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It’s almost a distant memory there was 
a time a few months back when we all 
thought the pandemic was on its last 
legs — and C3 took advantage of it by 
holding our first live and in person event 
of the year. Our 2021 Annual Meeting 
brought members together at the Dank 
Haus German American Cultural Center 
in Lincoln Square for an evening that 
combined pizza and passion.

Before the 
pandemic hit 
in 2020, long-
time C3er 
photographer 
Warren 
Perlstein was 
scheduled 
to exhibit 
his newest 

work at Dank Haus, 1 Cancer Patient; a 
photographic story of his daughter Traci 
Asher’s journey through three bouts with 
metastatic breast cancer. (The original 
exhibition was also to showcase four 
other cancer “thrivers”: Sara Peak Convery, 
Jane Michalski, Nancy Pirri, and C3’s own 
Kathleen Kearns.) As expected, the 
exhibition was cancelled as life shut down.

To close out our Passion and Purpose 
series, Warren live, and Traci over Zoom 
from Los Angeles, led us through Traci’s 
personal journey and the remarkable 
photographs that documented the good, 
the bad and the uplifting moments. Along 

with Warren’s work, Kaitlyn Keely and 
Traci’s friends Georgina Cates and Stacy 
Cain have also provided portraits.

Warren is again making plans to 
showcase the project at area galleries. In 
the meantime the exhibit can be viewed 
online via Facebook or Instagram at 
1CancerPatient; a website is in the works. 
Prints can also be purchased online at 
dankhaus.com/store.

Dinner and dessert were served during 
our brief Annual Meeting where we voted 
in our 2021–22 Directors and Officers 
(and a big thumbs up to George Berlin 
for accepting the Vice Presidency.) Most 
importantly, we named Mary Wagner as 
this year’s Friend of C3 award winner for 
her long-time service on the Board and on 
the Newsletter — as well as her eagerness 
to continually share her knowledge. 
Congratulations, Mary!
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There was a time when fall was my  
favorite season.

I loved how the light became crisper 
each day, shadows more defined, and lots 
and lots of golden leaves everywhere. 
Chillier days and nights, but nothing 
outright uncomfortable. Oh yes, “back 
to school” vibes were lovely, reliable and 
promising. Promising new things. Who 
doesn’t love crisp, new things?

The seasons of 2021, much like the 
seasons of 2020, have become thoroughly 
borderless, and oddly stretchy. What day is it? 

“It’s Blursday,” says a wise colleague. 
And she got that from an even wiser 
colleague. We all seem to be caught 
swimming between trying to wring the last 
bits out of summer in a way that will make 
us feel “normal,” and trying to organize 
visions of the future that can be planful and 
productive. This is quite challenging.

It is important to have solid rudders 
during stormy, uncertain times. 

One thing I know I love to do, is visit 
Millennium Park, the Jay Pritzker Pavilion 
specifically, to listen to music. I am a 
lover of a wide variety of music, and I am 
especially grateful for the spectacular 
acoustics in the park there. The sound is 
unbelievably spot on, even way back on 

the lawn. Sitting under the metal 
constructions, which hold the 
hundreds of speakers which enable 
the music to be heard so clearly, 
as the sun sets and the lights 
of the city envelop you in a big, 
surrounding hug, is fantastic.

A couple of weeks ago, my husband and 
I got a surprise text from dear friends, early 
on a Wednesday evening. “Hey, are you by 
any chance in, or coming to, Millennium 
Park tonight? We’ve staked out a spot, 
Center stage front, right where the lawn 
begins.” It took all of thirty seconds for me 
to realize that it didn’t really matter which 
precise music was on the agenda for the 
Grant Park Orchestra, I wanted to, yes, be 
there! My husband is incredibly masterful 
at pulling together a portable dinner 
quickly. 

We made our way into the park, 
found our friends easily, and thoroughly 
enjoyed the concert. The Haydn Mass and 
Beethoven’s Symphony No.1. I probably 
wouldn’t have necessarily selected this 
from an event line-up, fearing that it would 
be too “dirge-y.” But it was perfect.

We had such a great time at Millennium 
Park that night, we added to the list of 
“Let’s not let the summer go by without 
doing xxx…,” a repeat visit.  

