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Infinite creative seeds for health and 
healing were planted when Ernest Wong, 
principal of Site Design Group, led an 
impressive panel discussing Discovering 
Yourself Through Nature. The perfectly 
timed conversation occurred as we were 
at the new normal’s precipice during the 

diminishing pandemic. As a reminder, 
a precipice is a steep mountain cliff. 
Metaphorically it means experiencing 
a dangerous situation where we were 
extremely close to disaster. In our case, the 
pause of the pandemic created depression 
in many of us.

The panel of Ernie’s family and friends 
started by introducing themselves. Saudia 
Davis, an accomplished creative originally 
from northern California, spent time in 
New York, ultimately landing in Chicago. 

Saudia stole the hearts of the 
C3 photographic artists when 
she shared she had a childhood 
business designing note cards from her 
magnificent nature shots. Architect, Alicia 
Ponce, founder of the APMonarch is working 
with Ernie designing the eagerly anticipated 
Chicago Park District Headquarters in 
Brighton Park. This community has not 
historically received such loving attention. 
Jayson Wong recently completed his 
graduate program at UIC and is working as a 
mental health counselor at AMITA Health. 

Each panelist described how nature 
has influenced their lives and the greater 
world. Alicia grew up in Summit, IL, an area 
flush with industrial buildings. Her parents, 
Mexican immigrants, would take the family 
to Michoacán, Mexico, where over 500,000 
butterflies migrate annually. There Alicia was 
immersed in the wonders of the  mountains, 
running rivers and countless trees only to 
return to her cement-laden neighborhood. 
This contradictory experience inspired Alicia 
to build a career replicating outdoor space’s 
glory through building and design.

Saudia noted she felt a sense of peace 
during the last two years she hadn’t felt 
since the ocean and woods were part of her 

daily existence. 
She protects this 
centeredness by 
meditating and 
prioritizing being 
in Chicagoland’s 

nature. Jayson was exposed to nature 
outside of urban parks when he joined 
the Student Conservation Association on 
a trip to Death Valley, California, where he 
experienced the oppressive heat wave 
of 2016 as temperatures topped 130°.  
Jayson discussed how nature facilitates 
healing mental health whether people are 
incarcerated or hospitalized. He added that 
his generation, 
adept 
with social 
media, often 
experiences 
nature 
through video 
reels, inspiring 
them to gather 
in new places. 

The panel 
agreed that 
nature allows 
us to connect 
in new 
ways while 
discovering ourselves. The seeds of this 
conversation will blossom for generations.

C3ers can connect with Ernie at site-
design.com. With Saudia at linkedin.com/
in/saudiadavis. With Alicia at apmonarch.
com. And with Jayson at linkedin.com/in/
jaysonjwong.
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Did you know? 
The C3 e-list has moved to  

C3list@gaggle.email.  



president’s 
letter

by Linda Levy

We all have beautiful moments we 
can call upon for strength and well-
being, whether in the past, present 
or future. I want to become more 
proficient at accessing these. It is a 
support system that I do not need 
to travel far to reach, or pay dearly 
for, or endure timelines around a 
series of deliveries and rescheduled 
appointments.

We are re-emerging as a 
community right now, and I am 
grateful for that. We no longer 
assume that an event will be virtual, 
even though many often are. There 
is less fear about being around other people IRL even though 
nobody knows if the pandemic is really in the rearview mirror, or 
just hiding behind a bush. 

Last night I sat next to an artist I haven’t seen in years, at a 
photographic awards show event. I asked what he’d been working 
on and he took out his phone to show me some images. Several 
were of magnificent clouds, in places like Argentina and Morocco. 
The clouds made me catch my breath intensely. “Why do I love 
clouds so much?” I asked. He answered, “Yeah, they have so many 
different emotions.”

Perhaps all of our lives are happening at once, like a big cloud-
filled sky. If we are deeply focused on the present moment, 
the past lives hide behind fog banks, and we’re minding our 
immediate surroundings. But every once in a while, when we relax 
for a second, the light pierces through and we get a glimpse of an 

old friend or a once-upon-a-time 
project. I’m grateful for this. I 
don’t need to go back and finish 
the project or shake hands with 
the old friend who has passed 
away, it is enough to see them 
briefly. As visual creators, this all 
by itself is deeply satisfying.

