paul sums up his techniques with 
the mantra You Get What You Expect So 
Expect The Best. Pursing personal projects 
recharges the creative self, helps you 
discover new aspects of yourself, is fun and 
fulfilling — and as he says, it’s cheaper than 
therapy!

See Paul’s work on his websites: 
paulelledge.com, lunabellaluna.com and 
iphoneonceaday.com.
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Calligrapher and engraver Starla Snead was the facilitator of 
our Micro Meetup on April 15th, introducing C3ers to a relaxing, 
fun, and easy to learn way of creating art called The Zentangle® 
Method. The images created are beautiful, yet develop as a 
surprise: the final result is unplanned, and you can’t make a mistake 
in the process. This makes the method ideal for building self 
confidence and being able to focus on the journey.

Starla is a certified Zentangle teacher 
and enjoys introducing all sorts of 
people to the process. The Zentangle 
Method uses simple structured patterns, 
called tangles, that are created with 
combinations of dots, lines, curves, and 
orbs. The patterns are drawn on small 
pieces of paper called tiles, and the tiles 
can then be assembled into mosaics. No 
“artistic” talent is necessary to enjoy the 
method; as we all found, anyone really 
can do it!

Some of the benefits of The 
Zentangle Method are that it can be 
done anywhere, without any limiting 
technology. It can be a healing and 

therapeutic aid for stressful situations, as it creates a meditative 
focus on abstract patterns. And it helps people break the habit of 
wanting to know every outcome up front: you don’t have to know 
what a tangle is going to look like to draw it.

During the Meetup, Starla walked us through five patterns, 
followed by a final piece that integrated all five. Some of us shared 
our pieces on Zoom; in particular T. J. Hine’s and Linda Levy’s 
efforts won a round of applause from Starla.

Starla’s company, Designs By Starla, focuses on using art for 
hope and healing. Her personal mission is to create, educate, 
and inspire. You can see more of Starla’s unique creations at her 
website, designsbystarla.com.

Cartoonist and animator Steven Fischer 
made a repeat appearance at C3 on March 
3rd, leading an interactive Zoom session 
all about helping us channel our natural 
creativity through storytelling. Nearly 
two dozen C3ers participated in this 
“Wonderful, Happy, Cartoony Workshop” 
that was as much fun as it was productive.

Steven believes that storytelling is 
the universal human language, and that creating stories can 
help strengthen our imaginations and produce the divergent 
thinking that leads to new discoveries. He led us through a series 
of exercises where we generated ideas for original stories and 
characters; a process that Steven has found productive with people 
of all ages including children and seniors.

We brainstormed and 
fleshed out stores using 
a technique of calling out 
words that began with 
the same letter — in our 
case, “B”. Then we took 
one of the words, “brick” 
and listed ways it could be 
used — as a stepladder, 
to break a window, as 
a weapon. Finally we 
put two of the words 
together, “bistro” and 
“brick” to create a story 
about a historic old house 
converted into a bistro with 
a brick as a door stop.

Next, we worked at 
adding detail to a story about two different beings joined together: 
a frog and a prince. We chose a situation that served as intent: 
the prince wanted to avoid doing something he doesn’t want 
to do. Then we discussed the other choices that must be woven 
into a story: the voices of the characters, their personal qualities, 
their loves, and their dislikes. Other combinations we played with 
included superhero and cow … king and cyborg … and cyclops 
and rock star.

Lastly, Steven shared some of his cartooning tricks of the trade, 
including how the shapes of the letters of the alphabet can help 
artists quickly draw faces. 

Read more about Steven’s projects and appearances at 
stevenfischer.net.

Tangled Up With 
Starla Snead 
by Brent Brotine, images by Cindy McEwen

Steven’s Wonderful
Workshop 
by Brent Brotine, images by Cindy McEwen
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portfolio  
profiles

Kearns Design Group
kearnsdesign.com
k.kearns@kearnsdesign.com
773.296.9824
FB & Instagram @kearnsdesign

1 Chicagoland Lutheran Education 
Foundation. CLEF is a 501(c)(3) non-
profit organization funding scholarship 
support Chicago-area Christian schools.

2 River Trails Park District Winter 
Spring 2021 Program Guide

3 Qualitative Life Sciences, Inc. 
Marketing Brochure

4 Lumity Annual Report 2018–2019

5 Wish of a Lifetime, a charitable 
affiliate of AARP — Cupid Crew 2021 
Volunteer Services Campaign
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member 
news

to help APA members craft 
their online “About Me” and 
“Artist’s Statement” pages, 
write better emails, and avoid 
pesky grammatical errors. The 
workshop video is online at 
tinyurl.com/2hh8yyun.