Last night, the music was Irish  
songs, all choral. Christopher Bell and 
the Grant Park Chorus. They were so, so 
excellent! I know choral music has a specific 
fan audience. I haven’t been in a choir, or 
heard a choir, in a very, very long time. But 
it is a sense memory muscle that is quite 
deep and special inside of me. Hearing the 
choir sing these songs in this venue last 
night, was a great way to be reminded that 
we all have beautiful experiences hidden 
deep inside, that can be very comforting, 
when unlocked anew. It really didn’t matter 
that everyone is feeling blurry about 
their fall schedules. I felt calm, and calmly 
reminded that things can unfold, and 
work out, even if you don’t have a clear 
picture right at the moment. Twelve-part 
harmonies, perfectly executed, can so 
deliver.

I hope you have each had opportunities 
to revisit people, places, events and 
experiences that bring you joy, inspiration 
and peace. I highly recommend a visit to 
a Millennium Park concert soon, if you 
haven’t been in awhile.

Millennium Park 
Magic  

photo from the 
Levy Collection
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Creative Health and 
Wholeness 2021

by George Berlin

Let’s face it, 2020 was 
pretty much sick and 
broken the whole time. 
So, let’s put ourselves 

back together and look ahead to some 
great programs.

We’ll be diving into some new 
mindfulness experiences like sumi-e 
(Japanese brush painting), flower 
arranging, or Zen gardening. Say it with 
me: “inhale… exhale… repeat!” You’re 
doing great! Let’s breath out the bad 
stuff and take in some good stuff! We all 
deserve it after last year. 

We’ll be shaking things up too, with 
some fun Creative Cross-Training —
basically a big swap meet where writers 
make music, musicians try designing and 
designers play some tunes. It’s good for 
the brain to re-wire all the bits to do a 
new thing, so let’s give it a try.

And then there’s who you are on the 
outside. We’ve got some folks lined up 
who design for bodies to help us bring 
out our best style and love what we got 
… along with some health practitioners 
who can get all the parts running right 
so we can make more magic.

We’ll have a Trivia Night with some 
wild design-related minutiae. And we’re 
planning an even weirder event, The 
World’s Wildest Creative Gigs, featuring 
the interesting things creatives do for 
money. Let us know if you have friends 
with interesting gigs. You might have 
a friend who paint people’s butts for 
a living … know a guy who distresses 
clothing for movies … have a cousin 
who design pinatas … or know that your 
spouse has a friend who sells custom hats 
for ferrets on Etsy, and we’ll invite them!

We’ve got even more amazing 
creative programs coming your way this 
next year, but let’s not spoil all the fun. 
Come out to them all and find out! 

F R O M  T H E  B OA R D

Luckily, We Have a Year to Prepare Ourselves …
by Michael Tanimura

In a surprise move (though not a surprising one) at C3’s Annual Meeting, George Berlin 
accepted the nomination to be Vice President this year. He, along with the rest of the Board 
slate, was voted in unanimously, before anyone could invoke the Stephen Starr Gambit*. 

It was a surprise in that when calling for volunteers in the months previous, George 
never peeped up—and he is not known for shyness. Not surprising, in that George has 
been a C3 member since 2009 and an important contributor on the Board since 2013, and 
it was beyond time for him to step up.

During this coming year, he will continue to direct Programming with Linda, and spend 
a bit more time with her discussing her process and goals on moving C3 forward through 
changing and trying times. Then next year at this time, it will be his turn to lead the 
organization, and the role of the rest of the Board to support him in those endeavors, on 
behalf of all our members and program participants.

Until then, though, we continue under Linda’s strong leadership, as she directs us in 
producing events that people yearn to come to, not just attend because they think it will 
be good for them. Oh, they will be, but produced in ways that make them sparkly, cuddly, 
exciting, revelatory and joyous all at once. Dream big, then make it real.

* Back in 2013, Stephen volunteered to fill the then-vacant Vice Presidency. We other Board 
members didn’t appraise him of the tradition of the VP taking over for the President at the end of 
their two-year term. Graciously, he obliged anyway, and served his two years with distinction.

What do you want from your  
Chicago Creative Coalition? 

Submit program ideas to tinyurl.com/Tell-C3 

Zinging with Pam Peterson
by Brent Brotine, images by Cindy McEwen 

You had to be there. Seriously, you had to 
be there. Because while C3 tried to post 
Pam’s presentation on our YouTube page 
along with other programs, it was quickly 
taken down by the music copyright police.