I live in a space that has floor 
to ceiling windows and lots of 
light, when there actually is lots of 
light in Chicago. I appreciate the 
opportunities to watch all kinds 
of skies move in and over the city. 
Occasionally the streaming in rays 

are unbearably beautiful, and cast mysterious sharp shadows, and I 
have to grab my phone to try to make a picture. Why? I suppose, in 
part, to gather hope and proof for those days when there is no sun 
at all, to remember that beauty matters and will also come again. 

Sharp shadows are as much a part of the bright light making 
them, as the obstacle the light is moving around. You can’t 
have one without the other. Perhaps that is why they are so 
mesmerizing. Similarly, we are all the things we’ve ever known 
and done and wished for, and also a bunch of things that haven’t 
happened yet. This is the best dance ever.

When the light plays around me in a certain way, even if I do not 
have a camera nearby, I will pay attention. It is likely a visit from a 
past or future self, perhaps with a message. Today’s message is a 
peaceful one: 

Worry not, summer, at last, is here.

Cloud Love Affair
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Directors

Programs Linda Levy, Chair
Development Kathleen Kearns, Chair
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Newsletter Brent Brotine
Digital Media Jason Feinberg
New Media Kaitlyn Keely  
Website, PR, Marketing Open

We have several open positions 
and can always use volunteers for 
programs and special events. If  
you are interested in joining the  
board or getting involved, please 
contact George Berlin at  
george@georgeberlin.com.

C3 Board meetings are open to all. 
They’re held the first Tuesday of the 
month from September–June at 
6:30 p.m. Join us. 

C3 Newsletter
Printing Marilyn Jones,  
Consolidated Printing
Newsletter Staff Brent Brotine,  
Cindy McEwen

We welcome editorial submissions 
(including opinion pieces) that may be 
of interest to our readers. E-mail your 
articles or ideas to Brent Brotine at 
brent@brotine.com. Please note that 
we reserve the right to edit or reject 
any articles submitted to C3. Note 
that this newsletter does not return 
unsolicited materials. The views and 
opinions expressed in this newsletter 
are those of the author(s), not those of 
Chicago Creative Coalition.

Chicago Creative Coalition

c/o Carolyn Aronson
747 W. Brompton, Apt 2
Chicago, IL 60657
e-mail: C3@ChicagoCreative.org
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Climbing Out of Our Shells
by George Berlin

The last few years have been 
a great time to pause and 
re-evaluate what we do 
creatively, why, and how.

So far in 2022, we’ve taken a 
deep dive into how we present 

ourselves with Shape-ology and looked at the 
kinds of people we want to work with and the 
projects we want to work on WITH them at our 
Creative Mash-up panel featuring collaborators 
from multiple disciplines making great things 
together. We’ve appreciated nature, learned 
to breathe better, and looked at how we all 
transition into new spaces with our hearts and 
heads.

Things just aren’t the same as they were a few 
years ago. Who knew what Zoom was before all 
this? Did it REALLY matter what was behind your 
office chair in 2018? And how many people no 
longer have an ‘office’ to put that chair in? Traffic 
is down, NFT’s are up, work from home is a real 
thing, and take-out shot through the roof. The 
world took a little break and so did many of us. 
Maybe it’s time to change things up?

Our next year of programming, beginning this 
fall, will focus on Re-Emergence. Is the work we 
did before still out there? Where will meetings be 
from now on? What if I don’t WANT to go back to 
what I did before? What do we do if our priorities 
changed with all the time at home with family? 
Maybe you tried a new thing when the world 
stopped and you want to make it your Main Gig 
instead of a Side Hustle. Or a new market popped 
up for what you do and you need to adapt? 

Time to shake off the dust, come on out and 
see what this new world is like!

Every summer, we meet-up and put our heads 
together to dream up what we’ll do next at the 
C3 Program Planning BBQ. We’ve met in person 
a few times this year, c’mon out and join us for 
some tasty vittles and brainstorming. You won’t 
even have to move all that junk behind your chair, 
honest. Heard about a cool new field you want 
to know more about? We’d love to hear it! Got 
questions on where a certain thing is going? Ask it 
and we’ll take a look. Want to lead a program on a 
new trick you picked up this year? Bring it on!