5 Stephen Starr is getting 
serious about gardening. 
He bought and assembled 
a cedar plank raised bed for 
growing kale, swiss chard, 
lettuce, peppers, eggplant, and 
anything else that provides 
serious interest for the resident 
rabbit. The project involved 
removing two 40-year-old 
Rose-of-Sharon trees, creating 
a mulch bed, installing a 
garden cloth base, and hauling 
gardening soil to fill it. Cheers 
to home grown greens!

6 Robert Erving Potter III is 
now fully vaccinated and past 
his two-week waiting period, 

3 George Berlin debuted 
HOME, his long awaited 
projection mapping 
spectacular on May 21st in 
Sydney, Australia with live 
stream and Q&A with his 
composer. George’s inspiration 
for this piece is profoundly 
personal, reaching deeply 
through romance to the 
foundation of family love that 
inspires and sustains it. HOME 
played nightly through June 
13th as part of the Chatswood 
At Night Light Festival to 
nearly 80k attendees. See 
video, design inspiration, and 
behind the scenes of HOME at 
georgeberlin.com/welcomehome

4 Brent Brotine and Alicia 
Dale presented, with Linda 
Levy as facilitator, in the APA 
Chicago Enhance Your Writing 
webinar on May 20, 2021. 
They shared tips and tricks 

1 Carolyn Aronson got her 
second COVID-19 vaccination 
shot at the same time and same 
place as da mare, Lori Lightfoot. 
Just what Carolyn is mouthing 
behind her mask shall not be 
revealed. 

2

4

5

New Member
Phil Karnezis
Philoktitis Art Sales
philokthetes.artist@gmail.com
312.493.7452

3

6

so he’s ready to socialize and 
invite C3ers to see his new digs 
in Skokie: a photo studio for 
REP3.com photography and a 
classroom for the Potter School 
of Photography, P-SOP.com.

1
2 Alicia Dale found a new 
way to fall in love with her 
Printers Row neighborhood. 
While she still enjoys theater, 
lectures and art exhibits, her 
new love is the local family-
owned grocery store Totto’s. 
They carry unique products 
and support local food, 
produce and floral proprietors. 
A favorite is the Artisana Raw 
Organic Tahini she uses in her 
homemade hummus. 
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747 W. Brompton, Apt 2 • Chicago, IL 60657

creative’s 
corner

Name: Emma Jane Caldwell 
Occupation: I work in activities in 
Senior Living Communities, with a 
focus on art programming
Current Project: A needle felted 
manatee 
Family/Kids/Pets: A munchkin 
cat named Gus (sadly he tries to 
eat my felt projects)
Hobbies/Interests: Hiking, 
gardening, reading, baking
Three Words that Best Describe 
Me: Enthusiastic, kind, funny

C3 Talks with Emma Jane Caldwell
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Programs and seminars for personal and 
professional development
For-members-only workshops that spark new 
ideas and promote networking
Member exhibitions that generate awareness, 
commissions and sales
C3 website showcase that has search engine 
preference and directs traffic to your own site
Social events and outings that strengthen 
Chicago’s creative community
Publicity opportunities through the newsletter, 
website and e-list

Committee and Board appointments that build 
leadership skills 
Free member classifieds plus discounts on 
newsletter display ads 
Quarterly newsletter featuring member success 
stories and event recaps
Mentoring opportunities such as internships and 
special events 
Private e-list where members exchange ideas 
and provide assistance

Gadget I Can’t Live Without: 
My pocket Knife — the height of 
convenience! 
Favorite Movies: Horror Movies! 
But not gory ones
Favorite CDs/Recording Artists: 
Johnny Cash and Taylor Swift
Book I’m Reading Right Now: 
The Famished Road by Ben Okri
My Fantasy Is: to live in a little 
cottage by the sea
I’d Give Anything to Meet: 
Merlin Tuttle Bat Scientist 

Favorite Food: Ice cream, 
chocolate malts, chocolate cake (I 
have a sweet tooth)
Favorite Restaurant: Portillo’s is 
one of them! 
Favorite TV Show: The Office
Favorite Way to Chill Out: 
Cheese and Wine with friends!
If I Won the Lottery, I’d: run 
away to Scotland

C3 Membership BenefitsLIKE WHAT YOU SEE?

INK Printed digitally on  
Xerox 700.

PAPER This newsletter is 
printed on Classic Crest  
70# text.

PROCESS The digital press 
uses waste-free toner and no 
fuser oil. The process is 100% 
chemical free. 

Printed courtesy of  
Consolidated Printing.

Sponsorship Opportunities

C3 offers both members 
and non-members an 
opportunity to place 
products and services before 
our membership through 
two Sponsorship Programs: 
an Individual Program 
Sponsor and an Annual 
Sustaining Sponsor. For 
more information contact 
Kathleen Kearns at k.kearns@
kearnsdesign.com

Give a shout out 
to C3. Tag us in 
your next post!

Printedgreen® by Consolidated Printing - petroleum, carcinogen & toxin free.