But it was certainly an enjoyable hour. 
Pam is well-known as a cabaret performer 
in Chicago, with many acclaimed musical 
parodies to her credit. She also is an ACE-
Certified Personal Fitness Trainer and 
Senior Fitness Specialist, specializing in 
programs for the 50+ crowd. On June 2, 
she led over a dozen C3ers in a fun workout 
called Zing-Along — featuring sing-alongs 
to pop and Broadway hits paired with 
simple dance, yoga and fitness moves.

Pam believes exercise should be fun 
and healing, and her Zing-Along workouts 
are designed to build core strength, 
endurance, balance and range of motion 
while participants are “singing and dancing 
their troubles away.” She offers virtual 
classes on the second Sunday of each 
month, and you can get more information 
at her website zingwithpam.com.
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Urban Visionary Anne Krause 
by Brent Brotine  
images by Kaitlyn Keely and Cindy McEwen

What happens when a major, but temporary, 
purpose-built exhibition leaves town? If 
it’s the Olympics, most often the giant 
facilities, like the Olympic Village and 
dedicated sports sites, are abandoned. If 
it’s a World’s Fair, most everything is torn 
down. It may have been a great investment 
for tourists, but for the locals that remain in 
the city, not so much.

Such was the case with San Antonio, 
home of the 1968 Hemisfair with its 
monorails, hostesses in go-go boots, and 
long-gone futuristic pavilions showcasing 
inventions to come like “camera phones.” 
This 40-acre site just off downtown 
languished for over forty years. But in 2009, 
the city’s visionaries began redevelopment 
for locals, by locals — and at the heart 
of it all is Anne Krause, the President 
and Executive Director of the Hemisfair 
Conservancy.

For our Passion and Purpose Zoom 
meeting on May 19, Anne walked us 
through the history of Hemisfair, and the 
remarkable plans that are already in the 
works. The mission of the Conservancy is 
to create one of the world’s great public 
places, and it’s all systems go for three 
phases of development.

Yanaguana Garden, the first phase, 
opened in 2015 and has since attracted 

over three 
million visitors. 
This space 
includes 
parkland, 
playgrounds, 
restaurants 

and retail, and lots of art from murals to 
interactive pieces. Phase two, Civic Park, 
is now under construction. Phase three, 
Tower Park (including the still-standing 
iconic tower from the original fair), will 

begin construction 
in 2025. The site 
also incorporates 
residential through 
a public-private 
partnership, 
including a 
commitment to 
affordable housing. 
You can see all that’s 
been accomplished 
at hemisfair.org.
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C3’s past President and beloved member has some health issues. 
A long-time advocate for equity in health care, Kathleen Kearns 
knows the financial struggle creatives face all too well. When 
she first became sick, unbeknownst to her, a few of her close 
friends created a GoFundMe campaign hoping that by providing 
financial support Kathleen could fully focus on health and healing. 
The discreet earth angels posted a beautiful picture of Kathleen 
boasting a floppy summer hat, a bright smile beaming next to 
the equally-lovely Kaitlyn Keely. Donations started flooding in, 
Kathleen began getting calls of encouragement, love, and support 
from people she was connected with and those she hadn’t talked 
to in a while. Kathleen wanted to make sure to be able to thank 

the dozens and dozens 
of friends, family, and 
colleagues who donated 
so generously to the 
campaign. 

A few C3 members 
assembled to help close 
the initial campaign, while 
continuing to pursue funds 
to provide some financial 

relief. Kathleen’s 
Team was formed. 
Emma Caldwell, a 
new member who 
found C3 through a 
Micro MeetUp volunteered right away. 
Brand new member, at the time, Jo McEntree showed up to the 
first planning meeting because “Emma asked.” Seasoned members 
Mike Tanimura and Jeff London helped form the team with new 
Board Member, Director at Large, Alicia Dale. 

Kathleen’s Team started a new GoFundMe campaign, with 
a little creativity sprinkled in. Kathleen added a heartfelt note 
to the old GoFundMe and a loving video on the new campaign 
expressing how much the support has meant to her. Kathleen’s 
Team made use of FineArtAmerica.com, a firm that imprints original 
art on various objects. C3 members Robert Tolchin, Robert 
Potter, Kaitlyn Keely, George Berlin, T. J. Hine, and Danielle 
Tanimura generously donated original images that were imprinted 
on 15 oz. coffee mugs and given as gifts to anyone who donated 
$200 or more. Robert Potter summed it up nicely saying he gave a 
“beautiful image for a beautiful lady.” See the images by searching 
GoFundMe for Help Kathleen Kearns Beat Cancer! 