Look for the invite in your inbox soon and we’ll 
see you there.

F R O M  T H E  B OA R D

Re-Emerge Re-Engaged  
by Michael Tanimura

Looks like we are finally ready to engage with Covid as an endemic — rather 
than pandemic — disease. We will — individually and collectively — figure 
out how to live and work with this potential threat as a part of daily life: as we 
already do with crossing the street, driving, and just living here in Chicago, to list 
but a few “normal” risks we routinely assess. 

C3 is interested (okay, maybe obsessed) with emerging from the pandemic 
in a safe manner. We have been judicious on when how, and where we have 
had in-person programs these past two years, and will incorporate that into 
our decision-making on a program-by-program basis. However, we are equally 
driven to meet and engage as a collective, mediated by good cheer and a little 
wine instead of a computer monitor. We (C3) exist as an organization because 
we (its members) are more alive and more creative when we (all of us) engage 
with each other.

The C3 Board’s hope is that this will be a year of re-emergence for us all, and 
we can provide programs and events that excite our members into coming back 
out to engage with each other and spark creative spirits. Please try to make 
the C3 Program Planning BBQ this summer so that we can hear your ideas and 
concerns on how we can best support you.

We also need everyone to renew their C3 membership come July 1, the 
beginning of our new fiscal year. You can do so very easily by going to www.
chicagocreative.org/join-c3. We have been very lax about bugging people to do 
so during the pandemic, but the organization needs your support in order to 
provide you with opportunities for creative growth and engagement.

These continue to be trying times, professionally and personally. Like Covid, 
angst seems to now be endemic. To be able to be a member of a Coalition at this 
time means not having to face this re-emergence alone.

What do you want from your  
Chicago Creative Coalition? 

Submit program ideas to tinyurl.com/Tell-C3 

Programs and seminars for 
personal and professional 
development
For-members-only workshops 
that spark new ideas and promote 
networking
Member exhibitions that generate 
awareness, commissions and sales
C3 website showcase that has 
search engine preference and directs 
traffic to your own site
Social events and outings that 
strengthen Chicago’s creative 
community
Publicity opportunities through 

the newsletter, website and e-list
Committee and Board 
appointments that build leadership 
skills 
Free member classifieds plus 
discounts on newsletter display ads 
Quarterly newsletter featuring 
member success stories and event 
recaps
Mentoring opportunities such as 
internships and special events 
Private e-list where members 
exchange ideas and provide 
assistance

C3 Membership Benefits
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The Fine Art Of Collaboration
by Brent Brotine, images by Cindy McEwen and Kaitlyn Keely

Our April 12th meeting topic in our Creative 
Health & Wholeness series was creative 
collaboration — and we met in the ideal 
setting, Guild Row at 3130 N. Rockwell. This 
500-member social club, kitchen co-op 
and event space was named Chicago’s best 
coworking space by Reader. Co-director 
Bree Schaffer welcomed us (and offered 
C3ers free day passes to check them out.)

The meeting featured duos and trios 
of collaborators who spoke on how they 
communicate across disciplines. Mark Carter, 
the creator of Idea Climbing™, made a return 
appearance to C3 to serve as panel chair.

First up, our own George Berlin screened 
an excerpt from a film he created with 
composing partner Donny Walker of Mind 
Exchange Music and writing partner David 
Spethmann. They talked about how they 
look at what they do not as if it was done by 
one specific person, as their combined skill 
sets are better than what just one person 
could bring to it.

Jacki Sinclair, the artistic director of 
Joel Hall Dancers, and costume designer 
McKinley Johnson talked about how 
they communicate with each other — 
attempting to bring form to the formless.

Commercial and fine art photographer 

Drew Endicott spoke with his frequent 
collaborator Richard Patrick Anderson, a 
portrait artist and noted collector of pieces 
by French haute couture designer Jean Paul 
Gaultier. They opined that often one word 
unlocks the collaborative door for them.

Lastly, Heidi Stillman, artistic director 
of Lookingglass Theatre, and Brian Sidney 
Bembridge, creator of sets, lighting 
and costumes, have been collaborating 
together so long they couldn’t remember 
when they began. They note they will 
compromise between themselves as 
needed, but they will never compromise 
the art itself.

And what better way to end the 
evening than an edible collaboration of 
ten sumptuous hors d’oeuvres, masterfully 
prepared by chef Yervant Chalkagian — 
Linda Levy’s better half. Members and 
guests enjoyed a spread of caviar canapés, 
smoked salmon, herbed polenta, crudités 
and salsa, prosciutto rolls, chicken skewers, 
bourbon barbecue, artichoke hearts and 
phyllo cups.

Because everyone is always open to 
collaboration, they’d welcome contact 
from C3ers. Reach Mark at markjcarter.
com. George at georgeberlin.com. Donny 

at mindexchangemusic.com. David at 
davidspethmann.com. Jacki at jackisinclair.
com. McKinley at mjohnson@dom.edu. 
Drew at drewendicott.com. Richard at 
richardpatrickanderson.com. Heidi at 
lookingglasstheatre.org. And Brian at 
briansidneybembridge.com.
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Processing Change Through Heart & Head 
by Brent Brotine, image by Cindy McEwen

While change is not always a hopeful 
subject in today’s times, the right mindset 
to embrace new transformations can 
make them far less stressful. For our 
March 24 meeting in the Creative Health & 
Wholeness series, we heard good advice 
from Yasemin Tunc, a certified mediation 
and mindfulness teacher as well as a life/
retirement coach.

A native of Istanbul, Yasemin came to 
the U.S. as a college student in 1980, earned 
her M.S. from Ball State University, and 
retired as its Assistant Vice President for 
Academic Technology in 2015. She then 
began her second career to help people 
make different kinds of connections — with 
their true inner selves.

The program started with the 
participants sharing major changes in 
their lives. We discussed how the basis for 
positive change is separating one’s essence 
from the stories we may tell ourselves 
about who we are. The way we process a 
change is referred to as a transition, and 
there are multiple models for the stages 
it encompasses. One, the William Bridges 
model, says we have an Ending, a Neutral 
Zone, and a New Beginning. Another, the 
Bruce Feller model, says we have a Long 

Goodbye, a Messy Middle, and a Post 
Transition. 

In the middle part of either model, 
Yasemin says there are five “DISses” —  
five stages that must be gone through. 

Disenchantment  
the initial state of disappointment  

or disillusionment

Disengagement 
freeing ourselves from past  

engagements and obligations

Disorientation 
a temporary state of confusion  
regarding our personal identity

Disidentification 
the removal of past harmful  

experiences from our self identity

Dismantling 
disconnecting the past to allow for  

making new beginnings

Yasemin closed by relating how she 
went through her own transition to her new 
life in Chicago, and the things she currently 
does to remain open to further changes in 
her life, She can be contacted through her 
website: yasemintunc.com.

Sponsorship Opportunities

C3 offers both members and non-
members an opportunity to place 
products and services before 
our membership through two 
Sponsorship Programs: an Individual 
Program Sponsor and an Annual 
Sustaining Sponsor. For more 
information contact Kathleen Kearns 
at k.kearns@kearnsdesign.com
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out the best way to do it. We can handle every element, a 
true one-stop shop for your organization. In fact, when you 
were thinking print was dead, we were getting results for  
our clients.

Consolidated offers your company integrated printing 
solutions. We deliver superior print production, fast  
turn-around times and dependable service. We also offer 
mail fulfillment and can create branded web portals enabling 
your employees the ease of repeat ordering.

Dedicated. Focused. Passionate. That’s Consolidated.

71% ignore online ads
You probably allocated all your marketing dollars to a 
digital spend. Now you’re wondering…did your email 
campaign get trapped by a spam filter? Was your online ad 
seen? Did your click through rate fail now that people are 
afraid of unknown links due to fraud?