S P E C I A L  C 3 P R O J E C T

When Creatives Care 
by Alicia Dale 
photo by Kaitlyn Keeley

J U LY  P R O G R A M

Program Planning Has Its Rewards
by Brent Brotine, photos by Cindy McEwen and Kaitlyn Keeley

C3ers who are food lovers know a secret: 
always volunteer to attend our yearly 
Program Planning BBQ. This July 17, while 
our venue changed from back yard to 
the hospitality terrace at Linda Levy and 
Yervant Chalkagian’s condominium, the 
grub was still excellent. As usual, attendees 
brought the side dishes and C3 provided 
the mains and the beverages.

The eleven attendees generated a 
host of ideas for both Programs and Micro 
Meetups, many of which George Berlin 

has referred to in his column. Most of the 
attendees regathered on August 11 at 
Linda and Yervant’s condo for a Planning 
Drill-Down where we finalized many of the 
details and signed off on this year’s theme 
for all our programming: Creative Health 
and Wholeness. Each event is being tied to 
this theme as much as possible.

While George has chosen not to reveal 
everything right now, there are a few things 
C3ers can do to prepare themselves for 
our to-be-announced events. Brush up on 

your trivia. Think about 
your personality type. 
And next time you pick 
up a carrot, see if you 
can produce a musical 
sound from it. We’ll 
explain in the coming 
months.

And of course, a big thank-you to Linda 
and Yervant for hosting another spectacular 
dinner for our Drill-Down attendees.
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portfolio  
profiles

Phil Karnezis
448 36th St., Brooklyn, NY 11232
312.493.7452
https://artrepreneur.com/showroom/
PhiloktitisKarnezis

1 Áρχαîος (Arche) 8" x 8" Metal Point 
on board—gold, silver and white paint on 
green mineral pigmented gesso ground. 
In the philosophical Greek language of the 
archaic period, arche designates the source, 
origin or root of things that exist

2 The Gift 12" x 9" Boys singing—Cobalt 
and roman ash gesso ground with gold, 
silver and platinum metal point create 
visions of scientific consciousness.

3 Concourse 16" x 12" Gold, silver, 
copper, and platinum metal point on 
mineral pigmented grounded aluminum 
panel embellished with gold leaf on 
traditional bole clay. Inspired by Byzantine 
iconography this portrays two ballet 
dancers, examples of how I see Grace, 
divinely inspired creativity manifest in our 
physical world through the art of ballet.

4 Influence 17" x 10.5" Metal point on 
rag photographic paper treated with 
unpigmented acrylic gesso drawn with 
gold, silver and platinum styli. It depicts 
rays of influence, constantly affecting the 
paths our lives take and the narratives 
created, deflected, incorporated and 
avoided.

5 Array 20” x 14” Silver and platinum 
metal point on wood support grounded 
with cobalt and roman ash then 
embellished with gold leaf. Array is an 
abstract work that combines my Greek 
Orthodox heritage and ancient monistic 
cosmological philosophies depicting an 
array of arche connected by a tapestry of 
geometric thought to form the boundless 
apeiron the primordial chaos.
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member 
news

morning at 
the sprawling 
farmers 
market in 
Madison. It 
was a great 
way to enjoy 
nature and 
spark the creative spirit.

5 George Berlin’s animated 
epic “Spectrum” soared on 
the massive LED screen at 150 
Media Stream, the permanent 
installation in the lobby of 150 
North Riverside. “Spectrum” 
celebrates the colors 
comprising the visible light in 
our lives from sunrise to sunset. 
His composing partners Mind 
Exchange Music performed the 
accompanying score live on 
August 18th. 

He also debuted a new 
work on Germany’s famous 

3 Laura Marie Sanchez 
spearheaded two projects for 
the Chicago Mosaic School that 
incorporate recycled, stained 
and art glass. At 1324 W. Devon 
in Rogers Park/Edgewater, 
a five-foot wide installation 
whimsically interprets a native 
prairie hyacinth. And in the 
Loop Pedway just southeast of 
the Clark and Lake “L” station, 
you’ll see a 224 sq. ft. mural 
made up of 25 separate pieces, 
affixed to an eight-foot tall 
stone wall. 