Why print 
works

55% will take 
action from a 
printed piece 

versus the same 
info online

15% increase in 
brand awareness 

when print 
is added to a 

marketing plan

66% of direct 
mail is opened

17% increase in 
purchase intent 
when utilizing a  
print strategy

Factoid Sources: Paper Facts by TwoSides, InfoTrends, Publishing Executive, The Print Campaign Analysis Prepared for MPA by Milward Brown

integrated printing solutions

integrated printing solutions

Meeting
every need.
Every budget.
Offset and digital
Ad Books, Banners, Booklets, 
Bumper Stickers, Business Cards, 
Calendars, Custom Identification 
Badges, Envelopes, Folders, Holiday 
Cards, Invitation Sets, Labels, 
Letterhead, Menus, Multi-part Forms, 
Newsletters, Postcards

Signage
Banners, Backlit Bus Kiosk, Diecuts, 
Posters

Direct mail
Full Mail Capabilities, Personalization, 
Postal Documentation & Reports, 
Licensed NCOA Agent 

Bindery services
Collating, Foil Stamping, Hand & 
Automatic Collating, Folding & 
Inserting, Laminating, Perfect 
Binding, Perforating, Poly-bagging, 
Saddle Stitching, Shrinkwrap, 
Scoring, Spiral Binding

A few of our promotional items
Bags, Caps, Mouse Pads, Mugs, Pens, 
Sweatshirts, Safety Vests, Decals,  
T Shirts, Water Bottles

Good people doing really good work. Let’s work together.
Call 773.631.2800, email info@consolidatedprinting.net 
or visit our website consolidatedprinting.net and let’s  
get to work!

5942 N Northwest Highway Chicago IL 60631

Partial list of services

Let’s work together! 10% Off your first 
production job when you mention this mailer.

We are your local, high quality printer for any printing 
needs you may have. We will be there to help you get 
the results you are looking for. Please give us call today 

5942 N. Northwest Hwy
Chicago IL 60631
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LABELTRADES COUNCIL 215
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Jonathan Plotkin

Jonathan Plotkin 
The Spontoonist
847.343.2204
www.spontoonist.com
Instagram @spontoonist

Jonathan is a nationally published editorial 
cartoonist and illustrator whose art can be 
found on the pages of the Chicago Tribune, 
The American Bystander and other national 
and regional publications

Jonathan firmly believes spontaneous 
doodling has the power to expand the 
creative potential of the human mind 
and that every child should be allowed to 
daydream in class with a fist full of colored 
pencils and a stack of blank paper. As a 
world traveler and self-proclaimed expert 
on all things strange and unusual, Jonathan 
believes that art is a universal language 
that can be used as a tool for creative 
problem solving and expression.

1 Man’s Best Friend 

2 5 O’Clock

3 Like California CD cover

4 Caffeine Dreams

5  Hotel EMC2’s The Albert restaurant 
mural 
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member 
news

5 T. J. Hine has completed 
two more classes at the 
Chicago Mosaic School: Glass-
on-Glass Pet Portraiture (see 
photos of Banjo) and From Clay 
to Mosaics (see tile photo). He 
has since been hired by the 
CMS as a teaching artist, and he 
will be instructing basic mosaic 
Groupon classes this summer.

April on a meditation retreat 
in a tiny house in Norwalk, 
Wisconsin. On arrival, the 60 

degree weather provided 
some stunning hiking in the 
woods. Overnight, the 32 
degree weather provided a 
white blanket of snow covering 
all the budding trees the 
following morning!

4 After a two-year hiatus, the 
Morton Arboretum Photographic 
Society’s Annual Nature Exhibit 
was back again for Arbor Day 
weekend. This exhibit of over 
150 fine art, nature-themed 
photographs featured work from 
Robert Potter III, and Potter 
School of Photography students, 
Maria Rosa Costanzo and S. Louis 
Rathje. 

1 Mary Wagner is thrilled to 
be the featured artist in the 
North American Review Spring 
2022 issue. The North American 
Review is the oldest literary 
magazine in the nation, works 
selected for the magazine 
reflect the breadth of the 
American experience, and 
encompass any voices that 
are committed to telling rich 
narratives that challenge the 
status quo.

2 George Berlin collaborated 
with several of his Creative 
Mash-up panelists on a new 
immersive art experience 
“Spectrum: Reimagined” 
as part of “Chicago Returns 
Week” in May. The lobby of 
150 N Riverside Plaza was 
transformed into a lush 
paradise with George’s visual 
epic “Spectrum” on its 150-foot 
LED wall, urban jazz by the Joel 
Hall Dancers, choreography by 
Jacqueline Sinclair, performers 
from Donny Walker’s Mind 
Exchange Music and floral 
designs by Zac Hall. 

3 Stephen Starr spent the 
first “Spring” weekend in 

6 Mary Wagner and Cindy 
McEwen enjoyed an April 
workshop at the Ukrainian 
National Museum learning the 
art of Pysanka. Instructor Anna 
Chychula taught the traditional 
wax-resist (batik) method 
of creating Ukrainian Easter 
eggs, the legends, customs, 
and meanings of the patterns. 
First-timer Mary stuck to the 
yellow, red and black egg 
workshop design; fourth-timer 
Cindy created her own design 
in blue and yellow colors of the 
Ukrainian flag.

New Member

Joan Cairney
student 
jkcairney@me.com
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747 W. Brompton, Apt 2 • Chicago, IL 60657

creative’s 
corner

Company: Markle Design Group
Occupation: Sort of semi-
retired. I still like the description 
“Communications with Vision.”
Current Project: Just survived 
a second round of cancer 
treatments with happy results, 
so that’s been a big deal. I still 
do a little work for clients here 
and there, plus a few personal 
ideas, including a deck of 
inspirational messages, and a 
kids’ book. Drawing with my 
Caran D’Ache colored pencils.  
Plus re-organizing my entire life in 
my spare time.
Dream Client: Someone with a 
generous budget and creative 
soul, who likes to laugh.
Family/Kids/Pets: My husband 
Nick, my very extended family that 
continues to grow, and includes 
amazing friends, my 27 lb giant 
cat Widget and his long-suffering 
brother Ziggy, and our very large 
15-year-old painted turtle. 
Hobbies/Interests: I think I’ve 
found my medium: texting! I’m a 
great texter, if I do say so myself. 
Gives me a chance to write and 
illustrate and (hopefully!) be 

C3 Talks with Marilyn Markle
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funny every day. Text me if you 
want to find out for yourself. 

I am also thrilled to be reading 
a lot and studying things that 
have always fascinated me, 
including writing, humor, 
spirituality, yoga, philosophy, etc.
Three Words that Best Describe 
Me: Curious, interested, and I 
hope kind! And funny! Don’t 
forget funny, even though that is 
four words, darn it.
Gadget I Can’t Live Without: 
Well, my iphone of course. 
Favorite Movies: Gotta put in 
votes for Ridley Scott and the 
Cohen Brothers. I’ve also gotten 
to really enjoy film noir since the 
pandemic.
Favorite CDs/Recording 
Artists: Bluegrass and artists in 
the category of Gillian Welch, 
MaMuse, Neil Young, The Wailin’ 
Jennys, Chris Stuart. Oh, and sea 
shanties that got popular in the 
pandemic. If you don’t know 
Geoff Castellucci, look him up. 
Wow.
Book I’m Reading Right Now: I 
recently discovered Iris Murdoch 
and then Ruth Rendell and her 

psychological thrillers, and have 
enjoyed three of her over 60 
novels in the past couple weeks. 
Love the feeling of getting caught 
up in a story!
I’d Give Anything to Meet: The 
Rock. Just kidding. Sort of.
My Inspiration Comes From: 
Things I see all the time; water; 
my family and dear friends and 
co-conspirators — you know who 
you are!
Favorite Food: Currently, Trader 
Joe’s coffee ice cream! And of 
course, sandwiches.
Favorite TV Shows: Right now 
Better Call Saul and Ozark. I also 
binge-watched Orange is the New 
Black last year. 
Favorite Radio Station(s)/Air 
Personalities: Paula Poundstone; 
Peter Sagal; the WXRT folks. I 
listen to Pandora a lot!
Places I’ve Traveled: I’m partial 
to a tropical paradise, and have 
been to Costa Rica, Jamaica, the 
Bahamas, Hawaii, Sanibel and 
Marco Islands and many other 
beautiful beaches in Florida, and 
along both coasts. My goal is to 

experience many more days on 
the water!
The One Thing Nobody Knows 
About Me: I’m not telling.
I Always Find this Funny: Norm 
Macdonald’s humor. I cried 
and spent a few weeks reading 
and watching his stuff when he 
passed away last year.
If I Won the Lottery, I’d: Buy a 
sailboat, really learn to sail, and 
travel the southern and Pacific 
oceans and swim and paint and 
draw. Maybe even if I don’t win 
the lottery!
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