4 Alicia Dale went camping, 
yes camping, for the first time 
since Girl Scouts, driving to 
Lake Kegonsa Campsite near 
Madison, WI. She hadn’t driven 
in three years and found the 
controls of her rented Hyundai 
Elantra a little overwhelming. 
The campers enjoyed a Friday 
night fish fry at Nauti Norski’s in 
Stoughton, and spent Saturday 

1 T. J. Hine participated in the 
Irving Park Garden Club’s first 
annual “Art and the Garden” 
event in July. As one of nine 
artists who exhibited in the 
gardens featured on the walk,  
T. J. sold reclaimed wood 
picture frames and mosaic 
jewelry and reports it was a 
successful 
sales day! 

2

4

4

6

3

5

6 Stephen Starr is recovering 
from hip surgery so any travel 
had to indeed be special — and 
traveling to Cambridge, 
Minnesota to celebrate his 
mother’s 91st birthday certainly 
qualified. Though Stephen and 
his sisters have weekly Zoom 
visits with Mom, it was all 
smiles with everyone together 
in person, as the care home 
had just opened back up to 
visitors. His mother is a Chicago 
native from Irving Park.

1

2 Robert Erving Potter III 
has opened his new REP3 
Photo Studio in Skokie and 
actively booking sessions. In 
addition, the Potter School 
of Photography is planning 
another trip to photograph the 
Monarch Butterfly Migration in 
Mexico. Details at rep3.com and 
p-sop.com.

landmark, the 1200-foot-tall 
Berlin TV Tower. EVOLVE/LOVE 
explores the tension between 
nature and technology in a 
challenging world. George’s 
work represented the United 
States in the world-renowned 
Berlin Festival of Lights.
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creative’s 
corner

Name: Claudia Hine
Company: Retired from YTC 
Media, web-based publisher of 
Paper, Film & Foil Converter
Occupation: Editor
Current Project: President of the 
Irving Park Garden Club
Dream Project: To write a graphic 
novel for my superhero, Dana 
Goodwin (AKA Diarrhea Girl)
Family/Kids/Pets: Husband T. J. 
and (hopefully soon) a new dog  
(I miss my sweet Banjo so much)
Hobbies/Interests: Writing, 
Reading, Gardening

C3 Talks with Claudia Hine

Ph
ot

o:
 T

. J
. H

in
e

Programs and seminars for personal and 
professional development
For-members-only workshops that spark new 
ideas and promote networking
Member exhibitions that generate awareness, 
commissions and sales
C3 website showcase that has search engine 
preference and directs traffic to your own site
Social events and outings that strengthen 
Chicago’s creative community
Publicity opportunities through the newsletter, 
website and e-list

Committee and Board appointments that build 
leadership skills 
Free member classifieds plus discounts on 
newsletter display ads 
Quarterly newsletter featuring member success 
stories and event recaps
Mentoring opportunities such as internships and 
special events 
Private e-list where members exchange ideas 
and provide assistance

Three Words that Best Describe 
Me: Organized, dependable, 
empathetic
Gadget I Can’t Live Without: 
Where would we be without 
corkscrews and can openers?
Favorite Movies: The Philadelphia 
Story. Katherine Hepburn, Cary 
Grant, and Jimmy Stewart. What’s 
not to love?
Favorite CDs/Recording Artists: 
Running on Empty, Jackson 
Browne
Favorite Web Site:  The Elephant 
Sanctuary in Tennessee: 
elephants.com

Book I’m Reading Right Now:  
A Concise Chinese-English 
Dictionary for Lovers by Xiaolu Guo
I’d Give Anything to Meet: 
Barack Obama
Prized Possession: My mother’s 
wedding ring, which was stolen 
when our house was broken into
My Inspiration Comes From: 
Beautifully landscaped gardens
Favorite Food: Pot roast.
irresistible 
Favorite TV Show:  Lately it’s 
been Escape to the Country on the 
DABL station 

C3 Membership BenefitsLIKE WHAT YOU SEE?

INK Printed digitally on  
Xerox 700.

PAPER This newsletter is 
printed on Classic Crest  
70# text.

PROCESS The digital press 
uses waste-free toner and no 
fuser oil. The process is 100% 
chemical free. 

Printed courtesy of  
Consolidated Printing.

Favorite Radio Station(s)/Air 
Personalities: WXRT and WBEZ
Places I’ve Traveled: The photo 
above was taken in beautiful 
Ravenna, Italy.
Three Things in my Medicine 
Cabinet: I just looked. There’s 
nothing interesting in there.
I Always Find this Funny: My 
husband. That’s why I married 
him 
Favorite Way to Chill Out: A 
glass of wine on the porch swing 
at wine:30 
If I Won the Lottery, I’d: Share
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